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Lhasa, Tibet. September. Visited by Chess Edwards, adventure expert #51 for 
iExplore. If you’ve got a travel dream, chances are we’ve lived it. Call us or come 
to our full-service website and our experts will help you plan your trip, book it, 
and find the gear you need. To get off the beaten path, this is where you start. 
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Bone crushing power just got a lot lighter. 


At about 1" thin and weighing only 3.75 lbs., the Sony 
VAIO® Z505 SuperSlim Pro™ series is one of the thinnest, 
lightest notebooks around. Yet it pocks a veritable 
powerhouse of features, including a blazing fast Pentium® 
III processor with Intel® SpeedStep™ technology/ a razor 
sharp 12.1 ” XGA TFT display, extra roomy hard drive and 
more. Sony's ingeniously small Memory Stick® medio 
slot feature enables effortless data transfer between 
cameras, computers and other electronic devices. 

Plus, Sony's i.UNK® port lets you connect a variety of Sony 
products, including i.UNK compatible digital cameras and 
camcorders. For the ultimate in portability and performance 
with a take charge attitude, order your Sony VAIO Z505 
SuperSlim Pro now. 

Call 1-877-880-7669 or go to www.sonydirect.com/ilp 

Z505JS SuperSlim Pro 

Intel Pentium III processor 650 MHz 1 featuring Intel 
SpeedStep technology 2 

12.0 GB 3 hard drive_ 

128 MB SDRAM_ 

12.T XGA TFT screen 

About 1" thin and 3.75 lbs. light 

Built-in Ethernet port (1 OBase-T/1 OOBose-TX) 

Microsoft® Windows® 98 Second Edition 
(Windows 2000 also available) 

$2,999.99 (36 month business lease, only $94.50)* 
Other models available storting at $2,499.99 

For more information, models and special offers, go to: 
www.sonydirect.com/ilp 


Sony VAIO Direct 

www.sonydirect.com/ilp 





















DISCOVER SOMETHING NEW EVERY DAY. 


w.discovery.com/travei/bestplacestokiss 


w.discovery.com/animals/matingrituals 


aitMhair/damage/dyejobs 


www.discovery.Q0m/lifestyles/trends/haircuts/1980s 

w. discovery.com/heatth/surgery/breastaugmentation 


w.discovery.c«fl/travel/hotels/bookroom 



These days can a family of four 
make do with only one Internet connection? 















That all depends on whether or not 
its a high-speed connection. 


Carlos and Maria Mendez both work 
at home - and are heavy Internet 
users. But until they installed a 
SOHOware home network, they 



share one printer and a variety of 
applications and files. Carlos and 
Maria can even play computer games 
with their kids and stream high- 


had to take turns getting on the Web, 
which proved to be a real problem 
when they both had deadlines. 

Now, thanks to a SOHOware net¬ 


With a broadband 
or other high-speed 
Internet connection 
and a SOHOware 
network, you won’t 
waste time waiting 
to get on the Web. 


quality MP3 audio between the 
connected PCs as background 
music while they work. 

SOHOware offers a variety of 


work - and a broadband high-speed 
Internet connection from their local 
cable company - they are totally up 
to speed when it comes to the Web. 



affordable do-it-yourself products 
that can make it easy for your family 
to be networked like the Mendezes. 
Select SOHOware products are 


They not only get super fast Internet 
access, but since both computers are 
networked, Carlos and Maria can be 
on the Web at the same time. 


With a SOHOware 
CableFREE home 
network, no wiring 
is required, even if 
your PCs are heated 
on different floors of 
the house. 


sold at leading computer retailers 
like CompUSA®, Fiys Electronics® 
and Micro Center®. Or you can buy 
them from SOHOware online. To 


Of course, there are a lot of other 
advantages to the home network, 
too. They no longer have to carry 
floppy disks from one PC to another 
every time they need to copy a file or 
print a document. Instead both PCs 


9 * 9 / 
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As your computing 
needs grow, it’s easy 
to add additional PCs 
or peripherals to your 
home network. 


© 2000 SOHOware, Inc. SOHOware is a registered trademark, and CableFREE 


learn more, visit www.sohoware.com. 
Or call 1-800-632-1118. Isn’t it time 
your family started sharing the 
Internet, too? 

SOHOware 

We make networking personal.™ 
www.sohoware. com. 








"" .'L'" : 


Photos in Minutes 

No more trips to the photo lab for enlargements. 
The BJC-8200 delivers professional-quality 
8" x 10" photographs in approximately three minutes: 


Picture-Perfect Quality 

1,536 nozzles apply microfine ink drops just 
4 picoliters in size to create 
unprecedented tonal scale and complex detail. 


Available at: AMAZON.COM • BIGCITYEXPRESS.COM • BUY.COM • CDW COMPUTER CENTERS • COMPUSA • CIRCUIT CITY 
J&R COMPUTER WORLD • MICRO CENTER • MICRO WAREHOUSE • NETMARKET.COM • OUTPOST.COM 






Unlike our competitors, 
this is not the first device we’ve 
made for photographers. 


Introducing our latest innovation for photographers: The BJC-8200 Color Bubble Jet™ Photo 
Printer with 1200 x 1200 dpi resolution. Combining Canon’s exclusive MicroFine Droplet 
Technology™ with a 1,536-nozzle printhead, the BJC-8200 gives you the freedom to print 
professional-quality 8" x 10" prints at your leisure. In approximately three minutes: And using 
Canon Photo Paper Pro in concert with our six-color ink system, you’ll get rich, glossy output that 
rivals the results of photo labs. In other words, we’ve just brought the darkroom to your desktop. 

The perfect solution for any photography enthusiast, the BJC-8200 is compatible with 
both Mac® and PC computers. But most important, it’s the only photo printer from a company 
that knows a thing or two about photography. For more information, visit our Web site at 

www.bjc8200.com or call 1-800-OK-CANON. Cation KNOW HOW M 


1200 x 1200 Resolution 


Ultimate Value 


The BJC-8200's razor-sharp 1200 x 1200 dpi 
resolution is nearly 40% higher 
than ink jet printers with 1440 x 720 dpi. 


With the Canon Think Tank System“you’ll save money 
for years to come by replacing ink tanks 
individually, instead of wasting the entire cartridge. 


EGGHEAD.COM • FRY’S ELECTRONICS • GIGABUYS • GLOBAL COMPUTER SUPPLIES • H.H. GREGG APPLIANCES • HARCO 
PC CONNECTION • PC RICHARD & SON • QUILL. CORPORATION • TIGERDIRECT • WORLDSPY.COM 

names are trademarks of their respective owners. Specifications subject to change without notice. ‘Results based on SuperPhoto driver setting (1200 x 1200 dpi) with Canon Photo Paper Pro. In Canada, call 1-800-263-1121. 











INTERNET MADNESS 

By Austin Bunn 

Some psychologists are claiming that the digital 
medium is hazardous to your health. Should 
they have their heads examined? 


CREATING THE NEW BOOB TUBE 

By Charles Platt 

An online television network called Pseudo is 
striving to legitimize Net TV. But will surfers 
tune in for its ragtag lineup? 


CONFESSIONS OF A 
NAPSTER FANATIC 

By Josh Robertson 

An MP3 fiend’s rise and fall into the delicious 
compulsion that is so hard to resist 


50 MOST INCREDIBLY 
USEFUL SITES 

By Richard Butner 

Our annual roundup of must-have bookmarks. 
And you thought you’d seen everything 


BEG FOR IT! 

By Jeremy Caplan 

“Brother, can you spare a dime?” Meet the 
virtual panhandlers who have brought 
the art of mooching online 


ROGER EBERT CRITICAL EYE 

Web erotica for every body 


Z INTERNET DOMAIN 

In the Digital Age, who owns ideas? 

ANNETTE HAMILTON REALITY BYTES 

Internet phone calls: Can ’em 
















dell calls it 
■at-home service.” 
luckily, that’s 
exactly where 
my computer 
needs to be fixed. 



Affordable Desktop Solution 


■ Intel* Pentium® III Processor at 667MHz 

■ 64MB SDRAM ■ 7.5GB S Ultra ATA Hard Drive 

■ 15" (13.8" vis) E550 Monitor 

■ Intel® 3D® AGP Graphics 

■ 48X Max CD-ROM Drive 

■ SoundBlaster 64V PCI LC Sound Card 

■ PC Speakers 

■ V.90 56K Capable' PCI DataFax Modem for Windows" 

■ MS* Works Suite 2000 ■ MS® Windows” 98, SE 

■ 3-Yr Limited Warrant/ ■ 1-Yr At-Home Service* 


$899©ss 


DELL RECOMMENDED UPGRADE: 

■ Premier 3-Yr At-Home Service*, add $99 


PC Magazine subscribers gave Dell™ 
an "A” rating for service and reliability 
for the 4th consecutive yearr 

Any computer company can offer you service and support. At 
Dell,’" we're offering you a living, breathing, certified technician 
who will actually come to your house (and into your kitchen if 
need be). If you have a problem with your system, give us a call 
24x7 for a tech to troubleshoot with you over the phone. Then 
if hardware support is needed, a technician can be sent to your 
home. It's called Next-Business-Day At-Home Service 4 and it's 
available with every Dell Dimension " desktop. Of course, chances 
are you'll never need someone to drop by. But if you ever do, 
just put on a fresh pot of coffee. Dell4me“ is all about helping 
you get the most out of your PC. Our award-winning service 
and support is just one of the ways we're making it happen. 
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DeiL4me.com 

contact us today J 800.437.0211 | www.dell4me.com | DeLLQCOM 

Includes Windows 98, Second Edition —the home version of the world's favorite software. 















bringing great 
values home. 


Dell4me™ is all about helping you get the most out of your PC. Here 
are some of the latest services and resources designed for business, 
pleasure, and education that we're putting behind our pledge: 


INTEL® PENTIUM® III PROCESSORS at 1GHz. For pure processing 
power on our Dell™ Dimension™ desktops. Supplies are limited, 
don't get left in the dust. And now 700MHz of processing power 
is available on Inspiron™ notebooks. 

DELL MOVIE STUDIO. The magic of the movies made easy. 
Capture, create, and share movies using the factory installed 
1394 Card with MGI VideoWave® III Digital Editing Software, 

Dell edition. Available on select Inspiron and Dimension 
systems — www.dell4me.com/moviestudio 
AT-HOME SERVICE. Next-Business-Day Service 4 is available with 
every Dell Home System. If you have a problem, call 24x7 for 
a tech to troubleshoot with you over the phone. If hardware 
support is needed after phone-based troubleshooting, a 
technician can be sent to your home or wherever you may be 
when you're on the road with our Inspiron notebooks. 



PAYMENT OPTIONS. Each of our customers has different needs. 
So when you're ready to buy, Dell4me offers several payment 
options designed to fit your specific budget. 


DELL™ NOTEBOOKS: 


DELL INSPIRON 

3800 I 

1 

DELL INSPIRON 

5000 | 

1 

DELL INSPIRON 


Design and Affordability 

■ Intel" Celeron™ Processor at 450MHz 

■ 12.1" SVGA Active Matrix Display 

■ 32MB SDRAM 

■ 4.8GB* Ultra ATA Hard Drive 

■ Modular 24X Max CD-ROM 

■ 2X AGP 8MB ATI RAGE Mobility”-M1 3D Video 

■ 3D* Positional Sound with Wavetable 

■ 53WHr Lithium Ion Battery with 
ExpressCharge™ Technology 

■ MS* Works Suite 2000 ■ MS* Windows* 98, SE 

■ 1-Yr Limited Warranty* 

■ 1-Yr Next-Business-Day On-site Service* 

$ 1449 O Ksssy 

As low as $40/Mo, for 48 Mos.” 


Performance and Mobility 

■ Intel* Pentium* III Processor at 600MHz 
Featuring Intel* SpeedStep™ Technology 3 ' 

■ 14.1"XGA Active Matrix Display 

■ 32MB SDRAM ■ 6.0GB* Ultra ATA Hard Drive 

■ Modular 32X Max CD-ROM 

■ 2X AGP 8MB ATI RAGE Mobility™-P 3D Video 

■ 3D* Positional Sound with Wavetable 

■ 52WHr Lithium Ion Battery 

■ Internal V.90 56K Capable* Fax Modem 

■ MS* Works Suite 2000 ■ MS* Windows* 98, SE 

■ 3-Yr Limited Warranty* 

■ 3-Yr Next-Business-Day On-site Service' 


$1979© 


Performance and Mobility 

■ NEW Intel* Pentium* III Processor at 700MHz 
Featuring Intel" SpeedStep” Technology 31 

■ 15” Super XGA+ TFT Display 

■ 96MB SDRAM ■ 12GB’ Ultra ATA Hard Drive 

■ Modular Removable 8X2 Max DVD-ROM Drive 

■ 2X AGP 8MB ATI RAGE Mobiiity”-P 3D Video 

■ 3D* Positional Sound with Wavetable 

■ 52WHr Lithium Ion Battery 

■ Internal V.90 56K Capable* Fax Modem 

■ MS* Works Suite 2000 ■ MS* Windows" 98, SE 

■ 3-Yr Limited Warranty* 

■ 3-Yr Next-Business-Day On-site Service' 


$2879©: 

As low as $79/Mo., for 48 Mos. 17 


•VALUE CODE 












DELL DESKTOPS: 


DELL DIMENSION’ LSerie 


Affordable Desktop Solution 

■ Intel” Celeron™ Processor at 500MHz 

■ 64MB SDRAM 

■ 7.5GB B Ultra ATA Hard Drive 

■ 15" (13.8" vis) E550 Monitor 

■ Intel” 3D* AGP Graphics 

■ 48X Max CD-ROM Drive 

■ SoundBlaster 64V PCI LC Sound Card 

■ PC Speakers 

■ V.90 56K Capable' PCI DataFax Modem 
for Windows” 

■ MS” Works Suite 2000 ■MS* Windows” 98, SE 

■ 3-Yr Limited Warranty ■ 1-Yr At-Home Service* 


$799 OS 


High Performance, Great Value 

■ Intel* Pentium* III Processor at 800E MHz 

■ 128MB SDRAM ■ 30GB 5 Ultra ATA Hard Drive 

■ 17" (16.0" vis, .26dp) M780 Monitor 

■ 32MB NVIDIA TNT2 M64 AGP Graphics 

■ 48X Max CD-ROM Drive 

■ Turtle Beach Montego” II A3D™ 320V 
Sound Card 

■ harman/kardon Speakers 

■ V.90 56K Capable' PCI Telephony Modem 
for Windows* 

■ MS" Works Suite 2000 ■ MS” Windows” 98, SE 

■ 3-Yr Limited Warranty ■ 1-Yr At-Home Service* 


$14990 


89929-500614m 


as $41/Mo., for 48 Mos.” 


DELL DIMENSION 


Affordable Desktop Solution 

■ Intel” Pentium* III Processor at 667MHz 

■ 64MB SDRAM ■ 7.5GB' Ultra ATA Hard Drive 

■ 15" (13.8" vis) E550 Monitor 

■ Intel” 3D* AGP Graphics 

■ 48X Max CD-ROM Drive 

■ SoundBlaster 64V PCI LC Sound Card 

■ PC Speakers 

■ V.90 56K Capable' PCI DataFax Modem 
for Windows" 

■ MS” Works Suite 2000 ■ MS” Windows” 98, SE 

■ 3-Yr Limited Warranty ■ 1-Yr At-Home Service* 


$8990 


DELL DIMENSION xps 


Cutting-Edge Technology 

■ Intel” Pentium” III Processor at 866MHz 

■ 128MB RDRAM ■ 40GB' Ultra ATA Hard Drive 

■ 19" (17.9" vis, .24 -.25AG) P991 FD 
Trinitron” Monitor 

■ 32MB NVIDIA geFORCE 4X AGP Graphics 

■ 12X Max DVD-ROM Drive 

■ SB Live! Value Digital 

■ Harman Kardon HK-595 Surround Sound 
Speakers with Subwoofer 

■ V.90 56K Capable' PCI Telephony Modem 
for Windows” 

■ MS* Works Suite 2000 ■ MS” Windows” 98, SE 

■ 3-Yr Limited Warranty ■ 1-Yr At-Home Service* 


$2399© 


DELL” UPGRADES: 


SOFTWARE & PERIPHERALS 


■ HP” DeskJet” 970Cse, add $399 

■ HP” DeskJet” 952C, add $299 

■ HP” DeskJet” 932C, add $199 

■ Epson” Stylus Color 860, add $199 

■ Epson” Stylus Color 740, add $149 
Scanners: 

■ HP” ScanJet” 4200Cse, add $149 

■ UMAX” 1600U, add $89 
Power Protection: 

■ APC Back-UPS Office 500, add $99 

■ Pro 8T2 SurgeArrest, add $39 
Software: 

■ Home Reference 4-Pack Featuring Print Shop 
V 10.0 Essentials," add $79 


SERVICES 


Service Upgrades: 

■ Dell” Dimension™ Premier 3-Yr At-Home 
Service*, add $99 

■ Dell” Inspiron™ 3800 Notebook 

3-Yr Next-Business-Day On-site Service,* 
add$149 

Payment Solutions: 

■ Dell™ Platinum Visa Card 

■ Dell™ 48 Month Purchase Plan 17 

■ Dell™ E-Check 

(automatic checking withdrawal) 

Internet Service: 

■ 1-YrDellnet™ Internet Access" with 20MB 
of Online Backup" add $99 



pentium®/// 


Includes Windows 98, Second Edition 
— the home version of the world's 
favorite software. 

'PC Magazine-Urn 

"Includes 150 hrs./month, plus $t.50/hr. (or 
fraction) over 150 hours. #800/888/877 access 
charged S4.95/hr. extra. Excludes taxes and 
telephone charges. Additional $1.00/hr. sur¬ 
charge in HI and AK. "Monthly payments 
based on 13.99% APR. APR FOR QUALIFIED 
CUSTOMERS VARIES BY CREDITWORTHI¬ 
NESS OF CUSTOMER AS DETERMINED BY 
DELL FINANCIAL SERVICES L.P. Taxes & ship¬ 
ping charges extra, and vary; they are due 
with 1st payment unless included in the 
amount financed. Purchase Plan from Dell 
Financial Services LP. to U.S. state residents 
(including D.C.) with approved credit, 
excluding AR and MN residents. Availability 
may be limited or offer may vary in other states. 

combined with other offers or discounts. U.S. only. : For a copy 
of Guarantees or Limited Warranties, write Dell USA LP., Attn: 
Warranties, One Dell Way, Round Rock, Texas 78682. 4 At-Home 
or on-site service provided via third-party contract with 



Deu4me.com 

contact us today | 800 . 437.0211 | www.dell4me.com | DMLOCOM 











Deu4me,com 
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contact us today j 800.437.0211 | www.dell4me.com | D0LLC^€OM" 

Includes Windows 98, Second Edition — the home version of the world's favorite software. 


Dell's Movie Studio 

■ Intel" Pentium" III Processor at 700MHz 

■ 128MB SDRAM ■ 20GB' Ultra ATA Hard Drive 

■ 17" (16.0“ vis, ,28dp) E770 Monitor 

! ■ 64MB DDR NVIDIA geFORCE Plus AGP Graphics 

, ■ 8x/4x/32x CD-RW Drive 

| ■ Turtle Beach Montego* IIA3D” 320V Sound Card 

• harman/kardon Speakers 

■ V.90 56K Capable 8 PCI Telephony Modem 
for Windows* 

■ MS* Works Suite 2000 ■ MS* Windows* 98, SE 

1 ■ 3-Yr Limited Warranty 8 ■ 1-Yr At-Home Service* 

■ FREE 1394 PCI Card with MGI VideoWave* III Digital 
Editing Software, Dell” Edition (Offer Expires 7/27/00) 

$ 16990 ™— 

DELL RECOMMENDED UPGRADE: 

■ The NEW Canon* ZR-10 Digital Video Camcorder, 
add $899 


The Dell™ Movie Studio. 

Movie Making made easy. 

With our New Dell™ Movie Studio Solution, you'll be editing 
digital videos, adding soundtracks, selecting still images, and 
e-mailing your brilliance to the world faster than the 1-hour- 
photo lab can say "singles or doubles?" Dell Movie Studio 
comes pre-tested and factory-loaded on select Dimension™ 
desktops, featuring powerful Intel® Pentium® III processors. 
And, of course, it's all backed by Dell's award-winning 
technical support. Dell Movie Studio. It's just one more way 
Dell4me™ helps your family get the most out of your PC. 


17 hours of 
our trip to 
Mt. Rushmore 
edited down 
to 4 thrilling 
minutes 


*5 iSBr 
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EDITOR’S NOTE 

Why the fallout from the Solomonic decision regard¬ 
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Solomon and Metallica 




B y now, you’ve read the arguments pro and 
con regarding the proposed Microsoft breakup. 
We’ll leave the shouting over its economic and 
corporate implications to our business-magazine 
brethren. Here, we think mostly about what things 
mean to the everyday Net user. And despite the scenar¬ 
ios of doom, turmoil, or radical change we’ve read on 
both sides of the split-’em-up question, let me suggest 
my radical idea: No matter which way it’s resolved, most 
of us aren’t going to notice much difference at all. 

Personally, I’m not a 
major fan of Windows. If 
the “operating system” of 
any other modem tech- 
nology—radio, TV, 
stereo, movies—were as 
complicated for the aver¬ 
age user, we would have 
gone nuts years ago. I’ve 
written before about 
what the world might be 
like if it operated by 
today’s computer and 
Internet rules: lightbulbs 
that need to be bootedup, toasters that require plug-ins, 
cars that freeze in mid-motion, TV programs the size of 
postage stamps. And I still don’t get, I really don’t get, why 
we can’t have complex computers that turn on instant¬ 
ly. Or a system that installs new programs without hav¬ 
ing to restart. Or software (as a novice user asked me 
about recently) that has a brighter idea than putting the 
Shut Down button behind Start. 

I can’t see how, despite the courtroom drama, the 
Solomon-like solution of cutting Microsoft in two is 
going to affect much of this. (An operating-system 
monopoly is still a monopoly—on PCs anyway.) I’m 
still going to be waiting for the damned thing to reboot, 
and so are you. Meanwhile, remembering what it was 
like before Windows, in the dear departed days of DOS, 
I’m grateful for what little simplicity we have. 

Anyway, it’s going to take years until the lawyers on 
this Dickensian case run out of things to bill for, sol sus¬ 
pect the world will move on and make a lot of this 
largely irrelevant. User-friendliness will come not from 
one or two Microsofts but from innovation out there in 
the new Net territories. (Already, some worry more about 


bigger monopolies emerging out of AOL Time Warner, 
or even out of our licensing partner, Yahoo! See “Cut & 
Paste,” page 71.) Whether Bill Gates is $50 billion rich¬ 
er or poorer, by the time the final gavel falls we’ll be deal¬ 
ing with changes so purely Net-driven that we may be 
saying, “Operating system? Browser? Whazzat?” 

Almost as much in the news are the wars over music 
copyrights, with every day bringing fresh cannonades 
from the trenches: MP3.com—boom! Napster—boing! 
Metallica—clang! And during a war, it’s the deeply 
human stories that we 
remember. You will too, 
when you read the per¬ 
sonal account by associ¬ 
ate online editor JOSH 
ROBERTSON,who 
reveals his musical tres¬ 
passes in “Confessions of 
a Napster Fanatic.” You’ll 
laugh, you’ll cry, you’ll 
wonder if he’ll be ar¬ 
rested. (We’ll stand 
behind his method of 
“participatory report¬ 
ing”: He shared in the MP3 experience in order to write 
about it.) And as he assures us, he didn’t download any 
Metallica tunes. It’s also a great warm-up for our music 
issue next month. 

On a more practical level, this is the month we roll 
out our “50 Most Incredibly Useful Sites.” As glitzy and 
ditzy as all this Internet change can be, sometimes you 
just want to say, “It’s the usefulness, stupid.” Our very 
useful team of contributing writer RICHARD BUTNER 
and senior editor GORDON BASS says it for us. You’ll 
also want to check out the budding entertainment 
moguls at Pseudo studios in “Creating the New Boob 
Tube,” by CHARLES PLATT. Then top it off with asso¬ 
ciate editor JEREMY CAPLAN’s “Begforlt!,” where you’ll 
discover that if you can’t be a rich geek, you can always 
be an online panhandler. And every once in a while 
(checked your stock quotes lately?) the two become one. 




Barry Golson, Editor in Chief 


SUBSCRIPTION 

INQUIRIES 

ON THE WEB 

[service.yil.com] 

BY E-MAIL 

Please include your 
full name and the 
address at which 
you subscribe. 
[yil@neodata.com] 

BY PHONE 
303-665-8930 
Please don’t contact 
the editors about 
subscriptions. They 
appreciate your 
interest but need 

OUR NAME 

WHAT DOES THIS 
MAGAZINE HAVE 
TO DO WITH 
YAHOO.COM? 

Though we're linked 
by a licensing part¬ 
nership, Y-Life is 
editorially indepen¬ 
dent. Online, you 
can of course click 
easily between our 
site and Yahool’s. 

OUR WEB SITE 

HOW DOES 
THIS MAGAZINE 
WORK WITH OUR 
OWN WEB SITE? 

Very nicely. If you 
read Y-Life solely in 
print, you're getting 
only half the story. 
Our Web site [www. 
yil.com] doesforyou 
daily what the maga¬ 
zine does monthly— 
it's your complete 
guide to what’s hap¬ 
pening on the Web. 
You’ll find expanded 
and enhanced ver¬ 
sions of numerous 
articles, an archive of 
past issues, a clickable 
version of our tear-out 
Site Address Guide 
(see page 33), and 10 
Web-only daily fea¬ 
tures (including Net 
Buzz, Freebies, Surf 
Guru, and the Incredi¬ 
bly Useful Site of the 
Day). To stay up to 
the minute about 
what’s going on, sub¬ 
scribe to our daily 
e-mail newsletter by 
sending e-mail to 
on-yild@zdemail. 
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SURGEON GENERAL'S WARNING: Cigarette 
Smoke Contains Carbon Monoxide. 


For more information about PM USA and its products, 
■ visit www.philipmorrisusa.com or call 1-877-PMUSAWEB. 
5 mg "tar," 0.5 mg nicotine av. per cigarette by FTC method. 

© Philip Morris Inc. 2000 




Enjoy rewarding taste. 







Stretch your buying power 

The liquidation, closeout and clearance deals at 
Andy's always give you more for your money! 

• Up to 70 % savings 

* Top quality • Famous brands 

Limited quantities move fast, so you'll find new 
bargains all the time! 

Save now for your home and family 
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wide angle to super close-up at the touch 
of a button and a full range of creative 
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automatic or complete control of every 
shot. The GC-QX3 connects easily to 
your computer with the included USB 
cable and you can even capture 20 
seconds of moving pictures. 


But what really sets the GC-QX3 apart is the 
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sure modes that decrease noise while 
increasing the dynamic range of your 
pictures. In plain English, that 
means digital images that will simply 
blow you away... even when cropped 
or enlarged. 


The camera of the future is here. And it 
just might make film—and floppies— 
things of the past. 


For your nearest authorized JVC 
dealer or product information, 
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OUR READERS EXPRESS THEMSELVES 


LETTERS TO THE EDITOR: WRITE TO BACKCHAT@ZIFFDAVIS.COM 


PARANOIA ON CAMPUS 

As a college instructor, I read 
your May issue with intense 
interest. The article “Busted!” 
by Steve Knopper [page 126] re¬ 
energizes a long-held con¬ 
tention of mine that ethics 
should be a required course for 
undergraduates. 

I wrote a letter of recommen¬ 
dation recently for a student 
whose academic merit is undis¬ 
puted. As a gesture of apprecia¬ 
tion, the student offered to hum 
a CD of a costly software appli¬ 
cation for me. I declined the 
offer, and I hope the student 
understood and internalized 
my explanation. 

At the same time, I believe 
faculty members need to sort 
out their property rights from 
their paranoia. The carefully 
prepared working lecture notes 


a teacher carries into the class¬ 
room are not the same docu¬ 
ment as the notes any student 
carries out at the end of the hour. 
If the publication online of stu¬ 
dents’ notes threatens to become 
a viable substitute for atten¬ 
dance in our classes, we are a 
sorry lot, and the Net is giving us 
awake-up call we’d better heed. 

—Sarah Gardner: 
@idsi.net 

PENN NAME 

I was thrilled to see my 
school, the University of Penn¬ 
sylvania, ranked No. 26 in your 
ranking of “America’s Most 
Wired Colleges” [May ’00, page 
121]. I was even more excited to 
see that it was one of the few 
schools pictured alongside the 
rankings—until, that is, I exam¬ 
ined the photo. It has no resem¬ 



blance to any building at Penn. 
In fact, it looks like a building 
at Penn State (which would be 
a faux pas for both U Penn and 
Penn Staters alike). Otherwise, 
nice job with the rankings. 

—Michele Sacks: 
@sas. upenn.edu 
»You are correct. We goofed, and 
we apologize for the error. —Ed.« 


YOU COULD LOOK IT UP 

There is a quite a big buzz 
here at the University of 
California-Santa Cruz about 
your 100 top wired colleges, 
and people are really gratified 
that we came out No. 39. 

At the same time, I was a bit 
taken aback by one item on 
your list of criteria [page 119]. 
Headed “Library Resources,” it 
merely requires that “Students 
can reserve/check the status of 
books electronically.” 

This is pretty basic stuff. It’s 
like getting a steering wheel 
with your new car; it’s such a 
given that you don’t expect 
anyone to make a big deal 
about that feature. 

However, what especially 
perplexed me was that this cri¬ 
terion focuses on moving phys- 
ical books around. Couldn’t 
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you be a little more imagina¬ 
tive? Our library runs 12 
servers, maintains several spe¬ 
cialized online guides to Web 
and physical resources, and 
includes large collections of 
scanned materials accessible 
online. We run a proxy ser¬ 
vice, take reference questions 
via e-mail, serve an active elec¬ 
tronic reserves program, and 
offer a wide range of other ser¬ 
vices online. 

I think you could have 
found better measures of how 
wired a library can be. 

—Lee Jaffe, Library and 

Network Services 

University of California- 

Santa Cruz: 

@cats.ucsc.edu 

»It’s true that many schools have 
begun to archive their collections dig¬ 
itally and set up dynamic online ref¬ 
erence desks. In ranking schools, we 
considered these library resources 
and looked at many others, including 

online renewal services, interlibrary 
loan programs, electronic library doc¬ 
ument collections, digital audio and 
graphic file collections, and digital 
library projects. However, because of 
space constraints, we were able to 
highlight only a few of these mea¬ 
sures. Next year, we hope to include 
more information about schools’ 
library resources. — Ed.« 

EBERT VS. E-BOOKS 

Regarding Roger Ebert’s May 
column [page 72]: Mr. Ebert, if 
you refuse to read e-books, you 
may soon discover you have 
little of quality to read. Most 
people who declare they will 
never read e-books do so under 
the false assumption that all 
books worthy of being read 
appear in printed form. 

This is no longer the case. 
Many publishers have been 
gobbled up by giant corpora¬ 
tions that are interested only 
in the bottom line. In the last 

few years, I have watched dif¬ 
ferent kinds of genre novels 
disappear off bookstore 
shelves because the numbers 
sold aren’t large enough. 

Poetry, earlier literature like 
the Melville ard fames you 
mention, new literary fiction, 
and nonfiction not aimed at a 
general audience are also begin¬ 
ning to vanish. However, many 
of them are reappearing as 
e-books. Readers who love 
these books are creating their 
own electronic publishing 
companies to keep them alive. 
Writers are selling to these 
e-publishers because they are 
allowed the freedom to write 
books of the heart, not books 
by marketing committee. 

—Marilynn Byerly: 

@aol.com 

CONTENT IS KING 

I enjoy your publication and 
Roger Ebert’s columns. But I 

have to comment on his criti¬ 
cism of the e-book as a concept. 

I think that his prediction that 
the entire e-book industry is 
going to fall on its face is a bit 
premature. 

The most important part of 
the reading experience is what 
it does for the life of the mind. 

Reading in an electronic format 
is still reading. The texts stored 
and presented in the reader 
software that I have chosen to 
install on my laptop look exact¬ 
ly like books, and their words 
are the same as those in the 
hard-copy versions. 

There definitely are prob¬ 
lems associated with electron¬ 
ic publishing, but Ebert has 
overlooked the important ones. < 

Isn’t he concerned about the 
fact that some electronic pub¬ 
lishers have removed editors 
from the process? Editors have 
played a vital role in modem 
publishing, and there is no way 
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of knowing whether the world 
will be better or worse without 
them. Or whether in the future 
the burden will be on writers to 
hire their own editors. There 
are also obvious intellectual- 
property concerns. 

However one looks at it, 
what will ultimately be at 
stake is not the medium, but 
the management of content. If, 
in the future, you wish to 
devote space to the criticism 
of media, let me know and I’ll 
send you my diatribe against 
the ballpoint pen. 

—M.E.S. O'Dea: 

@mediaone.net 

«VOTE “YIKES!” 

Contrary to what you may 
believe, online voting was not 
a huge success here in Arizona 
[Click Attitude, March ’00, 
page 60], There were more 
than 800 of us Mac users who 
were not able to vote in the 


primary. I tried for four days 
with many e-mail contacts to 
the local Democratic Party 
office in Phoenix and back East 
to the company conducting 
the election. Nobody was able 
to help, although Election.com 
did make an attempt. 

I had been told there would 
be no problem with my com¬ 
puter—ha! They still don’t 
know why so many of us 
couldn’t vote. They are work¬ 
ing with Apple to figure it out 
so that such problems can be 
prevented in the future. 

I am disabled and had no one 
to drive me to the polling place. 
This is why I welcomed the 
chance to vote online; it would 
have been a godsend for me. 

—Roberta Skibba: 
@mailhost.extremezone.com 






Hey, you out there! Stop surfing for 
a minute and tell us what’s on your 
mind: backchat@ziffdavis.com. 
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From Kansas City to Chicago, antique collector Jon Thurmond was always out looking for a good 
deal. Bach in August of 1999, it wasn't an old hh-gun or comic tooh that he found. It was a mouse. 

One that led right to the Internet. Click Jon suddenly found himself in the world of online auctions. 

And after selling an old shatehoard for $378 that he'd picked up for $2, he was decidedly hooked. 
Luckily he also discovered Andale, the online source for automatically managing auction sales. 
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54 ROBOTS. ONE MOUSE. AND OTHER 
INCREDIBLE ONLINE AUCTION TOOLS. 
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□ WATERFIELD^ ^ ^ ^ 

□ GREENPOINTS.COM 


CLICK! GAMES (PAGE 52) 

□ UPROAR [uproar.com] 


□ X-BOX [xbox.com] 


□ SEGA [sega.com] 

□ SISSYFIGHT 2000 [sissyfight.com] 

□ GARAGEGAMES.COM 
[garagegames.com] 

□ POCKET DOOM 
[conduits.com/ce/apps/doom.html] 

□ GATHERING OF DEVELOPERS 
[godgames.com] 

CLICK! HOME & OFFICE (page 54) 


□ COACH U [coachu.com] 


CLICK! STYLE (PAGE 56) 


PC SHOPPERS: 
HEAVEN HAS AN ADDRESS... 































CLICK! ATTITUDE (PAGE 58) 

□ IFILM [ifilm.com] 

□ MONSTER.COM [monster.com] 


M [mg 


>m] 


□ IKEA [ike 

□ F0GD0G SPORTS [fogdog.com] 

□ WHY YOU CAN'T HAVE A 
SNOWBALL FIGHT ON MARS 

[aspsky.org/mercury/mercury/980l/ 

snowball.html] 


CLICK! WEB TRACKS (pagebo) 

□ AUDIBLE.COM [audible.com] 

CLICK! CHARTS (PAGE 62) 

□ MEDIA METRIX 


[me 


:t [vidi 


am] 

..com] 


□ REEL.COM [reel.com] 

□ DEJA.COM [deja.com] 

□ SPINNER [spinner.com 

□ ARTNET.COM [artnet.c 

□ AMAZON.COM 
[amazon.com] 

□ MRSWAP.COM [mrswg 


□ EBAY [ebay.com] 

□ HOTLINKS [hotlinks.com] 

COOL TOOLS (PAGES 77-78) 

□ PHILIPS [www.phiiipsusa.com] 

□ IDEO [www.ideo.com] 


□ EYEMODULE 


TOUCHED BY THE NET (PAGES 82-84) 


□ THE SMILE TRAIN [smiletrain.org] 


OLD WAY/NET WAY (PAGES 81 


□ GOTO.COM [goto.com] 

□ BEST MAYTAG HOME 
APPLIANCE CENTER 
[bestmaytag.com] 

□ MAYTAG.COM [maytag.com] 

□ DIRECT FX 


□ CURRENCY TO GO 

[www.currency-to-go.com] 

□ GUITAR.COM [guitar.com] 

Y LIFE INTERVIEW. ACTION JACKSON 

(PAGES 90-94) 


PRETTY STRANGE (PAGE 156) 


□ BUTTS ACROSS AMERICA 


WEB GUIDE 


NEW, NOTABLE & FUN (pages 132-133) 

□ FOXNEWS.COM: HEALTH 

[foxnews.com/health] 


□ ROCKRAGE.COM [rockrage.com] 

□ ESSENTIALS OF MUSIC 

□ CAMCITY [camcity.com] 


□ ZAPHEALTH [zaphealth.com] 

□ KATRILLION [katrlllion.com] 

□ LETTERS FROM HOMEROOM 


i □ SMASH REGIS [sm 


□ ENATURE.COM [enature.com] 

□ BOATERS.COM [boaters.com] 

□ MARATHONGUIDE.COM 

[marathonguide.com] 


□ WHERENEXT.COM [wherf 


□ THE EMPTY BOWL [emptybowl.com] 

ENTERTAINMENT & SPORTS 

(PAGES 134-135) 


□ X-MEN [x-men-the-movie.com] 


□ COMICS 2 FILM [comics2film.com] 


□ EURO 2000 [euro2000.org] 


□ INTERNETSOCCER.COM 

[internetsoccer.com] 

□ ESPN.COM: SOCCERNET [soccernet.com] I 



pentium®/// 


www.gatew; 

From the freshest PC technology to the latest software, Gateway.com is the onel 
You can order a customized PC, like the Gateway™ Performance PC, powered 
Or check out the latest models, prices and offers, even browse through thousa 
And now, get an instant 10% discount off purchases more than $99 at Gatewj 
Visit www.gateway.com today. 













□ UNUSUAL MUSEUMS OF THE INTERNET 

[unusualmuseums.org] 

HEALTH & FITNESS (page i36) 

□ FAMILY VILLAGE [familyvillage.wisc.edu] 


□ ROMANCE & RESOURCES 
FOR THE DISABLED 
[disableddating.com] 

□ THE BOULEVARD [blvd.com] 

□ CANDO.COM [cando.com] 

□ VIPASSANA MEDITATION [dhamma.org] 

□ MEDITATION INTERNET RESOURCES 

□ TRICYCLE.COM [tricycle.com] 


MONEY & SHOPPING (pages . 38-139) 


□ POORLY DRAWN STICKMAN 
BEACH STUFF 

[stores.yahoo.com/poorlydrawnstickman] 

□ PETSMART.COM [petsmart.com] 

□ PETS.COM [pets.com] 

□ PETOPIA [petopia.com] 

□ EARTHWISE ANIMAL PRODUCTS 


[ea, 


>m] 


□ FLEATIQUE.COM [fleatique.com] 


TRAVEL & RECREATION (PAGES 140-141) 


□ FRANK CAMPBELL'S HOME PAGE 


□ BACKPACKER [backpacker.com] 


□ MEXICO’S COPPER CANYON 


□ HIMALAYA EXPEDITIONS, INC. 


□ FODOR’S: CHILDREN AND TRAVEL 

[fodors.com/resource/children] 

□ ABOUT.COM: TRAVEL WITH KIDS 


[gorp.com/gorp/eclectic/family.htm] 

LEARNING & CREATIVITY (pages 142-145) 

□ EARTH & SKY: SKYWATCHING CENTER 


□ OTHER MINDS [www.otherminds.org] 

□ EUROPEAN FREE 
IMPROVISATION PAGES 

[www.shef.ac.uk/misc/rec/ps/efi] 


WEB USER 

FIND IT (PAGE 147) 

□ PALM [palm.com] 

□ PALM GEAR H.Q. 

□ CNET DOWNLOAD.COM 


list&ring=geo1 

□ VISORCENTRAL 
[visorcentral.com] 

□ HANDANGO [handango.cc 

□ BACKFLIP [backfiip.com] 

□ CLICKMARKS.COM 

□JUNKBUSTERS 
[junkbusters.com] 

□ ESSENTIAL.COM 

LEARN IT (PAGE 148) 

□ SHIELDS UP! [grc.com] 

□ HACKERWHACKER 
[hackerwhacker.com] 

□ DSL REPORTS [dslreports 

□ BLACKICE DEFENDER 

□ ZONEALARM 


[hotfile: 


>m] 


[www.linksys.com] 

WEB TOOLBOX (PAGE 149) 

□ SHOPASSURED 

□ FREEMETER 

[tiler.com/freemeter] 

□ ONSCAN [onscan.com] 

SEARCH ALERT (PAGE 150) 

□ ATOMZ.COM [atomz.com] 

□ BESEEN MY SEARCH ^ 

□ FREEFIND [freefind.com] 

□ PICOSEARCH [www.picosearch.com] 

□ SEARCHBUTTON.COM 

[www.searchbutton.com] 


□ YAHOO! MAIL [mail.yahoo.com] 

□ EUDORA [eudora.com] 

□ PROMOSOFT AUTORESPONDER 
[users.pandora.be/jo.de.vulder] 

□ EXT SEARCH [kresch.com/exts/ext.htm] 

□ IM MACHINE [members.aol.com/vtinmanv] 


iy.com 

■stop shop for all your computing needs, 
iby the Intel® Pentium® III Processor, 
ids of software titles and peripherals. 
jy.com using rebate code QB970. 1 
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Gateway. 























With Gateway™ MusicOWare and PhotoOWare packages, you can mix your own 
CDs, download MP3s and edit photographs. Don’t just buy a new computer. 

Buy a new talent. Visit us at www.gateway.com. 


Go ahead. 


t|5 Gateway 


Learn a new trick. 






The Gateway™ Performance Line: 


serious computers with serious components. 

You want it all. Speed. Power. Fully loaded solutions like Gateway™ MusicOWare and PhotoOWare packages. And since you want the ability to run all your 
multimedia programs without a glitch, you want a Gateway Performance PC with loads of megabytes, the latest processor technology and a built-in DVD. 
And with the thousands of customizing options available online, you can build one to satisfy your every technological desire. 


[Gateway Performance 750 1 

1 Gateway Performance 800 

^^Gateway Performance 850 ] 

Intel® Pentium® III Processor 750MHz 

lotel Pentium III Processor 800MHz 

Intel Pentium III Processor 850MHz 

64MB SDRAM 

128MB SDRAM 

128MB SDRAM 

EV700 17" Monitor (15.9" viewable) 

EV910 19" Monitor (18" viewable) 

EV910 19" Monitor (18" viewable) 

32MB NVIDIA™ RIVA TNT2™ M64 

32MB NVIDIA RIVA TNT2 

32MB NVIDIA™ GeForce2 

Graphics Accelerator 

Graphics Accelerator 

GTS™ DDR AGP Graphics 

20GB Ultra ATA Hard Drive 

20GB Ultra ATA Hard Drive 

30GB Ultra ATA Hard Drive 

12X DVD-ROM Drive 

12X DVD-ROM Drive 

16X DVD-ROM Drive 

Sound Blaster® Live!™ Value Card 

Sound Blaster Live! Value Card 

Sound Blaster Live! Value Card 

Boston Acoustics® BA735™ Speakers 

Boston Acoustics BA735 Speakers 

Boston Acoustics BA735 Speakers 

56K 1 PCI Voice Modem 

56K 1 PCI Voice Modem 

56K 1 PCI Voice Modem 

1-Year AOL® Internet Access 2 

1-Year AOL Internet Access’ 

1-Year AOL Internet Access’ 

Microsoft® Wiodows® 98 Secood Editioo 

MS Windows 98 Second Edition 

MS Windows 98 Second Edition 

MS® Works Suite 2000 Software 

MS Works Suite 2000 Software 

MS Works Suite 2000 Software 

1599 KSSl, 1 

1 1 QQQ aslowas$56/mo. 

■ M JJJ (APR 14.9%)for48mos* 

1*2199 



Gateway Essential 667 


Intel Pentium III Processor 667MHz 


Gateway MusicOWare Packages 
CD Creator Pack 

CD-RW (CD-Rewritable Drive), CD 
Stomper™ Pro Labeling Kit, Getting 
Started Guide, Three-hour "Using Your PC 
to Explore Digital Music” Course 
(Instructor-led training at a Gateway 
Country® store 3 ) 

$229 (for desktop PC) 

$379 (for Solo 9300 Portable)_ 

Digital Audio Creator Pack 
Digital Audio Player, Getting Started 
Guide, Three-hour "Using Your PC to 
Explore Digital Music” Course (Instructor- 
led training at a Gateway Country store 3 ) 
$299 (for desktop or portable PC) 

Extreme Audio Pack 
CD-RW (CD-Rewritable Drive), CD 
Stomper Pro Labeling Kit, Digital Audio 
Player, Getting Started Guide, Three-hour 
“Using Your PC to Explore Digital Music” 
Course (Instructor-led training at a 
Gateway Country store 3 ) 

$499 (for desktop PC) 

$649 (for Solo 9300 Portable) 



Gateway™ Essential: 

powerful PCs at practical prices. 


Looking for a tremendous machine at a not-at-all tremendous price? The Gateway 
Essential 667 has a superfast 667MHz processor, CD-ROM and serious acoustics. You can 
download MP3’s with a MusicOWare package or create a digital photo album with a 
PhotoOWare package. And you can do it all online at gateway.com. Now you can match your 
computer to your life as well as your budget. 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 


<)• 1 1 Q Q or as low as *34/mo. 

M ■ JU (APR 14.9%) for 48 mos* 


Includes Windows 98 Second Edition 


the home version of the world’s favorite software 


■=m tuuu uoicmij, mu. mi iiyiuo igogihgu. uaiamay, guiu, iiuiiig, iiig Galena* aiyiucu luyu aim iuui.|naie aic laimilldlfm ui IgKIMgigu uauBllldlM III UdlKWdy, Mil. udIGWdy Mil dll L.r. 

division of Gateway Companies. Inc. file Intel Inside Inga, Intel and Pentium ate registered trademarks, and Celeron is a trademark of Intel Corporation. Microsoft, MS and Windows are regii 


{istered trademarks of Microsoft Corpotation. All other brands and product names 












































































Gateway" Portable PCs: 

Our portables are built with all the might and muscle of a desktop, so you don't have to compromise awesome functions or packages to get a lightweight 
form. And with packages like MusicOWare and PhotoDWare, you can edit photographs and download MP3s while you're on the move. 


12.1" DSTN Color Display 
Intel® Celeron™ Processor 466MHz 


6GB Ultra ATA Hard Drive 
10X Min/24X Max CD-ROM Drive 


3.5” Diskette Drive 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 


[ Solo 2150CL 

1 Solo 9300CL 

14.1" XGA TFT Color Display 

Intel Pentium III Processor 600MHz 

15" XGA TFT Color Display 

Intel Pentium III Processor 650MHz 

32MB SDRAM (expandable to 160MB) 

64MB SDRAM (expandable to 288MB) 

6GB Ultra ATA Hard Drive 

12GB Ultra ATA Hard Drive 

10X Min/24X Max CD-ROM Drive 

6X DVD-ROM Drive 

V.90 56K 1 Modem 

V.90 56K 1 Modem 

2X AGP 3-D ATI Mobility™-M 

W/4MB SDRAM 

2X AGP 3-D ATI Rage Mobility-Mi 

W/8MB SDRAM 

1-Year AOL Internet Access 3 

1 -Year AOL Internet Access 3 

MS Windows 98 Second Edition 

MS Windows 98 Second Edition 

MS Works Suite 2000 Software 

MS Works Suite 2000 Software 

1 1QQQ or as low as $56/mo. 

I S 1 J J J (APR 14.9%) for 48 mos* 

H OQQQ or as low as $8! /mo. 

| ZO J 3 (APR 14.9%) for 48 mos* " 


Gateway™ PhotoOWare Packages 

Digital Photo Workshop 

Digital Camera, Photo Editing Software, 
Premium Photo Paper, Getting Started 
Guide, Three-hour “Using Your PC With 
Digital Photography’’ Course (Instructor-led 
training at a Gateway Country store 3 ) 

$449 (for desktop or portable PC) 

Electronic Photo Album 
USB Scanner, CD-RW (CD-Rewritable Drive), 
Photo Editing Software, CD Stomper™ Pro 
Labeling Kit, Getting Started Guide, Three- 
hour “Using Your PC With Digital 
Photography’’ Course (Instructor-led 
training at a Gateway Country store 3 ) 

$349 (for desktop PC) 

$499 (for Solo® 9300 Portable) 



Gateway Profile" 2: 

With high-tech components wrapped up in a sleek package, the Gateway Profile 2 is 
the sports car of the information superhighway. And it barely takes up any desk space 
— as if you needed another reason to want one. 




Bxico 95-888-888-0074 P— H Toll Free from Puerto Rico 800-846-3 


Go ahead. 


^Gateway 


» l+l 


•n.da 888-888-2039 


Ad Cods* 001380 


IS. One-year period begins 30 days from receipt of system. You may incur surcharges even during promotional period for premium sendees, or long di: 
larges may also apply with some access numbers and in AK. Non-local access via 1 -888# 10c per minute. New U.S. members only. Major credit i 




___e dependent upon vari 

2. TD AVOID BEING CHARGED A MONTHLY FEE, CAI , . 

charges on your phone bill, depending on location and calling plan. Communication surcharges may also apply with 
checking account required. Use may be limited, especially during peak usage. For details, call 1 -800-846-2000. 

3. Prices and courses subject to change without notice. Prices exclude any applicable sales tax. Gateway training is not offered as vocational or job training.Tmining available at participating Gateway Country locations. Coumes listed may not be 
available in all locations. 

4. Offer expires June 30.2000. 

























































Everybody loves that 
BUYING and FINANCING 


Mmmmmmm...no one can resist that new 
car aroma. But have you ever heard anyone 
talk positively about all the crap you have 
to go through to buy a car? Well, now there’s 
giggo.com, the innovative online service that 
puts research, hassle-free financing and 
purchasing power right at your very fingertips. 



Want to compare a 
dozen cars under 
$35,000? No problem. 


In fact, you can research and compare 
every make, every model to your heart's 
content. And you can do it buck naked 
from the comfort of your home computer. 
Log on to giggo.com and compare the 
fuel efficiency of one SUV to another. Or 
find out if all the cars you like feature 
side-impact air bags. You can compare 
as many as four cars side-by-side at 
one time. You can even figure out how 
much car you can afford using our 
giggocalculator. A few strategic clicks 
of the mouse and the info is all yours. 




Which new car smells better? giggo. com lets you research 
every make, every model to your heart ’s content. 








SI E W CAR SMELL. It’s 


lew cars that STI N KS. 


© 


n All you need is 30 minutes 
to finance your 
new car at a great rate. 

No more haggling in the back office of a 
car dealership. And no more agonizing 
meetings spent scrutinizing your credit 
history. With our easy, step-by-step 
online credit application, giggo.com will 
have your answer in less time than it 
takes to make fudge brownies (yes, this 
is an admittedly shameless attempt to 
associate ourselves with something that 
smells really good). If you need any help 
filling out your application, a giggoteam 
member is just a telephone call away. 






3 ) with one of our 

Preferred Dealers. 

Once you’re approved for a giggoloan, 
you can negotiate your best car deal 
with confidence because we send you 
a giggocheck overnight, giving you the 
power of a cash buyer. We’ll also put 
you in touch with one of our Preferred 
Dealers, which means they’ve already 
met our exacting standards. And since 
you’re in control every step of the way, 
nobody can push you around. It’s so 
easy, you come off smelling like a rose. 


the traditional car buying process. 


If you want to experience that new car smell 
in record time, follow your nose to giggo.com 
and put yourself in the driver’s seat. But do 
yourself and your neighbors a favor. Just throw 
some clothes on before you leave the house. 


We’ve got this car thing down. 

































DESTINY’S CHILD 

Even losing two of its four members 
couldn’t keep this R&B supergroup 
down. Chat about the changes in 
one of 41 Yahoo! and Excite clubs. 
Start DESTINY’S CHILD 
[destiny-child.homepage.com] 

THE SOPRANOS 

Yo. While HBO’s hit mobsters are 
“down the shore” this summer, keep 
the family spirit alive by surfing 
among their four Web rings and sev¬ 
en sites. Start THE SOPRANOS 
[thesopranos.com] 


PAUL WALKER 

Girls around the world are gathering 
in the 33 clubs dedicated to the 
Skulls heartthrob. Join in the virtual 




memorable site 


Now for Some Zen 


t MINUTE PASSES. THEN ANOTHER. THE FLY 

keeps buzzing around the monk’s head. 
Feel like swatting it? Ah, go ahead....Bad 
move. The monk-in-residence (pictured 
above) bellows. Apparently, you’ve got 
some spiritual work to do before reaching that 
elusive state called zen [www.do-not-zzz.com]. 


Enter the virtual temple to begin your stud¬ 
ies: Match your breathing to the 
waxing and waning of a virtual 
candle flame, listen to mind-easing 
chants, and learn zazen medita¬ 
tion. Before long, you and the fly ^- 

are one. The fly thanks you. — m.g. 



THE CLICK CLIQUE: JEREMY CAPLAN, BILGE EBIRI, MEGAN GERRITY, LYNN GINSBURG, GAIL HENRY, BARBARA KURGAN, 
DAVID KUSHNER, MARC SALTZMAN. WRITE TO CLICK2000@ZIFFDAVIS.C0M. READERS ONLY, PLEASE! 
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I a click! news! 


A Quiet Influence 

Godfrey Reggio’s films aren’t as popular as Spielberg’s. But his vision is 
as ubiquitous in media as the latest rock video 



T he cutting-edge films of director Godfrey 
Reggio are not what you’d call blockbusters. 
However, if you’ve ever watched a music video, 
it’s likely you’ve seen the influence of Koy- 
aanisqatsi or one of his other cinematic works. 

NETBRIEFS.07/00 


With Naqoyqatsi, Reggio’s newest project, the 
monk-cum-director takes his signature long-view 
approach to technology and the Net: “We’re tran¬ 
siting into another [form of] nature, into a techno¬ 
logical environment....It’s not inconceivable that 
we’re going into a posthuman context.” 

Naqoyqatsi is the final piece of the Qatsi trilogy, 
which continues the messages of Reggio’s 1983 
debut, Koyaanisqatsi (Hopi for “life out of balance”), 
and 1988’s Powaqqatsi (“life in transformation”). The 
imagery of these films—buildings toppling, people 
cramming into elevators—has been reflected in 
vehicles as diverse as Van Halen videos and films 
such as Kundun and Armageddon. 

The official Reggio Web site koyaanisqatsi 
[ qatsi.org] hosts message boards where you can pon¬ 
der the notions of cultural and technological trans¬ 
formation in his films—from environmental threats 
to the Challenger disaster. It also solicits production 
funds. (After all, this isn’t Hollywood.) 

Reggio plans to use the Net for more than just 
promotion. “We intend to involve [it] in the very 
production of the film itself,” he says. “We’re look¬ 
ing in the areas of sound, music, and image to invite 
participation on a vast scale through the Internet.” 

Given Reggio’s ambivalence about technology, 
there’s irony in these Net links. But to him, it makes 
sense: “What better tool to use than the globalizing 
tool itself?...That’s the impure path that one has to 
follow to be living in this world.” —B.E. 


STATS 


98 

Approximate 
percentage of 
standard 
dictionary words 
now registered 
as domain 

II 

Average number of 
characters in a domain 
name in 1999. 



talked to 
him about 
drinking, 
drugs, but 
we didn’t 
talk to 
him about 
comput- 


WELCOME, BILBO The exclusive 
online preview of New Line Cinema’s 
trilogy The Lord of the Rings 
[lordoftherings.net] registered 
1.7 million downloads during the first 
24 hours of its April release; that’s 
700,000 more than the trailer for 
Star Wars: Episode I—The Phantom 
Menace, the previous record holder. 
The series’ first film, The Fellowship 
of the Ring, starring Liv Tyler (right) 
and Elijah Wood, is set for a Christ¬ 
mas 2001 release. ...FOLD ’EM The 
House Judiciary Committee voted 21 
to 8 in favor of a bill outlawing most 
Net gambling, including online state 
lotteries. Operators of sites in viola¬ 



tion can face fines of up to $20,000 
or four years in prison.... AND IN 
THIS WINDOW.,.The first live 
Webcast of a championship boxing 


[netlibrary.com]. ...IN PERIL 
DRKOOP.COM is set to run out of 
money in August. The site is popular 
with surfers, but its ad revenues 
remain anemic... .KICKBOXED 
Jean-Claude Van Damme was 
dumped from the board of 
directors at the Entertain¬ 
ment Internet for “lack of 
involvement.”.. .HATE 
101 Emerson College 
will offer a course on 
the growth and 
recruiting prac¬ 
tices of online 
hate groups. 

—M.G. 


-the MOTHER of a 15- 
year-old New Jersey boy 
who pleaded guilty to 
hacking his high school’s 
computer system 


possible. 


—Filipino computer- 
science student ONEL 

A. DE GUZMAN, when 


terviewer if he could 
have released the “love 
bug” virus accidentally 
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All sorts of creative projects from start to finish. 

You have imagination. You have a color printer. See what happens when you combine the two at www.canonprintplanet.com. 
It’s fun, it’s free and it always seems to turn one good idea into another. Cation KNOW HOW" 



8 1 


Kid’s Masks 


Banners 


v.canonprintplanet.c 








CAMWATCH 


FAO SCHWARZ CAM 

In the toy world, there Is 
Mecca, and it’s called 
FAO Schwarz. If you’ve 
never been, the cam at 
FAO SCHWARZ [pri7. 
perceptual robotics, 
com/live/faoredirect. 
jsp] brings it all home, 
sans the crowds and 
expense. Well known to 
film buffs as the place 
where Tom Hanks tap- 
danced on a giant key¬ 
board in Big, the store 
more recently featured 
an array of Star Wars: 
Episode I—The Phantom 
Menace accoutrements 


(with multiple 
zoom-in choices) let you 
browse the displays or 
get in tight to examine 
the Anakin backpack 
or Jar Jar mask of 
your dreams. —M.G. 


H click! COMMUNITIES 


I’m thinking of redecorating my bathroom. 

Fortunately, picking a new decor for my house in cybertown 
[cybertown.com], a sprawling Web metropolis, doesn’t 
involve schlepping to Home Depot. Instead, I stroll 
through Cybertown’s flea market, where I find a hot- 
pink commode on sale. Groovy, I think, handing over the 


necessary CityCash. I just wonder 
if I need new towels now too. 

This is the sublime and mun¬ 
dane experience of residency in a 
do-it-yourself digital town. Over 
the past year, Cybertown has 
lured nearly 300,000 so-called 
immigrants to its dense 3-D com¬ 
munity. Every day, members from 
Italy to Long Island are slipping 
into custom avatars to roam the 
town plaza, feed their pets, fur¬ 
nish their homes, and—to pay for 
it all—earn CityCash by working. 

Those avatars, by the way, aren’t 


the cartoony characters you’ll find 
in graphical chat worlds such as 
the Palace (see Webville, Septem¬ 
ber ’99), where surfers chat in 
what’s essentially an online cos¬ 
tume party. Using Avatar Studio, a 
free downloadable software pro¬ 
gram, you can design your Cyber¬ 
town persona, from height and 
skin tone to nose length and 
wardrobe. You can even drop in 
your own face shot and get that 
long overdue cheek-and-jowl job. 

The five-year-old site was until 
about a year ago somewhat of a 


TOP-HEAVY? Cybertown avatars 
are Infinitely adjustable to your liking. 

geek subculture. Now, with back- 
ing from Intel and blaxxun 
interactive [blaxxun.com], a 
German software developer, it’s 
gone mainstream. 

Cybertown citizens always have 
a place to call home. Click to move 
into one of its enclaves; click again 
to choose your home. Then spend 
your CityCash on furnishings to 
keep up with the virtual Joneses. 

During my first tour, I visited 
the lavish home of 16-year-old 
Paolo. “I just can’t get enough of 
the people here,” said my host, rep¬ 
resented by a two-headed rag doll 
avatar. He then excused himself 
to hunt for a new sofa. 

Maybe reality-based games like 
the Sims have it right People don’t 
just want to fight dragons; they 
want to accessorize. 
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Click! 




Don't 
lick". 


Simply Postage PROmail automatically calculates exact postage for 
r 'irst Class, Priority Mail, Express Mail, and international mail. 

It even lets you print stamps when your computer is off. 

So get started today. Pay just $49.95 and receive 
our software, integrated scale and meter, and 
user's guide - and get $50 of FREE postage and 

a month's FREE service! Then print as many stamps as you need for 
just $14.95 a month, plus the actual cost of the postage you use. 


Print exact postage. 


o. 


simply postage 


Integrated scale and meter included. 


Tired of running out to the Post Office? 


Now you don't have to. Because Simply Postage PROmail™ lets you 
download postage 24 hours a day, seven days a week - and print your 
own self-adhesive stamps! 





Approved by the U.S. Postal Service-and available at these fine retailers: 

OfficeMax • Office Depot • CompUSA • Micro Center • Fry's Electronics • J&R Computer 

Order online at: www.simplypostage.com- or call 1-877-767-7734 

5 of Simply Postage ™ products, 
roperty of their respective owners. 


Terms and conditions of offers subject to change or termination without prior notice. Offers available only to i 
Prices do not include shipping and handling charges. 

© Neopost Online, Inc. Simply Postage PROmail and “ Click! Don't Lick ." are trademarks of Neopost, Inc. All other trademarks and service mark; 
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WHEN 


LIVE EVENTS* 

SAMDONALDSON" 
ABCNEWS.COM From 
the pope to pop culture, 
Sam reports on it all. 
[abcnews.go.com/ 

samdonaldson_mdex.html] 


FILM TALK Rant and rave 

with The Washington Post’s 
niovie clitic, Rita Kempley. 


overheard 
on the net 

“I was German! I 
came in [wearing] 
lederhosen and 
braids. I got my 
ass kicked.” 

-SANDRA 
BULLOCK, discussing 
junior high school with 
Mr. Showbiz 


Hclick! FORWARD 


Up & Coming 




FILM 

Waiting since Braveheart to see 
Mel Gibson in period costume 
again? Well, happy Fourth of July. 
The Patriot, director Roland 
Emmerich’s long-awaited Revo¬ 
lutionary War epic, is here. With 
Emmerich—the overactive 
imagination behind Stargate, 
Independence Day, 

helm, expect non¬ 


as a great official 


Site, THE PATRIOT 


ment of video clips and stills. If 
you just can’t get enough of the 


and bloodshed of the time. 
Lighter touches include Eliza’s 
Cookbook, a sampler of period 
cuisine updated for the modern 
kitchen. (We plan to try the 
Apple Brown Betty and Yankee 
Pot Roast.) 

MUSIC 

The work of ’80s neopop group 
Devo continues to attract a huge 
following. And although Rhino 
Records’ Devo anthology, Pioneers 
Who Got Scalped, was released 
recently, you’ll have to go online 
to find the label’s more rarefied 
Devo titles, rhino handmade 
[rhinohandmade.com], which 
mints special-edition CDs you 
can’t find at record stores, has 
released Recombo DNA and 
Joyeux Mutato, the 
bizarre Christ¬ 
mas album 
by the band’s 
frontman, 

MarkMoth- 


BOOKS 

We don’t need to tell you about 
Harry Potter and theDoomspell Tour¬ 
nament. After all, this new adven¬ 
ture in the red-hot children’s 
series was an Amazon.com top¬ 
selling advance order this spring, 
and it hit bookshelves only this 
month. So it’s safe to say this Pot¬ 
ter guy’s a big draw. At the official 

Site, SCHOLASTIC: HARRY POTTER 

[scholastic.com/harrypotter], neo¬ 
phytes can catch up on the intre¬ 
pid young wizard’s exploits. For 
more Pottemalia, try the virtu¬ 
al WORLD OF HARRY POTTER 
[virtualhp.bizland.com]. Become a 
Hogwarts “student,” or join the 
characters in a tour of the book’s 
magical locales. 













































1 MANE IDEA 

True, the cobalt-blue 
bottles of Neal’s Yard 
shampoo ($16), con¬ 
ditioner ($18.50), 
and scalp treatment 
($17.50) from eve.com 
look great. But the real 
appeal is in ingredients 
like seaweed, rosemary, 
and lavender oil. 

2 WRIST-A-CUFFS 

The “memory wire” in 
these Rachel Cuff brace¬ 
lets ($40 each) from 

LEFTGEAR.COM lets yOU 
stretch your beaded 
baubles on and off. 

3 KEY CARGO 

This cargo bag from 

WATERFIELD [www. 
waterfield-designs. 
com] features a cush¬ 
ioned shoulder pad 
to lessen commuting 
fatigue ($179). 


ASKTHEMAVEN 

Q When I was a kid, I 
remember getting 
free toys from a 
catalog that accepted 
“green stamps.” Now I 
hear this company's on 
the Web. How do I find it? 

A S&H Green Stamps 
have been reincar¬ 
nated on the Web 
as Greenpoints at 
GREENPOINTS.COM, 
and the redemption sys¬ 
tem is much the same. 
Visit the site and get 10 
“greenpoints” for each 
dollar you pay its 100- 
plus online merchants. 
Collect 2,400 points 
and get a Sony/ Loews 
movie ticket; save 
25,200 and get a six- 
player croquet set; 
amass 749,000 points 
and a seven-day Carni¬ 
val cruise for two is 
yours. All this, and you 
won’t have to lick a sin¬ 
gle stamp. 


H click! SHOPPING 





















OLYMPUS 

Focus On Life 


If a picture is worth a thousand words, this camera is worth a thousand dollars. 
With 3.34 megapixel resolution, the Olympus C-3030 Zoom is the fastest digital 
camera in its class. With an f2.8 3x zoom, Wide View LCD, full user-control 
(automatic or manual) and a longer-life battery, one thing is clear: You have 
every reason to be overprotective. For more details, visit www.olympus.com 


fl click! GAMES 


BY MARC SALTZMAN 


I FAMILY FEUD 

2 BINGO BLITZ 

3 BLOWOUT BINGO 

4 PUZZLE A GO-GO 

5 PICTURE THIS 

6 100% 

7 COLOR CODE 

8 QUICK 21 

9 FILL IT 

10 REVERSI 


The X File Opens 

A household name in virtually everything PC, Microsoft extends its 
saber into the gaming space 



2 KICKFLIP 

3 SUPERBIKE 2000 


5 SOLDIER OF FORTUNE 


8 SUBMARINE TITANS 

9 LAST CALL 

10 FORCE COMMANDER 



F YOU THOUGHT THE SONY, SEGA, AND NINTENDO 

nameplates provided enough choice among 
gaming consoles, guess what? Microsoft will be 
jumping into the mix. Okay, so you won’t be see¬ 
ing the code-named x-box [xbox.com] in stores 
until late 2001. But it may be worth the wait when 
you consider this list of expected high-octane fea¬ 
tures: both a 600MHz main processor and an ultra- 
high-end graphics processor; a DVD player; and 
something never before included in a console—a 
hard drive for data storage. 

Alas, there won’t be anX-Box modem. Microsoft has 
decided instead to throw in a fast Ethernet connec¬ 
tion for DSL or cable modem users. This broadband 
access paves the way for, among other improvements, 
easier-to-download, free trial versions and better per¬ 
formance for massively multiplayer online games 
(seen at left: a femme digitale from one such X-Box 
exclusive title now under development). 

In Y-Life’s sneak peek at the X-Box, the benefits of 
all this wizardry were so clear we had trouble detect¬ 
ing a single pixel on the screen. Now, that’s progress. 


THE FORCE, WITHOUT LAG? 

Right about the time you finally tire 
of your Phantom Menace tape, the 
first official Star Wars-based, multi¬ 
player role-playing title will hit the 
Web. Scheduled for release by mid- 
2001, this as yet unnamed game, the 
love child of LucasArts, Sony, and 
VERANT INTERACTIVE [verant. 
com], will support thousands of 
simultaneous gamers. Expect deep 
gameplay filled with combat, cru¬ 
sades, and, of course, community. 

“WRITE ME AT SEGA.COM..." 

In still another maneuver to counter 
the momentum of Sony’s PlaySta¬ 
tion, SEGA [sega.com] is offering 
a free Dreamcast unit to all who sub¬ 
scribe to its Net access plan for $22 
per month. 

TALK TO THE MOUSE 

The perversely funny multiplayer title 
SISSYFIGHT 2000 [sissyfight. 
com] invites surfers to create a 


schoolgirl alter ego (via a set of cus¬ 
tomizable avatars, below), then head 
to the schoolyard to engage in some 
verbal—and physical—catfights. The 
goal: to be dubbed Most Popular. Free. 

HOMEGROWN HITS 

At last, here’s your chance to dis the 
big boys: GARAGEGAMES.COM is 
the first Web-based publishing label 
to provide the tools with which indie 
developers can create the industry’s 
next big gaming title. 

EVER-PRESENT DOOM 

Doom has come a long way from its 
humble share- 


for the downloading from Conduits 
Technologies Inc. Now you can 
indulge in a fragging session on 
this 3-D shooter while you wait for 
your plane. 

PLATFORM DIVERS 
Game publisher GATHERING OF 
DEVELOPERS [godgames.com] 
has announced plans for 4x4 Evo¬ 
lution, the first multiplayer video 
game with “cross-platform” capabili¬ 
ties. That means the arcade-style, off¬ 
road sim, due for release in late 
August, will support drivers using PC, 
Mac, or Sega Dreamcast systems. 
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Turn your PC into a digital jukebox 

The MP3 revolution has changed the way we listen to and enjoy music. To experience superior sound quality 
when listening to MP3s or any other music format, equip your computer with the right solutions. 

The new Sound Blaster Live!" MP3+, instantly turns your PC into a digital jukebox that produces fidelity 
as good as your home stereo system. It also comes with MP3 encoding software and tools for customizing 
your music. Plug in your Cambridge SoundWorks® digital speaker system, SoundWorks Digital, to your 
Sound Blaster Live! MP3+ and experience crystal-clear audio. And when you are done listening to your songs 
on your PC, take them to go in any format, anywhere with the Creative Nomad® II, digital audio player. The 
Nomad II features USB connectivity, FM tuner, voice recording, and much more. 

Let Creative, the leader in PC audio, allow you to enjoy music like never before. The difference will amaze you! 


THE DIFFERENCE WILL AMAZE YOU 


BLASTER SPEAKERS 


NDMRD IBBEAX 


CREATIVE 


WWW.CREATIVE.CDM 






n click! 


HOME £ OFFICE 


BY LYNN GINSBURG & JEREMY CAPLAN 


NETSAVERS 

trn, GET PAID! Non,,,,., 

savetime how much you love owning 
your own business, billing clients is 
probably one of your least pleasant 
tasks. End the tedium by using the 
Time Bills service at OPENAIR.COM, a 
site that serves the day-to-day 
accounting needs of entrepreneurs and 
small businesses. Begin by keeping a 
log of your labors on the site. When it's 
time to collect, the service crunches the 
numbers into a report of billable hours 
and generates e-mail invoices. If the 
idea of an e-bill doesn't sit well with 
your customers, OpenAir will print a 
paper invoice and send it via snail mail 
for $1.65. -J.C. 


A A WOMAN’S PLACE 

savetime Are a working woman’s 
financial concerns really that different 
from a man’s? The publishers of 
MSM0NEY.COM think so. Operating 
on the premise that the average female 
lives longer and earns less than the 
average male, the site provides the 
tools that women need to manage their 
money and plan for retirement. In 
addition to offering investment, 
banking, and mortgage services, 
i the site hosts 

*§■" forums in 

which mem- 





i chat 


and compare 

cial strategies. 
This newcom- 
1 1 er’s emphasis 
j on building a 
gender-specific 
community sets it— 
and a sprinkling of other emerging sites 
for women—apart from the crowd. —J.C. 

PRO SHOP Tired of 

savetimE- poor customer service and 
products seemingly delivered via Pony 
Express? Avoid the quicksand of 
online shopping with trailbreaker 
[trailbreaker.com]. This free service 
employs real people—experts in cate¬ 
gories including autos, travel, and sport¬ 
ing goods—who point you toward the 
best sites. TrailBreaker accepts no 
advertising, but it does collect referral 
fees from recommended sites. —L.G. 


Life 101 


Can’t get it together? Try some virtual 
coaching and a swift motivational kick 



P ersonal FITNESS b Y phone, costs $200 to 

trainers? Out. Per- $500 per month for a 

sonal life coaches? SAVETIME package of four weekly 
In. Thanks to SAVEMONEY 30-minute sessions. 
coach u [coachu.com], a If your goal is to switch 
fleet of inspirational mentors careers, Coach U may be able to 
is waiting to help you climb help, since it serves as a virtu- 
the corporate ladder, attack al school for personal coaches, 

your spring cleaning, write Since its inception in 1994, the 
that long-postponed musical company has schooled 4,000 
about the lost Donner Party, or coaches and students, with 

carve out more time for the about 2,000 newbies matricu- 
kids. “Students” seeking wis- lating in the next year. Coach U 

dom visit the site to find a makes good use of the Web in 

coach near them who special- the training process, providing 

izes in their particular needs. online visuals to accompany 
Coaches combine the best lectures for many of the 36 
aspects of a motivational men- classes (total tuition: $3,495) 

tor and a nagging parent. Tell required for certification, 
the coach your goals; he’ll tell Do you need a coach? Only 
you how to realize them, riding you can answer that. But per- 
herd until the project is com- haps you have a friend who can 
pleted or the goal is reached, motivate you to take this 
Coaching, usually conducted important step. -l.g. 


RAP SHEET 


panies that exploit 
employees, pollute air or 
water, or use animals to 
test products. The 
SOCIAL INVESTMENT 
FORUM [socialinvest. 
org] helps people find 
mutual funds and invest¬ 
ment advice that are tai¬ 
lored to their values. The 
free service's screening 
criteria for companies 
include records in labor 
practices, environmental 
compliance, and commu¬ 
nity relations. SIF can 
also help member com¬ 
panies determine their 
level of social conscious¬ 
ness and offer sugges¬ 
tions for improvement. 

-LG. 

COPING GUIDE 

For those handling a 
loved one’s long-term 
care, help is available at 
CAREGIVERZONE 
[caregiverzone.com]. 
This site's extensive 
database of local listings 
includes services such 
as adult day care, subsi¬ 
dized housing, and meal 
delivery. In addition to 
news on elder-care 
legislation, insurance, 
finance, and institutional 
care, the site offers dis¬ 
cussion boards that let 
you reach out to others 
in the same boat for 
answers and support. 
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Search4b2bauctkx>s s cQfR 


The online business 2 business auction search 




n click! STYLE 


Clockwise (appropriately) from top: 

Pin-Up Clock 

$28 [benzadesign.com] 

White Clock by David Design 
$90 [totemdesign.com] 

Wiretime Square Clock 
$60 [chiasso.com] 

Fruit Clock (yes, tomatoes are fruit) 
$15 [etoys.com] 

Black Asterisk Clock 
$235 [momastore.org] 

Gyro Wall Clock 
$40 [www.umbra.com] 

M&Co. Bang Clock 
[momastore.org] 
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cool, cultural, influential. 
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CLICKiKlASIA 


www.click2asia.com 

a leading source for information, interaction, entertainment, and commerce 








a dick! ATTITUDE 


GASTON 



DEAR GASTON, 

Recently, an online 
acquaintance told me 
that my favorite actress 
(an award winner) was 
visiting incognito in the 
chatroom we frequent. I 
quickly introduced myself 
with some verse. Turns 
out this thespian is a poet 
too, so we traded stanzas 
into the night. The good 
news: We met and are 
now inseparable. The bad 
news: Every time she 
says, "Mort, I’m so happy 
you fell in love with me for 
my poetry, not for my 
fame!” I turn queasy. Am I 
a deceptive lowlife? My 
feelings are true, but her 
poetry I can do without; 
she’s better seen than 
read. —Remorseful 

REMORSEFUL: The 

real culprit here is your 
loose-lipped friend. Has 
he nothing better to do 
than run around the Net, 
compromising people’s 
privacy? Americans...so 
predictable. And you, eas¬ 
ily seduced by flickering 
images in the dark put 
forth by Hollywood. I sup¬ 
pose that an award-losing 
performer is fini in your 
(little black) book? 
Annette Bening needn’t 
worry about you chatting 
her up, c'est vrai ? If you 
love your box office bon¬ 
bon, you’ve committed a 
minor crime of deception. 
But if you seek the lime¬ 
light, you fall well below a 
snail in the food chain, 

GOT A NET PROBLEM? 
Write ASKGASTON@ 
ZIFFDAVIS.COM. 


Yippee! 

Yahooey! 



CLICK AND PLAY Thanks to the TiVo 
time-shifting recording system, busy 
TV lovers can watch The Practice at 4 
a.m., if they like, or view Jay Leno’s 
monologue over breakfast. Now an 
alliance with ifilm [ifilm. 

EVIL WAYS Ultra-Orthodox rabbis and 
the Archbishop of York agree: The Net 
just doesn’t cut it The rabbinical court 
finds the lack of content-filtering dis¬ 
turbing, and the archbishop cites the 
medium’s vast “potential for 

com] lets TiVo offer the site’s 
growing film library. It’s a 
smart union of two media. 

SILICON ORCHARD The resi- 

CRITICIS 


evil.” Okay, so should we all 
just log off for good? 

EBOLA NET Web retailers 

1 including ikea [lkea.com] and 


dents of LaGrange, Georgia, are 
the first in the country to be offered an 
introductory year of free broadband Net 
service. We’ve already called U-Haul. 

HEAVEN-SENT Feeling pious? An 
Irish archdiocese picks up where 
monster.com leaves off with its own 
cleric recruitment site at towards 

THE GOAL [www.towardsthegoal.com]. 

PRIVATE SCREENINGS Remember 
Alex’s favorite milk bar in A Clock¬ 
work Orange ? The Web will soon help 
jog your memory. Britain’s National 
Film Library and mgm [mgm.com] 
plan to release classic film clips online. 
The Brits will distribute them to vari¬ 
ous sites; surfers will be able to view 
clips at the MGM site in September. 


FOGDOG SPORTS [fogdog.com] 

have been offering discounts and other 
incentives to customers who pass along 
e-mail promotions or offer up their 
friends’ e-mail addresses. Interested? 
Congrats! You’ve just become a part- 
time corporate-marketing shill. 

SURF’S UP Elevator passengers in 
many buildings in New York, Chica¬ 
go, and Boston can now enjoy Web 
access as they ascend and descend. 
Have we become afraid of downtime? 
Thanks, but we’ll take the stairs. 

NO-NET MECCA Saudi Arabian 
authorities shut down a women-only 
Internet cafe in April, saying that the 
facility had been “misused” and was 
a threat to public morality. 


WHAT THE 
SEARCH ENGINE 
FOUND 





EXTREEEMELY 

SPECIALIZED 


WHY YOU CAN'T HAVE A 
SNOWBALL FIGHT ON 

mars [aspsky.org/ 
mercury/mercury/ 
9801/snowball.html] 

THE SUGAR PACKET 
COLLECTOR'S PAGE 

[members.iquest.net/ 

-phillip] 

AROA: AFRICAN RHINO 
OWNERS ASSOCIATION 

[aroa.org.za] 
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CELEBRATE AN OLD-FASHIONED 

n AN OLD-FASHIONED FIFTH 


JACK DANIEL’S 


TENNESSEE WHISKEY 


Yoiiv friends at J|ck 


Daniel’s remind you tjj drink responsibly. Visit us at 

1 4043% alcohoHiy volume (8086 proof) • Distilled and Bottled by 
utel, Lynchburg (Top.^61), ^peasee 37352* Placed in the Natiom| 








O click! WEB TRICKS 


Audible 

Anarchy 

Robin Williams enters 


the virtual talk show space 

H e has been cast as an alien, a 
woman, and a sentient robot. But 
Robin Williams’s present real-life 
role as the host of an online talk 
show may prove to be his toughest. 
Since April, Williams has been presiding 
over a series of chats at AUDIBLE.COM, a 
site distributing on-demand, spoken-word 
news, audio books, and entertainment. 

Williams offers weekly comedy rou¬ 
tines and conversations with fellow 
celebs. The show’s eclectic guest book— 
which has included former New York 
Governor Mario Cuomo, 

Susan Sarandon, and 
Nathan Lane—has been 
culled from the comic’s 
personal Rolodex. “I start¬ 
ed off with friends,” he 
says, “because they [know] 
that I’m not going to blindside them with 
some strange question like, 'What about 
you and the chicken?”’ 

But rest assured, that doesn't mean he’s 
dishing out bland, family-friendly fare here. 
“Since censorship is thus far negligible, 
you can put up a warning and you’re pretty 
much open to anything,” he says. And to 
Williams, “anything” includes some new 
names. “I’d love to introduce some of the 
street performers or comedy performers 
who couldn’t get a venue without this.” 

While Williams scouts out new talent, 
he’s also surveying Audible’s vast collec¬ 
tion of recordings. “They’ve got great com¬ 
edy, archival stuff from [George] Carlin 
and all sorts of things....lf my show helps 
bring spoken word back, it’d be great to 
hear people [saying], ‘Wait a minute, this 
stuff is quite fascinating.”' —B.E. 
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Every member of your family will want to get their hands on this. 


Get a free $50 BLOCKBUSTER GiftCard when you test drive any new Silhouette or Oldsmobile. 

And just like the GiftCard, the Silhouette will keep your family entertained with luxury features like dual climate controls? 
flip-and-fold seats with leather trim** and only on the Premiere'; a built-in video entertainment system. 

For more details, head to www.silhouettevan.com or call 1-800-395-5999. 

<Z> 

start discovering SU-HOLJETTE j OldSIKlObile, 








































































Receive and Review 


Sign up now at www.paymybills.com/yi to take 


advantage of a limited time offer! 


The most powerful bill-paying tool 
ever created ,™ 


There's only one thing better than a stack of bills 


J \ [\ A stack of bills neatly arranged on your desktop. 


Your life is cluttered enough without a stack of bilb to trip you up. With PayMyBilb.com, you 
can receive and pay all your bilb online. We’ll even send you reminders when payments are due. 
All backed by our 24-hour customer support representatives. And instead of being flooded with 
hard copies, it’s all filed neatly away on your desktop. Log on today and find out how great 
a truly paperless society can be. 


■■ 

‘Offer expires August 31, 2000. 


* 


neatly arranged on your desk. 














CRITICAL EYE ROGER EBERT 


Web erotica for 
everybody 

Porn sites can be a plague, but they also 

celebrate diversity —of a hind 


T he name of the panel was “pornutopia.” nobody knew what 
it meant. That was typical of the Conference on World Affairs, 
which is held every April at the University of Colorado and gath¬ 
ers 100 people to appear on panels about every subject imagin¬ 
able. ■ I’ve been attending the Boulder conference forever. This 
year, Y-Life editor in chief Barry Golson joined me to chair a debate I had 
with David Goldman, founder of hatewatch [hatewatch.org], Goldman 
and I had sparred in this magazine [Janu- government started censoring American 
ary ’00] over whether HateWatch was pornography for men, it ignored the 
indeed fighting bigotry on the Web or sim- women’s market. Canadian women can 
ply providing a convenient click-through read all the porn they want. Men can read 
listing of hate sites. The debate was not it too, although they might not enjoy being 
fiery. We both found ourselves bemused depicted as mindless sex objects, 
by how the nature of the Web creates puz- On the other hand, maybe some would, 

zles: Is what you intend to do on the Web The panel became a discussion of how the 

what you end up doing, or have you been Web creates support groups for every sex- 
sucked down a McLuhanesque wormhole? ual taste. We decried child pornography 

Which brings us back to Pornutopia. A (none of us had ever seen it on the Web; 
show of hands indicated that about 50 then again, we weren’t looking for it). But 
audience members perused pornog- after a woman stood up and attacked 

pom for creating an 
image of femininity 
so improbably per¬ 
fect that no real 
woman could ever 
hope to measure up, 
we learned from 
the responses that 
extremely real 
women are more 
popular in Web- 
based eroticism 
than you might 
imagine. 

If you download 
the listings of all the 


raphy, three never did, and about 
150 weren’t telling. Most of us 
assumed that pornography 
appealed only to men. 

Not so, said my fel- 
low columnist 
Donna Lafram- 
boise, of Canada’s 
National Post; there 
are best-selling sub¬ 
genres of romance 
novels, read only by 
women, that include 
sex in startling and 
kinky detail. Oddly, 
when the Canadiai 



Usenet sex groups, you do find those devot¬ 
ed to Playmates and Pets and Pamela Ander¬ 
son Lee. But you also find groups treasuring 
older women, plump women, Amazonian 
women, small women, women wearing 
glasses, and women with large breasts, small 
breasts, saggy breasts. Go to the Web cam 
sites and you’ll disco ver lots of women who 
apparently are satisfying exhibitionist ten¬ 
dencies by Webcasting video of themselves 
nude (often from the neck down, objectify¬ 
ing themselves in a way that Playboy would 
never dare to do). Check out the Yahoo! 
photo clubs and you’ll find as many devot¬ 
ed to BBWs (big, beautiful women) as to con¬ 
ventional sex symbols. And the Web is thor¬ 
oughly integrated, with all racial and ethnic 
groups cheek, so to speak, by jowL 

What interests me is how democratic 
these sites are. 

Rejecting the nar¬ 
row standards of 
female beauty, 
they by the thou¬ 
sands celebrate 
ordinary, real, no 
doubt flawed 
women who see 
themselves as 
sexually attractive 
and who find men who agree. 

Consider Norma Stitz (not, obviously, her 
real name). She is a fortyish African- 
American woman whose site proclaims 
that she is the Guinness record holder for 
the world’s largest breasts. On a chatty, 
homemade Web site [normastitz.com], she 
features herself and several “friends” who 
are all clearly runners-up for the Guinness 
crown. There is no intercourse on her site— 
just acres of pulchritude. She makes money 
by selling videos and by charging for access 
to the members’ section. It is clear that this 
is a cottage industry for the self-employed 
Norma. She may not conform to conven¬ 
tional standards of female beauty. But she 
has a sweet smile and believes that if you’ve 
got it, flaunt it. 

I doubt that the Pornutopia discussion 
changed the mind of anyone, pro or con. 
But the audience seemed surprised and even 
pleased that the Web, far from promoting 
the narrow, mainstream definitions of 
female beauty, celebrates diversity. Differ¬ 
ent strokes for different folks. 0 


We learned that 
extremely real 
women are more 
popular in Web- 
based eroticism 
than you might 
imagine 
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In the Digital Age, 
who owns ideas? 

The Net man dates new thinking about law, 
commerce, technology, and culture 


N early two years ago, congress passed the digital millenni- 
um Copyright Act, a law that makes individuals, Web sites, and 
institutions liable if they don’t take steps to get rid of software 
that is used to transmit copyrighted material. President Clinton 
quietly signed the bill, and even in the hypersensitive Net media 
universe, nobody paid much attention to it. That’s changed. ■ In recent 
months, the DMCA has been cited as the basis for numerous actions by 


the music and movie industries trying to 
reclaim the notion—severely challenged 
by the Internet—that ideas and cultural 
creations can still be owned in traditional 
ways, that royalties can still be collected in 
the age of MP3 players. 

This question becomes more timely by 
the day. But property rights have never 
been absolute or static. All property can be 
subordinated to other interests at some 
point. Your car can’t 
be driven at any 
speed over your 
neighbor’s lawn; 
your dogs can be 
seized by the local 
humane society if 
you mistreat them. 

Now the Net and 
the Web have 
taken the debate 
about copyright 
and intellectual 
property to a 
completely dif¬ 
ferent level. No¬ 
body can clearly define what these things 
mean in virtual space, let alone how they 
should be regulated or policed. 


Younger Americans in particular have 
grown up assembling vast, personalized 
archives of contemporary culture—Web 
site bookmarks, music, movies, biogra¬ 
phies and home pages, favorite pictures, 
articles, and texts. Many of these users have 
no direct experience paying for the pop 
culture they love, which until a few years 
ago was subject to a clear-cut mix of fed¬ 
eral theft and copyright laws. Now these 
people are being 
called thieves 
and pirates. 

The Web has 
also highlighted 
the differences 
between intellectu¬ 
al and other 
kinds of prop¬ 
erty. “If you 
‘take’ my idea,” 
Lawrence Lessig 
writes in Code and 
Other Laws of 
Cyberspace, “I still 
have it. If I tell you an 
idea, you have not deprived 
me of it....Your consumption does not 
lessen mine. Ideas, at their core, can be 


shared with no reduction in the amount 
the ‘owner’ can consume. This difference 
is fundamental, and it has been under¬ 
stood since the founding.” 

In fact, Thomas Jefferson expressed one 
of his fondest wishes for intellectual prop¬ 
erty in an eerie fantasy that might have 
come directly out of the Internet: “That 
ideas should freely spread from one to 
another over the globe, for the moral and 
mutual instruction of man, and improve¬ 
ment of his condition, seems to have been 
peculiarly and benevolently designed by 
nature, when she made them, like fire, 
expansible over all space, without lessening 
their density at any point, and like the 
air...incapable of confinement or exclusive 
appropriation. Inventions then cannot, in 
nature, be a subject of property.” 

In the Digital 
Age, is it even 
possible to “own” 
something dis¬ 
tributed globally 
through a repre¬ 
sentational medi¬ 
um like the Net? 

As a writer, I long 
ago accepted that 
once ideas are re¬ 
leased onto the Internet, they pass into a 
completely new realm (just ask Ken Starr). 
They are, as Jefferson suggested, no longer 
the individual property of their creator, 
like it or not. 

The structure of the Net—and the Web 
in particular—alters the way the next 
generation views many traditional ethics 
and values, including definitions of theft, 
content, and property. To see a couple of 
expressions of this sensibility, check out 
GEEK FORCE [www.geekforce.org] or 
METROPOLIS [go.to/netropolis]. 

Under federal law, the government grants 
copyright owners certain exclusive rights 
to their work, including the right to repro¬ 
duce it. But in the digital realm, there are 
countless partners, participants, and pub¬ 
lishers—tens of millions of people with 
computers and modems, along with the 
unpoliceable new means of transmission. 

Who owns ideas in the 21st century? For 
better or worse, we all do. B 

E-MAILJONKATZATjonkafz@slashdot.org. 



As a writer, I long 
ago accepted 
that once ideas 
are released onto 
the Net, they 
pass into a com¬ 
pletely new realm 
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SEPARATING THE NEWS FROM THE NOISE 


Internet phone calls: 
Can ’em 


THE PROMISE: Make cheap or free 
long-distance calls today over the Net! 
THE REALITY: Only if you are truly 
geeky or incredibly tightfisted. 

K ids make “phones” by connecting 
two cans with a piece of string. Sim¬ 
ilarly, some grown-ups are now mak¬ 
ing long-distance “phone calls” by 
connecting two computers with a 
piece of Internet. 

Sadly, the quality is about the same. 
Programs that allow you to make inex¬ 
pensive or free long-distance calls over 
the Internet, including net 2 phone 
[ net2phone.com], dialpad.com, and 
deltathree.com, are gaining notoriety, 
primarily by 
promising to give 
you something 
for nothing. They 
use voice-over- 
internet proto¬ 
col technology, 
'■ which takes a 

voice call and splits 
it into “packets” of data that it then 
reassembles at the other end. 

Die-hard fans assert they can make free 
calls over their computers that are every 
hit as good as the pick-up-the-phone kind. 
Don’t be fooled. Although Net calls have 
the potential for reducing or eliminating 
your long-distance phone bills some- 
day...that day is at least a year away. 

Take, for instance, my recent experi¬ 
ence with Net2phone. Far from enjoying 
a crisp, clear call, I thought I was trying 
to communicate through a solar storm 
with someone on a distant planet. To add 
inconvenience to incomprehensibility, 
programs such as Dialpad allow you to 


You might as well 
string two cans 
together and yell 
like the devil 



make computer-to-computer calls only 
to others who have the same software. 

Probe Research expects Net-telephony call 
volume to jump to 4 billion minutes this 
year, from 2.5 billion in 1999. Market 
research firm Frost & Sullivan predicts that 
by 2006 it will grow to 634.5 billion minutes. 
As demand increases, the incentive to 
improve the transmission quality will most 
likely push Internet phone products to a 
more acceptable level—at which point long¬ 
distance companies can start to worry. 

But until then, you might as well string 
two cans together and yell like the devil. 
Talk is cheap. (Good) long-distance phone 
calls still aren’t. 

HVPF REALITY SCORE: 2 


Getting lazy with 
Kozmo.com 


THE PROMISE: Instant gratification 
for the urban Webocracy. 

THE REALITY: As long as you don’t 
mind the markup. 

Why schlepp six blocks to the 7-Eleven, 
six more blocks to the video store, then six 
more blocks to the music store when you 
can walk six steps to your computer and 
get many of the same items delivered to 
your door in minutes? 

Why, indeed. New services such as 


URBAN FETCH [urbanfetch.com] and 

kozmo.com are turning the $60 billion 
convenience store industry on its head 
by offering free doorstep delivery of 
impulse-buy items in under an hour. Just 
click, and they’ll deliver videos, books, 
games, CDs, batteries, snack foods, some 
household items, cold and flu medicine— 
even condoms. 

Heck, for a small fee, they’ll even come 
back and pick up your rented movie after 
you’re done with it. 

The catch? So far, the services are avail¬ 
able in a limited number of U.S. cities, 
including New York, San Francisco, Seat¬ 
tle, Boston, and Washington. And all this 
indulgence comes at a price: Kozmo marks 
up items as much as 40 percent, a lot like 
your local convenience store. 

Even so, it seems a small price to pay if 
you have...er...better things to do than run 
all over town on a hot summer night. 

hype REALITY SCORE: 10 real 
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f CUT & EASE 

A SAMPLING OF THE WORLD WIDE WEB, WORD FOR WORD edited by jeremy caplan 


Are eyebrows fair play for foreplay? 

Plus: How to bait Bush, who naysays Napster, w hy the South 
suffers on-screen, and did the Feds bust the wrong monopoly? 


Bush Whacking 

At WWW.GWBUSH.COM, Web designer Zack Exley 
posts Bush parodies, Including this piece. The Bush 
campaign filed a complaint about the site with the 
Federal Election Commission; it was rejected. 

GOVERNOR GEORGE W. BUSH JR. 
today met with senior law enforcement 
officials, religious leaders, criminal justice 
academics, and federal prison inmates to 
discuss a bold policy initiative called 
“Amnesty 2000.” As president, Bush would 
pardon convicts who have “grownup” but 
are still serving long sentences for posses¬ 
sion of cocaine and other illegal drugs. 


Bush has long dismissed questions 
about his own past cocaine use by saying, 
“what matters is have you grown up, and 
I have.” [Newsweek, 11/15/98] Today he 
finally went a step further in a prepared 
statement, saying, “My drug use was 
about average for children and young 
adults of my social class and upbringing, 
and yes, that included cocaine as well as 
several other drugs.” 

The governor said it is a grave injus¬ 
tice that a million Americans are in jail 
today for nonviolent drug offenses, such 
as those that he himself has committed. 
“Hundreds of thousands of these prison¬ 
ers were found guilty with no physical 


evidence, only on the testimony of oth¬ 
ers who were also charged with drug 
offenses,” he said. 

Bush promised to declare war on 
domestic human rights abuses as presi¬ 
dent. “We’re talking about women serv¬ 
ing 20 years or more because they were 
dating or married to a drug dealer. Recre¬ 
ational drug users—like I used to be—are 
serving life sentences because dealer 
friends made up stories to get a lighter 
sentence! If this were happening in 
China, we’d probably start bombing 
them for human rights violations,” said 
an incensed Bush after listening to 
reports from leading criminal justice 
experts. “We have to let these people go!” 
[gwbush.com/Amnesty2000.htm] 

Fighting for 
Napster 

Defenders of free music-trading use PAYLARS. 
COM to argue that Napster, a free software tool 
that lets users trade music online, poses no 
threat to the music industry. 

METALLICA IS SUING NAPSTER, 
several universities, and several John or Jane 
Does (their fans) for copyright infringe¬ 
ment, claiming that the “illegal copying and 
trading” of their music on Napster has 
robbed the band of its rightful revenues. 
The suit is seeking damages of $100,000 for 
each song that was traded, for a total of 
$10,000,000. Now, that’s an awful lot of rev¬ 
enue they claim to have lost, isn’t it? 

What’s more, by naming several John 
or Jane Does as defendants in the suit, 
Metallica have positioned themselves to 
sue their fans directly for alleged copy¬ 
right infringement. This means that 
Metallica fans could be fined and even 



Mitsuse muses that since Jackson married Elvis’s daughter, Lisa Marie, there 
are fewer than six degrees of separation between Elvis and Bubbles. 

[goultralightsgo.com/naoki/elvis/pages/menu.html] 
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commercials with widely circulated images ofElidn Conzdlez and Fidel Castro, 
Chris Lathrop and Sean Bonner ofPlayboy.com created a sensation, leading 
the Associated Press to protest the improper use of its photographs. 


[www5.playboy.com/digital/inthenews.html] 


serve jail time, especially because Metal- 
lica is invoking the RICO (Racketeer Influ¬ 
enced and Corrupt Organizations) Act, 
which was designed to fight organized 
crime. It seems to me that threatening to 
fine your fans and put them in jail is not 
the best way to promote your band. 

Metallica drummer Lars Ulrich labeled 
MP3-trading Metallica fans as criminals 
when he said, “From a business stand¬ 


point, this is about piracy....The trading of 
such information—whether it’s music, 
videos, photos, or whatever—is, in effect, 
trafficking in stolen goods.” Meanwhile, a 
representative of Q Prime, the band’s man¬ 
agement company, equated downloading 
songs fromNapster with stealing cash from 
an untended record store cash register. 

Until I can pay for my groceries with a 
pirated MP3 file, I think that Q Prime’s 


position is nothing but hype, and does 
nothing to endear Metallica or its asso¬ 
ciates with their fans. 

At August Nelson [the technology firm 
that hosts Paylars.com], we think that 
industry fears of rampant piracy ruining 
the music business are nothing but para¬ 
noid propaganda. Industry representa¬ 
tives have failed to point to any data that 
show the extent to which MP3s and CD 
burners, by making copying music so 
easy, have hurt industry revenues. That’s 
because there are no such data, because 
sales keep going up! 

We don’t believe that it’s a mere coin¬ 
cidence that as copying has gotten easi¬ 
er, more people have had the chance to 
try out more music, and as a result 
they’ve ended up buying more music. 
Here are some numbers from Soundscan 
that show CD sales are way up in the 1st 
Quarter of 2000, against the 1st Quarter 
average from 1995-1999: 


TIME PERIOD 

AVERAGE CHANGE 

Jan 2000/Jan 95-99 

+07.3% 

Feb 2000/Feb 95-99 

+19.4% 

Mar 2000/Mar 95-99 

+20.7% 

Q1 2000/95-99 

+15.8% 


So, sales are up, copying is easy, every¬ 
body is suing everybody for millions of 
dollars in lost revenue that actually 
weren’t lost. Metallica is seeking 
$10,000,000 in damages and may try to 
put their fans in jail. Has the whole world 
turned upside down? Isn’t the real prob¬ 
lem that there’s an easy way to get the 
music but no way to actually pay for it? 

We think that if it’s cheap and easy for 
people to pay for digital music, people 
will generally pay. We also think that 
copying and trading music can have a 
positive impact on an artist’s overall 
sales, [paylars.com/more_info.asp] 

Dirty Hairy 

NERVE.COM features both visual and literary erot¬ 
ica, ranging from the mundane to the strange. 
Here’s a definition illustrating the latter. 

MITAKUKU, N .—A METHOD OF FORE- s 
play, particular to the Ponape and Trobriand I 
Island inhabitants, in which lovers bite off | 
each other’s eyebrows and eyelashes. | 

[nerve.com] 
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AOL and Yahoo!: Monopolies in the Making? 

In the wake of the Microsoft antitrust rulings, tech-industry watchers have speculated that other Internet giants might 
one day face government action. Bob Scheer and Jason McCabe Calacanis argue that AOL and Yahoo! could be next. 


They Should Go After AOL Next 

While the Justice Department now has 
had its way with Microsoft, one has to won¬ 
der if government lawyers have ever heard 
of another rather large company called 
America Online. Surely the reason for 
breaking up huge companies ought to 
• have something to do with the power those 

companies wield over our lives. But if that’s 
the concern, AOL has amassed a power 
that Bill Gates can only dream about. 

Despite the unparalleled control over 
mass media in America represented by 
AOL’s merger with Time Warner, there 
seems to be no concern at the Justice 
Department that AOL’s bigness repre¬ 
sents a threat to the free market in that 
most important commodity of all—ideas. 
Even before its acquisition of America’s 
premier old media conglomerate—at 
$ 184 billion, the largest [such deal] ever— 
AOL represented the main portal to news, 
financial services, and entertainment on 
the Internet for 22 million families. Not 
only does AOL guide those people to 
what's important on the Net, but the com¬ 
pany obtains enormous personal data on 
its members. Perhaps for that reason, it 
has joined the financial services industry 
in fighting attempts to protect consumer 
privacy. 

j What AOL represents is the classic 

threat of a huge conglomerate that wields 
its power and influence across the broad 
swath of the commercial and social 
aspects of our lives. AOL more than any 
company in America has the power to 
shape our consciousness. 

The government has focused on 
Microsoft, which has proved feeble at 
providing Web content and therefore 
represents little threat to free choice of 
information so vital to a democracy. But 
AOL has succeeded precisely because it 
is so effective in marketing content, 
including, most important, the news on 
z which a free citizenry relies. Even before 
| its acquisition of the Time Warner media 
| empire, AOL was the No. 1 source for 
j | news on the Web. CNN, which AOL 
I s picked up in the Time Warner deal, is the 
i | 10th most important. 

I Neverinthehistoryofnewspublishing 


has one company held such extensive 
power over what we see and hear as does 
AOL in the wake of the Time Warner deal. 
Nor is it a matter of merely dominating 
the all-important U.S. market. Obviously, 
Time Warner has a major impact on the 
world’s culture through movies and tele¬ 
vision in addition to print. And now, AOL 
is clearly contending for worldwide dom¬ 
inance. In a $8.2-billion deal to gain full 
control of AOL Europe and AOL Australia, 
AOL [earlier this year] bought out the 50% 
interest in those joint ventures of its part¬ 
ner, Germany’s Bertelsmann group, the 
world’s biggest book publisher. 

If antitrust law does not speak to the 
threat that AOL represents over the entire 
range of our culture, then it is in desperate 
need of revision. Microsoft’s control over 
its Windows operating system may have 
inconvenienced some software competi¬ 
tors, but AOL’s acquisition of formerly com¬ 
peting media outlets is destructive of the 
free marketplace of ideas. 

Perhaps because of AOL’s emerging 
dominance, the news media, which have 
been scathing in their treatment of 
Microsoft, seem to have barely covered 
the potential threat of AOL. How long 
will the journalists and the government 
ignore the fact that in the new world of 
the information age, the specter of Big 
Brother is represented not by Microsoft 
but rather by AOL. —Bob Scheer 
[ojr.usc.edu/content/story.cfm?id=358] 


Trust Busters Should Watch Yahoo! 

With all the media scrutiny and attention 
around the Microsoft antitrust case, I 
thought I would take a moment to share 
my theory that a) monopolies can actual¬ 
ly be good for consumers, albeit in the 
short term, and b) that the 800-pound 
gorilla everyone should really be focus¬ 
ing on is not AOL Time Warner or 
Microsoft, but Yahoo! 

[Yahoo!] is doing exactly what Microsoft 
did in the late ’80s and into the ’90s. Yahoo! 
is using its huge platform to incorporate 
other people’s clever ideas—and com¬ 
plete businesses, in some cases—into its 
product line. 

Anyone who used DOS and Windows in 
the early days remembers all the add-on 
utilities that have now become standard 
in the Windows operating system. There 
was a time when hard drive utilities such 
as notepads, calculators, and address books 
had to be purchased separately.... 

Microsoft destroyed these companies by 
simply incorporating the functionality of 
their third-party software into the Win¬ 
dows operating system, giving the add-on 
product to consumers for free. Microsoft 
was occasionally sued for this, but often 
remained unchallenged. Until, of course, 
the trend became so apparent that the Jus¬ 
tice Department and local attorneys gen¬ 
eral had to become involved. 

At the end of the day users were, for the 
most part, better served getting these prod- 
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ucts for free from Microsoft. However, the 
Microsoft versions of third-party utilities 
are typically not as feature-rich, and since 
Microsoft slowly destroyed all its com¬ 
petitors over time, users are now at the 
Goliath’s mercy for product updates and 
new features. 

Microsoft is quite good at what it does, 
so aside from the fact that Windows 
crashed constantly for over a decade 
(nobody’s perfect!), there was never a major 
problem for consumers. The only truly 
problematic issue is the way Microsoft 
went about killing its competitors, which 
we all know was at best mercenary and at 
worst despicable (think Netscape). 

Yahoo! is doing the exact same thing 
today. Electronic party invitation sites such 
as Evite.com are just finding a foothold in 
the market—and now, Yahoo! has incor¬ 
porated their feature set. Want centralized 
bookmarks (Blink.com’s raison d’etre) and 
free hard drive space (as X:Drive offers)? 
Check out bookmarks.yahoo.com and 
briefcase.yahoo.com. Thanks to the Web’s 
open development standards, there are 
very few innovative applications that 
Yahoo!, or any other company with a solid 
development team, couldn’t build in a cou¬ 
ple of days. 

The really powerful aspect of Yahool’s 
feature-rich system, however, is that 
when Yahoo! turns on a feature, tens of 
millions of registered users automatical¬ 
ly have the new functionality....Is there 
really a need for a free hard-drive provider 
or party invitation mailing service when 
Yahoo! incorporates those features into 
its own offerings?... 

The issue we need to examine is how 
Yahoo! is attacking its competitors. Is 
the company competing on merits alone 
or is it using its might to squash others in 
the field?... 

If you work for the Justice Department, 
I recommend slapping Microsoft with a 
nice large fine, using the money to put net- 
worked computers (sans Windows, of 
course) in every public school in the world, 
and then taking a very close look at 
Yahool’s tactics and business model. You 
might just find that the new boss is much 
the same as the old boss. 

It’s just like in The Matrix —we are the 
batteries for Yahoo!’s engine. Take the 
red pill. — Jason McCabe Calacanis 
[siiiconalleydaily.com] 


Southern Bull 

WAY SOUTH celebrates Southern culture. 

Here, site editor Grayson Hurst Daughters 
protests against what she considers unfair 
depictions of the South on the big screen. 

WHERE WOULD WE SOUTHERNERS BE 
without movies to perpetuate stereotypes 
we’ve never known ourselves? From Mid¬ 
night in the Garden of Good and Evil to Steel 
Magnolias, where else but from Hollywood 
can you still see women flouncing down 
the street in fussy dresses and straw hats, 
costumed like one of Flannery O’Conner’s 
[sic] pet chickens.... 

And from the rural settings Hollywood 
is so taken with, you’d think all Southern¬ 
ers lived in asbestos shacks outfitted with 
screen doors one can conveniently slam to 
emphasize a liquored-up transgression. Of 
course, most Southerners live in stucco, 
asbestos-free cities like Houston, Atlanta, 
or Charlotte and shop at Pottery Bam for 
their porch accessories. 

Ignoring our many urban wonders, Hol¬ 
lywood consistently opts for a backwoods 
locale...to film against. What could possi¬ 
bly be so chronically attractive about 
cruddy little beauty parlors and chigger- 
ridden Spanish moss hanging from oak 
trees? Or twentysomething women out¬ 


fitted like Aunt Bea, as if not to frighten 
the locals?... 

How long can Hollywood continue to 
deny that Southerners now have running 
water, let alone satellite technology?... 

And haven’t you grown tired of seeing 
Southern blacks only in roles that require 
them to dress in shabby outfits and play 
church for well-meaning white people, 
like they did in The Aposf/e?...Perhaps the 
greatest example of a Southern movie 
accent not found in nature is located in 
the opening scene of Prince of Tides. So ludi¬ 
crous is the drawl of the first bit of dialog, 
‘Ahhh gaaarooo-uuuup sloeahwoolee bah- 
sidah thaaaa tiidahs an’ thah mawhhshiz 
of tha’ Cay-row-linah sea eyeahlanz...’ that 
when we get to the part where the dis¬ 
gruntled spouse blurts out, Ahh doan 
give’ah shit abou’thah Big Dippahhh!’ the 
characters have become emotionally con¬ 
fused FogHom-LegHorns. By the time the 
movie has moved on to such classic lines 
as, ‘You’re tough Lowenstein, and I’m hun¬ 
gry,’ Nick Nolte has given up all attempts 
at low-country dialect and just snorts and 
snaps like a New Jersey repairman.... 
Luckily, we’re far too preoccupied with 
mixing bourbon highballs on the veranda 
to take much of this Hollywood nonsense 
very seriously. [waysouth.com/Culture/ 
filmed_south.html] E 















Love Needs No Pedigree 



Ain't love grand... you be the Judge! 

Adopt a mixed breed pet at North Shore Animal League or your local animal shelter. 

North Shore Animal League 

t W y 5 Dept. MS »Lewyt Street *Port Washington, NY 11050 

^ (516) 883-7900 Ext. 254 »Or visit our website at www.nsal.org 








There's no place like home! 

Adopt a dog, cat, puppy or kitten from your 
local animal shelter. 


4>. North Shore Animal League 

*41 Lt> 


Dept. MS »Lewyt Street *Port Washington, NY 11050 
(516) 883-7900 Ext. 254 •Or visit our website at www.nsal.org 





COOL TOOLS 



THE ULTIMATE ACCESSORIES FOR LIFE ONLINE by cordon bass 


MIXED MEDIA 

So modern it has a setting for 
video games and digital media, 
so retro it sports an analog clock, 
Philips’s 13-inch NUVISION TV 
(I) looks as if it were lifted from 
the Jetsons’ Skypad apartment. 
Do you have eclectic viewing 
tastes? Optimize the sound and 
picture for sports, movies, 
music, and other programming 
at the push of a button. And if 
you tend to nod off in front of 
the nightly news, the NuVi- 
sion’s feet double as night- 
lights....Here in the States, radio 
is one of the last bastions of 
analog sound, and—despite 
the claims of Steely Dan—even 
FM is susceptible to static. 
Across the Atlantic, however, 
the BBC offers digital broad¬ 
casts in tandem with its analog 
fare and commissioned Ideo 
Design to dream up a concept 
for a DIGITAL RADIO (2). In 
addition to delivering crystal- 
clear sound, digital signals can 
carry extra information, so the 
radio would have a screen to 
display a singer’s photo or biog¬ 
raphy, for example. The radio is 
not yet available for purchase. 

(1) $299 [www.philipsusa.com] 

(2) No price set [www.ideo.com] 

- 
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3 MAIL CAM 

A cute robot creature on a Sunday morn¬ 
ing kiddie show? Nope. One of the least 
geeky computer peripherals we’ve ever 
seen, the Philips VESTA PRO is a power¬ 
ful USB video camera that lets you record 
full-motion video and sound, then send 
your clip as a video e-mail. Or, if you’ve got 
an exhibitionist streak, join Jenni and 
broadcast your daily misadventures over 
the Net. Or videoconference. Or add a 
small hat and mustache to create your 
own 21st-century Mr. Potato Head. The 
possibilities are limitless. 

VESTA PRO 

$99, Philips [www.pcstuff.philips.com] 


4 CURIOUS YELLOW 

Head into the wild and never look back— 
but make sure the Garmin ETREX is in 
your pocket. The eTrex, which is one of 
the smallest handheld GPS units avail¬ 
able, can pinpoint your location to with¬ 
in 15 meters anywhere in the world. If 
you still manage to get lost, the TracBack 
feature will guide you to your starting 
point, displaying your speed and the 
exact distance to your cold tent and warm 
beer. The screaming-yellow case is water¬ 
proof (and nearly impossible to lose). 
ETREX 

$145, Garmin [garmin.com] 


5 QUICK CHANGE 

Adaptability is key to survival, whether 
you’re a lizard, a job-hopper in the new 
economy, or a handheld computer. The 
Handspring VISOR DELUXE is similar to 
the seen-everywhere Palm III organizer, 
but it’s got a cool selection of colors 
and—more important—a slot in the back 
that allows for a bevy of transforming 
add-ons. The EYEMODULE, shown here, 
turns the Visor into a camera that can 
take both color and black-and-white pic¬ 
tures. Coming soon: modules that will be 
able to convert the Visor into a phone, 
MP3 player, or GPS unit. 

VISOR DELUXE 

$249, Handspring [handspring.com] 

EYEMODULE 

$150, Ideo [eyemodule.com] 
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ViewSonic 8 will improve your image with 

PerfectFlat* Technology 



ViewSonic’s PF790 and A75f are available at: 

C OMPyST ; miCTO CEIluE=l *o&POT* 

Turn On the Fun’ 


ViewSonic's new PerfectFlat technology is 
designed to provide your visual computing 
experience with virtually glare free edge-to-edge 
precise images. This new technology combines 
the rich, vibrant colors of SonicTron® screen 
technology with an absolutely flat screen for 
realistic, proportional images and is available in 
the PF790 and A75f. 

The new PF790 19" (18.0" viewable) monitor 
has a .25mm - ,27mm super fine aperture grille 
pitch and a maximum resolution of 1600 x 1200. 
The A75f 17" (16.0" viewable) monitor has 
an ultra fine ,25mm aperture grille pitch and 
1280 x 1024 maximum resolution. 

At ViewSonic, we offer the #1 best selling 
monitors and flat panel displays in the 
USA**. Buy with confidence from the company 
that's won over 600 industry awards. Our 
warranty covers 3 years parts labor. Plus 24-hour 
customer service, 7 days a week. 

For more information on the company that's 
won over 600 industry awards, visit our 
website at: www.ViewSonic.com/pf790 



(800) 888-8583 *Not available at all locations. Call (888) GO-DEPOT for availability at a store near you. • Specifications subject to change without notice. • Copyright© 2000, ViewSonic Corporation. • Corporate names and trademarks stated herein are the 
property of their respective companies, **ViewSonic ranks as Untied States' #1 best selling flat panel display and the leading non-captive monitor brand by Stanford Resources, Inc. (Flat Panel Monftrak, Q4 ‘99 and Monitrak Q1 ’00). 



















OK, you're wired... 

now what ? _ 

check out /*Q. 


for students only 


That's right students. We're for you. Just you. No one else. Let this serve 
as our official apology to the other 260 million Americans out there. 


incredible pricing 


The great thing about only selling to students is the pricing. 

You're thinking, "yeah right." But it's true. Because we sell only to students, 
our brand partners give us exceptional "student only" offers - up to 70% off. 


I quality brands 

We've got what you need - computers, software, textbooks, 
bank services, credit cards, phone/internet services, electronics, etc. 

And don't look for any second-rate brands on our site - only the best, 
like Adobe, Apple, AT&T, Citibank, IBM, Microsoft, Toshiba and much more. 

information and awards 

Don't know a gigabyte from a love bite? edu.com has loads of information 
to help with important purchase decisions. Oh yeah, and did we mention 
that you earn eduPoints™ for making purchases and more on our site - 
which can get you electronics, movie tickets, CDs and other fun stuff? 


-edus om 

Students save. Others don’t. 
www.edu.com 


m AT&T Cltl IBM 


Authorized Education 


Microsoft TOSHIBA 






ORDINARY PEOPLE DOING EXTRAORDINARY THINGS ONLINE by jeremy caplan 



Angels in cyberspace: 
guardians of the Net 

An army of virtual Volunteers patrols the 
Internet to protect you and your children 


T WO YEARS AGO, PARRY AFTAB SAW SOMETHING ON HER COMPUTER 
screen that changed her life: a graphic depiction of a toddler being 
subjected to horrifying sexual abuse. “I thought I was an expert on 
pedophilia, but I’d never seen it up close,” Aftab says. Unable to 
rid her mind of the image, Aftab resolved to fight the trafficking 


of such pictures on the Internet and to 
dedicate her life to protecting children 
from sexual predators. 

As executive director of cyberangels, 
org, Aftab now oversees an army of 4,000 
volunteers who patrol the Net for 
pedophilia and educate kids about Inter¬ 
net safety. But children aren’t the only 
ones who benefit: The group also 
responds to emergency calls from adult 
victims of cyberstalkers. Every day, near¬ 
ly 500 desperate Net users contact 
Cyberangels after being harassed. Some of 
the threats turn out to be amateurish 
teenage pranks, but others are orches¬ 
trated with disturbing precision. 

A surfer named Mary was chatting online 
when she got involved in what she consid¬ 
ered harmless banter. “I’m smarter than you 
are,” someone wrote. Mary replied: “You 
think so, do ya?” Piqued by her response, the 
chat partner proceeded to shut down Mary’s 
computer, using hacking software to take 
control of her system remotely. When the 
cyberstalker continued to torment her and 
disrupt her computer use, Mary sought help 
and found Cyberangels. Volunteers used the 
stalker’s ICQ screen name to track down 
his IP address, his ISP, and his physical loca¬ 
tion. Confronted with this information and 
Cyberangels’ demands that he cease his 
harassment or face a police investigation, 
the stalker retreated. The case was closed. 

Others are not so fortunate. “In some 
cases, there are serious death threats,” Aftab 
explains. “People write, ‘I know your license 
plate number, where you live, and where 
your children go to school.’” Stalkers use 
simple Web searches, online directories, 
and software such as Back Orifice to find out 
as much as they can about a potential tar¬ 
get. (Often sent as a disguised attachment, 
Back Orifice is a program that allows hack¬ 
ers to get into a computer and operate it 
remotely.) They then use the information 
to harass, blackmail, and even confront the 
victim in person. In situations that escalate 
in this way, Cyberangels gathers info on the 
suspect and works with the police to track 
that person down. 

Before Aftab took the helm in 1998, 
Cyberangels had meager financial support 
and a three-year history of barely manag¬ 
ing to make ends meet. At first, she strug¬ 
gled to keep the site afloat, selling her 
house and using much of her retirement 





















The Internet now has a voice: yours. With Firetalk, you can talk instead of type to people. It's as simple 
' as opening your mouth - just one easy, free download, and then let your words flow. You can have 
spontaneous one-on-one conversations, or schedule group chats with people anywhere in the world. You 
can even talk to other Firetalk users while you check out Web sites together. Get Firetalk today and let 
f your voice be heard as far as the Internet reaches. Go to WWW.firetalk.com. 




























































( TOUCHED BY THE NET 


savings to maintain the venture. “People 
would tell me to apply for a grant, but I had 
several hundred cases a day...and there 
simply wasn’t time,” says Aftab, who near¬ 
ly abandoned her law practice when she 
committed herself to Cyberangels. 

But recent publicity has helped attract 
an influx of enthusiastic new volunteers, 
and Aftab is optimistic about the site’s via¬ 
bility. Cyberangels won the President’s 
Service Award in 1998, and last year the 

Every day, nearly 
500 desperate Net 
users contact 
Cyberangels after 
being harassed or 
threatened online 

group assisted the Japanese government in 
addressing the country’s rampant online 
child-porn industry. That effort led to the 
first Internet-related pedophilia arrests in 
Japanese history. 

Aftab doesn’t believe in keeping kids off 
the Net. "The greatest threat our kids face 
on the Internet is not porn, but being 
denied access,” says Aftab, who sees the 
Internet as an important tool for learning. 
She hopes the Children’s Online Privacy 
Protection Act, legislation that took effect 
in April, will help encourage constructive 
and creative Internet use among children. 
But she also warns that parents should take 
greater responsibility for communicating 
with their kids about appropriate online 
contact with strangers. “We polled 11,000 
girls between the ages of 13 and 16 recent¬ 
ly,” Aftab says, "and 12 percent admitted to 
meeting Net strangers offline.” 

Aftab is still haunted by the specter of 
the traumatized toddler. “I can’t close my 
eyes without calling up that image,” Aftab 
says, “and it makes me sick to my stomach.” 
Law enforcement officials eventually shut 
down the site, which they traced to South 
America, but Aftab and her Cyberangel 
colleagues were unable to identify or locate 
the victim. “I keep looking,” Aftab says. 
“My hope is that one day we’ll find her and 
those who tormented her. That innocent 
child inspired us to take action and 
changed the lives of so many children who 
can now sleep in safety.” 



addition to developing a virtu¬ 
al surgery project that will 
instruct physicians all over the 
world in up-to-the-minute tech¬ 
niques, the Smile Train plans to 
post an extensive library of 
research on cleft lip and palate 
treatment. The organization has 
already sponsored free surgery 
for 2,000 children in China. 

FIGHTING FOR 
FREEDOM 

[freelori.org] 


TELLING TALES 


[www.journale.com] 

S trong photography and 

: 

: 


visual storytelling 
scarce on the Net. As an 
exception to the rule, 
JOURNAL E eloquently 
explores somber subjects such 
as aging and euthanasia with 
poetic text and captivating 
images. Founded by a pair of 
former A lew York Times picture 
editors, the site publishes 
photo essays that represent as 
much as a year of an artist’s 
work on a given subject. A 
recent visual essay depicting 
lynchings in America drew 
thousands of emotional com¬ 
ments. “Significant segments 
of the population get excluded 
from the mainstream media,” 
site copubtisher Adam Stolt- 
man says. “On the Internet you 
can empower those voices.” 


sharing its data on the Web. 
Now you can follow the seasonal 
migration of some 50 ducks as 
they make their way from South¬ 
ern California to Canada and 
Alaska. “Our site helps feed the 
public’s considerable enthusi¬ 
asm for waterfowl conserva¬ 
tion,” says the project’s chief 
biologist, Bruce Batt. 


FIXING SMILES 


[smiletrain.org] 

H ow much does it 

change a child's life for 


TRACKING A 
DUCKS > 


[www.ducks.org] 

S ince 1980, the population 


of northern pintail ducks 
has dropped from 6 mil¬ 
lion to about 3 million, 
though most other 
duck species are thriving. To 
help solve this fowl mystery, 
DUCKS UNLIMITED, a SportS- 
men’s organization with a 
strong environmentalist agen¬ 
da, is using satellites to moni¬ 
tor pintail migration and is 


the better? About $250 
and 45 minutes of a sur- 
geon’s time, if the 
youngster suffers from a cleft 
lip or palate. At THE SMILE 
train you can learn about 
disfiguring facial abnormali¬ 
ties or make a donation 
toward kids’ surgery. Unlike 
OPERATION SMILE ONLINE 
[operationsmile.org], 
which sends doctors over- 
seas, the Smile Train 
focuses on teaching 
local doctors, paying 
for surgery, and 

research.In 


n one battle online, a 
woman’s freedom hangs in 
the balance. The COM¬ 
MITTEE TO FREE LORI 
BERENSON (CFLB) has 
drawn attention to the case of 
an American imprisoned in 
Peru. “We have one of our cit¬ 
izens being held hostage in a 
prison,” says Gail Taylor, the 
CFLB's national organizer, “and 
she’s never had a fair trial.” This 
statement is rebutted by the 
Peruvian embassy in Washing¬ 




ton on its Web site [peruemb. 
org/frlori.html], which goes 
on to claim that Berenson 
belonged to a terrorist organi¬ 
zation and was convicted 
according to Peruvian law. But 
Mark Berenson, father of the 
prisoner, says that the Peru¬ 
vian site is misleading. “It’s pro¬ 
paganda,” says Berenson. 
“Peru has been persecuting 
journalists like Lori for years, 
and according to the Human 
Rights Watch and the State 
Department’s reports, 
Peru’s judicial system is 
one of the world’s worst.” 
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New Back-UPS Office®: Complete 
power protection starting at $79 



NEW! 

Back-UPS Office?350 VA 
(500 VA also available) 


8 million computer users can't 
be wrong about APC power 
and data protection 


Personal computer users across the 
country recognize APC as a leader in 
power protection. Now, home users are 
finding multiple uses for APC products. 

Some use their APC to run a television or small 
refrigerator during a disaster. Still others will use APC 
to protect sophisticated audio and visual equipment from 
damaging electrical surges. At the same time, APC protects more 
computers and networks than any other UPS vendor! 

Business users enjoy the dependability of APC, the $25,000 equip¬ 
ment protection guarantee that comes with all APC UPSs, and the 
Lifetime Guarantee' that comes with all APC surge protection products. 

Visit your reseller or the listed retailers and try one today! 


I APC also provides the most 
I reliable power protection for 
1 your computer, your peripherals 


• Emergency battery power on three out¬ 
lets for continuous uptime through brief 
power outages to help save your data 

• Telephone/network surge suppression 


• Easy overload recovery 

• Site Wiring Fault indicator 

• Audible and visible alarms alert 
you to power events as they occur 


EEAPCT-Shiit. 

ie first 100 
ants. One lucky 
ner will win a FREE APC UPS! 


e of the first 100 to mail or fax this completed 
n or contact APC and enter to win a FREE APC 
tl One lucky winner will win a FREE APC UPS! 
yet, enter today at the APC Web site! 

Key Code 

p://promo.apcc.com t70iz 

I) 289-APCC x8869 • FAX: (401) 788-2797 


FREE APC T-SHIRTto the first 100 entrants 

One lucky winner will win a FREE APC UPS! 


APC Back-UPS 9 Office 500 


□ YES! Enter me to 


a FREE APC T-shirt 
and possibly a FREE APC UPS! 

(See APC Web site for complete promotion details) 


□ NO, I'm not interested at 

this time, but please add 
me to your mailing list. 



Brand of PC used? _ 

Brand of UPS used?_ 




Legendary Reliability™ 


s. APC1H0EB-USf • 


132 Fairgrounds Road, West K 
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SMALL TOUCHES 


savings to maintain the venture. “People 
would tell me to apply for a grant, but I had 
several hundred cases a day...and there 
simply wasn’t time,” says Aftab, who near¬ 
ly abandoned her law practice when she 
committed herself to Cyberangels. 

But recent publicity has helped attract 
an influx of enthusiastic new volunteers, 
and Aftab is optimistic about the site’s via¬ 
bility. Cyberangels won the President’s 
Service Award in 1998, and last year the 

Every day, nearly 
500 desperate Net 
users contact 
Cyberangels after 
being harassed or 
threatened online 

group assisted the Japanese government in 
addressing the country’s rampant online 
child-porn industry. That effort led to the 
first Internet-related pedophilia arrests in 
Japanese history. 

Aftab doesn’t believe in keeping kids off 
the Net. “The greatest threat our kids face 
on the Internet is not porn, but being 
denied access,” says Aftab, who sees the 
Internet as an important tool for learning. 
She hopes the Children’s Online Privacy 
Protection Act, legislation that took effect 
in April, will help encourage constructive 
and creative Internet use among children. 
But she also warns that parents should take 
greater responsibility for communicating 



TELLING TALES 

[www.journale.com] 

S trong photography and 
visual storytelling are 
scarce on the Net. As an 
exception to the rule, 
JOURNAL E eloquently 
explores somber subjects such 
as aging and euthanasia with 
poetic text and captivating 
images. Founded by a pair of 


photo essays that represent as 
much as a year of an artist's 
work on a given subject. A 
recent visual essay depicting 
lynchings in America drew 
thousands of emotional com¬ 
ments. “Significant segments 
of the population get excluded 
from the mainstream media," 
site copublisher Adam Stolt- 


sharing its data on the Web. 
Now you can follow the seasonal 
migration of some 50 ducks as 
they make their way from South¬ 
ern California to Canada and 
Alaska. “Our site helps feed the 
public's considerable enthusi¬ 
asm for waterfowl conserva¬ 
tion,” says the project’s chief 
biologist, Bruce Batt. 


H ow much does it cost to 
change a child’s life for 
the better? About $250 
and 45 minutes of a sur- 

youngster suffers from a cleft 
lip or palate. At THE smile 
train you can learn about 
disfiguring facial abnormali- 


addition to developing a virtu¬ 
al surgery project that will 
instruct physicians all over the 
world in up-to-the-minute tech¬ 
niques, the Smile Train plans to 
post an extensive library of 
research on cleft lip and palate 
treatment. The organization has 
already sponsored free surgery 
for 2,000 children in China. 

FIGHTING FOR 
FREEDOM 

[freelori.org] 

n one battle online, a 
woman’s freedom hangs in 
the balance. The COM¬ 
MITTEE TO FREE LORI 
BERENSON (CFLB) has 
drawn attention to the case of 
an American imprisoned in 
Peru. “We have one of our cit¬ 
izens being held hostage in a 
prison,” says Gail Taylor, the 
CFLB’s national organizer, “and 
she's never had a fair trial.” This 
statement is rebutted by the 
Peruvian embassy in Washing- 
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New Back-UPS Office®: Complete 
power protection starting at $79 



8 million computer users can't 
be wrong about APC power 
and data protection 


Personal computer users across the 
country recognize APC as a leader in 
power protection. Now, home users are 
finding multiple uses for APC products. 

Some use their APC to run a television or small 
refrigerator during a disaster. Still others will use APC 
to protect sophisticated audio and visual equipment from 
damaging electrical surges. At the same time, APC protects more 
computers and networks than any other UPS vendor! 

Business users enjoy the dependability of APC, the $25,000 equip¬ 
ment protection guarantee that comes with all APC UPSs, and the 
Lifetime Guarantee' that comes with all APC surge protection products. 

Visit your reseller or the listed retailers and try one today! 


APC also provides the most 
reliable power protection for 
your computer, your peripherals 
and your fax/modem lines. 


An APC UPS gives you: 

• Surge protection on all six outlets to 
protect your computer plus displays, 
printers, scanners and more 


■ Emergency battery power on three out¬ 
lets for continuous uptime through brief 
power outages to help save your data 

• Telephone/network surge suppression 
to maintain your online connection 

• Auto-shutdown software which saves 
your files and data, even when you're 
away from your computer 

APC safety and reliability benefits: 

• User-replaceable batteries reduce 
service costs 



• Easy overload recovery 

• Site Wiring Fault indicator 

• Audible and visible alarms alert 
you to power events as they occur 

• $25,000 Equipment Protection 
Policy (U.S. and Canada only) 

’See policy for details 



on "how to buy" to find your nearest reseller. 
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FREE APC T-shirt for the first 100 entrants. One lucky winner will receive a FREE APC UPS. 

To order: Visit http://pmmO.apCC.COm Key Code t701z • Call 888-289-APCC x8869 • Fax 401-788-2797 
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COMPARING THE TRIED-AND-TRUE WITH THE NET-AND-NEW by david sheff 


Buying a dishwasher 


OLD WAY 

I Last time, the dishwasher needed to be 
repaired; this time, it died. I called two dish¬ 
washer repair outfits and asked for recommen¬ 
dations about the most trouble-free brands. 
The consensus? The basic KitchenAid model. 



NET WAY 

1 Surfed to consumer reports online 

[consumerreports.org] and registered. (The 
service costs a modest $24 a year; you can 
also choose to pay $4 a month.) The site’s top 
recommendation was a Maytag model, so I 
decided that’s what I wanted. 

2 1 went to goto.com to compare online 
prices. Other major brands were included, 
but not Maytag. 

3 1 found a site called best Maytag home 
appliance CENTER [bestmaytag.com], 

but the company delivers only in the Los 
Angeles area, where it is based. 

4 At maytag.com, I found a toll-free number. 

After checking with his supervisor, the 
representative explained that there is no offi¬ 
cial online merchant for Maytag products. 

He suggested a discount store near my home. 
I called and was given the price: $560, plus 
$100 for delivery and installation. Placed an 
order over the phone. 

TIME ELAPSED: 

26 minutes 

COMMENTS: The Net Way could have won if I 
had selected one of the other popular brands. 


►WINNER: TIE 


to choose the dishwasher brand and model. Old Way to buy it. 
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OLD WAY I NET WAY I __ 

Exchanging money 

NET WAY 

1 Checked DIRECT fx [foreign-currency. 

com], where my friend could conduct the 
same transaction online using his Master- 
Card. For an additional $10, the reals would 
arrive by overnight mail. 

2 Also went to the online outpost of thomas 
COOK [www.us.thomascook.com], which 
has a similar service. 

3 We checked Chase Manhattan Bank’s cur¬ 
rency to GO [www.currency-to-go.com]. 
Orders of $500 or more are sent free. 

4 Placed an order at Chase. The reals arrived in 
two days. The total service charge was $10. 

TIME ELAPSED: 

Minutes online but a 48-hour wait for the cash 

COMMENTS: Great, if you have the time. 

►WINNER: OLD WAY It’s still cheaper (no shipping cost) and faster. 

Tuning a g uitar 

NET WAY 

I I had heard about an online tuner, so I surfed 
until I came to guitar.com. Here I found both a 
chord generator and a scale generator, either of 
which can be used for tuning purposes. (From 
the home page, click on Learn and then select 
whichever one you want.) 

TIME ELAPSED: 

Two minutes 

COMMENTS: It worked! 


►WINNER: NETWAY The site also offers nifty tutorials to improve your guitar-playing skills. 



OLD WAY 

I With a guitar tuner or a piano (or other 
instrument) nearby, it’s a breeze to tune a 
guitar. But I didn’t have either. 

TIME ELAPSED: 

N/A 

COMMENTS: My pitch is far from perfect. 



OLD WAY 


1 A friend heading off on a quick trip to 
Brazil didn’t want to deal with changing 
money at the airport in either country. We 
went to Thomas Cook to pick up some reals, 
the Brazilian currency. 

2 We purchased the currency and paid 
the modest $5 fee. 

TIME ELAPSED: 

_ 15 minutes waiting, five minutes for 

the transaction 

k COMMENTS: Easy and painless, though 
there was a long line at the counter. 















NEWS MAKERS IN THE ONLINE COMMUNITY by bilge ebiri 



Action Jackson 

Congressman-webmaster JgSSC Jackson Jr. 
on the cjuest for a more perfect wired union 


J ESSE JACKSON JR. WAS ALMOST NAMED SELMA. HIS FATHER, THE REV- 

erend Jesse Jackson, was marching from Selma, Alabama, to Mont¬ 
gomery when he was born, at the height of the civil rights 
struggle. In later years, Jesse Jr. accompanied his father on 
campaign tours and on attempts to secure the release of hostages 


in places like Syria. Thus, few were sur¬ 
prised in 1995 when the younger Jackson 
himself entered politics, representing the 
Second Congressional District of Illinois. 

Today, with a political persona that 
embraces both grand causes and practical 
initiatives, Jackson is one of the rising stars 
of the Democratic Party. Many see him run¬ 
ning for the Senate in 2004; there have even 
been whispers of the presidency. In fact, in 
a symbolic passing of the torch, Jesse Sr. 
announced his decision not to run for office 
in 2000 through his son’s official Web site, 

JESSE JACKSON, JR. [jessejacksonjr.org]. 

And it’s the Net that distinguishes Jack- 
son most among his peers. He is the force 
behind Congress’s study of online voting, 
and his use of the Internet has become leg- I 

endary. During Senate hearings on Carol 
Moseley-Brauris nomination as ambas¬ 
sador to New Zealand and Samoa, Jackson’s 
e-mail alerts prompted thousands of 
calls—effectively shutting down phone 
lines—to the office of Sen. Jesse Helms, the 
chairman of the Foreign Affairs Commit¬ 
tee, who staunchly opposed the nomina¬ 
tion. Among the most wired of politicians, 
Jackson is paged automatically every time 
someone gives money to his campaign, 
and he calls each donor back, often with¬ 
in minutes. 

Jackson’s key concern about the Net is the 
digital divide, which prevents lower- 
income Americans from taking advantage 
of the Web’s opportunities and which he 
believes to be only one aspect of a larger 
social and infrastructural schism. 

In person, Jackson displays all the elo¬ 
quence and rhetorical flourishes of his 
father. Equally comfortable talking about 
Pentium processors and issues of race and 
economic opportunity, he’s bursting with 
ideas: At one point, he thinks up a pro¬ 
posal requiring planes in flight to upload 
their data to secure Web sites—an alter¬ 
native to “black boxes”—and leaps to his 
feet, instructing his legislative director to 
take notes. Indeed, for Jesse Jackson Jr., 
passion is something that can encompass 
both processors and politics. 

Y-LIFE: How did you first discover the 
Internet? 

JACKSON: I used to be the national field § 
director of the Rainbow Coalition. One day d 
we found out that President Clinton was 1 

















going to withdraw the nomination of Lani 
Guinierfor assistant Attorney General. My 
father got on a plane and must have gone 
to 10 different cities trying to tell people 
we’d better do something. He ended up at 
Howard University, very sick from exhaus¬ 
tion. Sol created the Jax Fax, a one-page fax 
on some critical issue, which we sent to 
thousands of people every week. When I 
first sent it, in June of 1993, it must have 
taken 12 hours to send it to all the people 
on the list. Then it began to grow. And this 
became our equivalent of getting the Rev¬ 
erend Jackson on a plane. Bill Cosby, 
Richard Pryor, Arsenio, and Stevie Wonder 
were all receiving the Jax Fax. 

At a point when there were probably 
about five pages on the Internet, I tried to 
tell my father that we had a very under¬ 
funded field department and that there was 
a new medium that was emerging. At that 
time his mind was so obsessed with fax¬ 
ing, because a lot of people were getting it, 
and not everybody was so savvy. But it 
opened my mind to the possibilities of this 
new technology. 

Y-LIFE: How would you describe the 
digital divide? 

JACKSON: The divide has to be looked 
at in two categories. One is the infra¬ 
structural divide, which has everything to 
do with wiring our schools, everything 
to do with the affordability of a laptop, 
everything to do with whether teachers 
can integrate that technology with the 
basic curriculum for students. And then 
there’s the huge education divide. I 
recently did a television show that airs 
primarily in Silicon Valley, and one young 
African-American was approached dur¬ 
ing the interview and asked if he wanted 
a computer. He said, “What do I need a 
computer for? What’s that going to do for 
me?” That’s part of the education divide. 

Y-LIFE: Has the government been effec¬ 
tive in helping to bridge the divide? 

JACKSON: The current administration 
has helped what it understands to be the 
possibilities of the Web. But even here on 
Capitol Hill, there’s still a great divide. Most 
members of Congress still relegate the 
Internet to the lowest-paid person on their 
staff. In my office, I’m the webmaster of 
[my site]. So many proposals and recom¬ 
mendations aren’t coming from people 
who have the best information about the 


Net and the use of the medium itself. And 
that’s at every level of the government. In 
other words, the digital divide is not just 
occurring in the broader American public; 
it’s also occurring among our leadership. 

Y-LIFE: What about the private sector? 
Microsoft, for example, has a relationship 
now with Black Entertainment Television 
[BET], and AOL and NetNoir have an¬ 
nounced a partnership. To what extent can 
they help? 

JACKSON: The problem with these ven¬ 
tures is that [although] they promote multi- 
culturalism on the Web, they don’t address 

‘Here’s a great idea: 
Why not deliver 
groceries online? 
Now, what happens 
when your grocery 
deliveries don’t 
cross 55th Street 
in Chicago?’ 

the infrastructural issues that I’ve raised. It 
is not the private sector’s responsibility, 
nor is it the aim of the private sector, to pro¬ 
vide everyone in America with a laptop. 

One of our presidents ran on the theme 
of putting a chicken in every pot. Who is 
the presidential candidate who is running 
to provide a laptop in every schoolbag? 
Who is the candidate running to put a com¬ 
puter in every home? Who is the candidate 
to provide tax incentives for senior citizens 
and working-class Americans to go back to 
school and take some basic computer lit¬ 
eracy course so that they might become 
functional in the new medium? You’ve not 
heard any of these ideas because they’re 
not happening in the public sector. 

Y-LIFE: But they are happening in the 
private sector, with companies like Ford 
giving computers to all their employees. 

JACKSON: But that was a labor agree¬ 
ment. And while the private sector can 
achieve a number of philanthropic goals 
in this area, its primary responsibility is to 
maximize profit. They might set up foun¬ 
dations that give computers to some 


schools that have been left behind, and 
some might work with BET to cover a cul¬ 
tural diversity flank. But the goal of putting 
a computer in every home cannot possibly 
be led by the private sector. 

Y-LIFE: I think the idea of a laptop in 
every home was one of Newt Gingrich’s 
campaign proposals some years ago. Do 
you think he was genuine in this desire? 

JACKSON: I don’t know what Speaker 
Gingrich’s motives were. In politics, motives 
are often secondary to effects. What is the 
result of a proposal with respect to my con¬ 
stituents [and] the American people? That’s 
the most important question for me. The 
Speaker’s goal was legitimate, whatever his 
motives. Computers and computer profi¬ 
ciency are the future. If you don’t know, 
don’t understand, or are afraid of comput¬ 
ers, your future is probably not bright. 

Y-LIFE: Do you find that either party 
tends to cater more to the technologically 
oriented than the other? 

JACKSON: I don’t see either party or any 
of the candidates willing to put their trea¬ 
sure—the federal budget—where their 
mouth is with respect to putting a laptop 
in every house. And that includes Newt. In 
the name of “balancing the budget,” 
“reducing the debt,” and being “fiscally 
responsible”—all right and proper posi¬ 
tions, in proportion to the nation’s GNP— 
too many of today’s politicians aren’t will¬ 
ing to invest in the infrastructure to make 
and keep America the strongest nation in 
the world for tomorrow and the next day. 
If we can’t afford to do that today, with a 
$9 trillion economy that dwarfs every 
other economy in the world, and with siz¬ 
able budget surpluses, when can we? 

Y-LIFE: There are those who say that the 
divide is an issue not of haves and have- 
nots, but of haves and have-laters—that 
the white middle and upper classes have 
always been at the forefront of technolog¬ 
ical change, and others will follow. 

JACKSON: I have a Pentium II comput¬ 
er. We just bought some Pentium Ills, and 
they haven’t come out of the box yet. There 
are some in my district that don’t even have 
286 computers. By the time some of our 
students are accessing 386s and 486s and 
Pentium I machines, the rest of the society 
has moved on to a new level of economic 
growth and development. So those who 
make that argument have fallen into the 
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classic trap—that somehow the private sec¬ 
tor and the private market will lift the boats 
that are stuck at the bottom. 

Look at it this way: When Clinton 
became president there were about 33 mil¬ 
lion Americans who didn’t have health 
care. Today there are about 45 million. As 
robust as the economy has been, the pri¬ 
vate sector has not been able to provide 
everyone' with health care. The housing 
crisis is getting worse. Somehow, there’s 
this theory, this thinking, that unabetted 
and unaided, the private sector is going to 
help those who have been left behind. And 
the reality is that there’s no history of that 
in this country. 

Y-LIFE: What about television? Origi¬ 
nally, it was suburban, white households 
that got it. Now everybody does. 

JACKSON: But not everybody has a 
remote control. And not everybody has 
cable. Not everybody has WebTV. Not 
everybody has a TV set that’s connected to 
the Internet. So there are significant gra¬ 
dations of the problem. In Appalachia, 
where there are mostly poor whites, there’s 
no cable yet. They still have rabbit-ear 
antennas for their television sets. 

Y-LIFE: Will the Net make a difference 
in the election? 

JACKSON: I proposed a piece of legisla¬ 
tion calling for a study of the Web as a vehi¬ 
cle for casting one’s ballot, as a means of 
expanding democracy. Right now, on a cold 
day voters in Chicago have to get up in the 
morning and, on their way to work, go to 
the polling place and cast a ballot for me 
ir do it at the conclusion of the working 
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day, go and cast a vote on my behalf. If they 
are late for work or might miss work, 
they’re not likely to vote. If they get caught 
in traffic, they’re not likely to vote. 

Y-LIFE: How would online voting work? 

JACKSON: My Internet voting study 
would theoretically allow [voters] the 
opportunity to cast their ballot from a 
secure Web site on behalf of their con¬ 
gressman. Polling places will become 
portable. Senior citizens will no longer 
have to be bused to a polling place; some¬ 
one can show up with a laptop at their 
senior citizens’ home, or there can be a 


basic PC at the home that allows them to 
do it securely. Same goes for hospitals or 
for people in neighborhoods that are dif¬ 
ficult to access. Any PC can be a portable 
polling place. So it has the opportunity 
and potential to multiply the number of 
polling places for participation. Obvious¬ 
ly, there are security issues that members 
of Congress, both Republican and Demo¬ 
crat, have raised, which only a study can 
begin to address. 

My goal is not to be technologically futur¬ 
istic but [rather] to get more people voting. 
We need more democracy, not less. Every 


Instantly Zing your child's special talents to your mother 3,023 mill 







American should vote and be able to vote. 
My goal is to make Internet voting efficient, 
effective, and secure. Exactly how it will 
work is what my legislation is about: to 
study the possibility of Internet voting— 
its potential benefits and potential prob¬ 
lems. My legislation does not bring about 
Internet voting. It is a study to clear the 
way for the possibility of Internet voting. 

Y-LIFE: Do you eventually see a virtual 
Congress? 

JACKSON: I support a virtual Congress. 
I should be able to cast a vote on the floor 
of the Congress from anywhere in the coun¬ 
try. But those of us who support a virtual 
Congress are few and far between. When I 
go to vote I have to carry this card that I stick 
in the voting machine on the floor of the 
Congress. I could [theoretically] use that 
from anywhere. 

The problem is that then no member of 
Congress would come to Washington. 
There is this genuine desire to have mem¬ 
bers present, so that you don’t have these 
big empty chambers and everybody else is 
sitting on a beach somewhere in the 
Bahamas drinking a pina colada, while 
their staff is casting their voteonsome crit¬ 
ical issue facing the nation. 

Y-LIFE: How has Congress adapted to 
the Web? 

JACKSON: Most members of Congress 
have a Web site that’s paid for by the Mem¬ 
bers’ Representational Allowance [MRA]. I 
don’t. Everything that congressmen do, 
everything that they send out of their office, 
is subject to a whole bunch of House rules 
that are too numerous to go through. And 


that’s why when you get a letter from a 
congressman, it hardly says anything. 
Those same rules apply to how we spend 
the $875,000 we get every year to run these 
offices, which means that the money we 
spend on the Web site must comply with 
those rules. 

I have my own campaign site. Everything 
I do in Congress I can post on this site, 
because my campaign has the right to do 
research on what I’m doing in Congress. 
But on my campaign site I get to ask for 
money. I get to say why I support [a partic¬ 
ular] bill. I’ve collected about 8,000 e-mail 
addresses since I’ve been online. I can take 
an e-mail message and send it to 8,000 peo¬ 
ple, and some subset of8,000will call a con¬ 
gressman and say, “We want you to sign on 
to this bill.” As a matter of fact, I shut Jesse 
Helms’s phones down for two weeks. 

Y-LIFE: During the Carol Moseley-Braun 
confirmation hearings, right? 

JACKSON: Correct. And then his office 
was combing through my Web site trying 
to find out if there was some violation in 
the use of my site. None. Because my cam¬ 
paign Web site is not a House Web site. 
Most members of Congress who collect 
e-mail addresses cannot send an e-mail 
challenging another member of Congress, 
because they collected those e-mail ad¬ 
dresses using public funds, so their sites 
are frozen. The limitation of all MRA funds 
is that members cannot do anything polit¬ 
ical on their government Web site. 

For example, by using my campaign site, 
it took me only three months to secure 74 
cosponsors for my HOPE for Africa legis¬ 


lation, H.R. 772, while the sponsor of the 
African Growth and Opportunity Act took 
over three years to enlist 75 cosponsors. I 
could communicate quickly with people 
and groups all across the country who 
could then contact their congressperson 
and urge them to support my legislation. 
I had colleagues in Congress come up to 
me and say that it was the most effective 
lobbying campaign that they had ever 

Y-LIFE: Aren’t some of your colleagues 
resentful, though? They have to play by 
certain rules, and you’re playing by dif¬ 
ferent ones. 

JACKSON: No, on the contrary. It’s not a 
function of whether I’m playing by a dif¬ 
ferent set of rules or whether I'm not fol¬ 
lowing any law. I’m following the letter of 
the law. But at the same time, I’m under no 
obligation to have a congressional Web site. 
I choose to have a Web site that’s totally 
unrelated to the Second Congressional Dis¬ 
trict of Illinois. It’s the Jesse Jackson Jr. for 
Congress Committee [Web site], which can 
do everything that the other does, but with 
more freedom. Why should I put up a Web 
site that can’t say anything and only has my 
bio? It shows just how antiquated some of 
the rules are, here in the House, in light of 
the new technology. 

Y-LIFE: What do you think is the most 
important piece of Net-related legislation 
coming up before Congress? 

JACKSON: In the last Congress, the most 
important piece of Internet-related legisla¬ 
tion was the e-rate, where we mandated that 
those who received access to the public air- 
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waves had to pay a rate that 
helped us raise the revenue to 
help wire the schools. 

I think that, going into the 
future, maybe the most signif¬ 
icant piece of legislation will 
be central to the question of 
the divide. It appears to me that 
the country is going to need a 
significant amount of revenue 
in order for everyone to take 
advantage of the Internet. If 
not, for example, the Internet 
itself is only going to be a reflec¬ 
tion of the broader society. 

Y-LIFE: What do you mean 
by that? How will it reflect the 
broader society? 

JACKSON: Here’s a great 
idea: Why not deliver groceries 
online? So you start a big ware¬ 
house, with a bunch of fresh 
fruit in it, and you start deliv¬ 
ering groceries. Now, what hap¬ 
pens when your grocery deliv¬ 
eries don’t cross 55 th Street in 
Chicago, because you prefer to 
deliver to brownstones? Well, 
now you’ve done what they 
call redlining. So now we have 
to extend antidiscriminatory 
redlining legislation to deliv¬ 
ery companies that determine 
which neighborhoods they 
will deliver to, and which ones 
they won’t. 

So to that extent, the Net 
becomes only a reflection of 
problems that exist in the 
broader society. We are as 
diverse as possible in sharing 
ideas on the Internet, but the 
reality is that in the delivery of 
services, we have the same 
problems that exist in the 
broader society. So you can 
count on a number of pieces of 
legislation as many of these 
companies end up before the 
Justice Department and in fed¬ 
eral court on why they’re not 
delivering in certain areas. 
That’s going to be a significant 
problem. 

Y-LIFE: Recently, there has 
been some controversy about 
Kozmo.com, the online urban 
delivery site, allegedly not 


delivering to black neighbor¬ 
hoods. Do you see this occur¬ 
ring more and more? 

JACKSON: I have not yet 
heard of other instances of 
[alleged] redlining, other than 
Kozmo, but that doesn’t mean 
they don’t exist. In fact, even 
without evidence, I strongly 
suspect there are many more. 
The combination of class and 
caste are part of the American 
experience. With class, busi¬ 
nesspeople target the top of 
the income scale—where the 
money is. With caste, institu¬ 
tional racism, not always per¬ 
sonal racism, makes the 
assumption that blacks don’t 
have money to spend on the 
Internet, or they just ignore 
blacks with money. That 
seems irrational and uneco¬ 
nomic, but racism is irrational 
and uneconomic. 

Y-LIFE: Should e-commerce 
be taxed? 

JACKSON: I don’t know if it 
should be done, but it should 
be considered. I think that you 
can’t build, on the one hand, a 
more perfect union for every 
American and then turn 
around and say that we have 
to limit all avenues for raising 
revenue in the future that 
might provide the very secu¬ 
rity we need in order to con¬ 
tinue to do business. 

The Net was never designed 
to be a vehicle to be unpatri¬ 
otic. Before, it was unavailable 
to the public—it was a gov¬ 
ernment-run institution in 
the Defense Department. And 
then it became declassified, 
and much more usable for 
more people. Well, at the 
same time, the country has a 
crumbling infrastructure. So 
if all businesses in America 
decide to go online and aban¬ 
don their shop fronts, then 
the government could be out 
of business. I think even the 
most liberal or most conserv¬ 
ative among us would agree 
that that’s unreasonable. S3 
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“MY MOM E-MAILED ME TODAY,” SAYS 

Dave Kansas, the 33-year-old editor in chief of 
TheStreet.com. “And she says, ‘I just read a survey 
about people who are on the Internet a lot, and it 
says that they start to withdraw from society. 
Some even forget to call their mother.’ ” He stops. 
“I wrote back, and I said, ‘Who are you again?’ ” 

Well, Dave, join the (lonely) crowd. Of all the 
Internet stories to captivate America—from 
Napster to the couple promising to lose their 
virginity in front of a Web cam—none has 
proved better catnip for the media than the 
recent finding that one in seven online users is 
in danger of losing contact with “real human 
beings.” That statistic was the result of a survey 
conducted by the Stanford Institute for the 
Quantitative Study of Society. The more people 
used the Internet, the study concluded, the 
more anemic their offline social life became. 
Suddenly, surfing the Internet seemed to have 
a karmic comeuppance: e-strangement. 

The day after the study was released earlier this 
year, the results were splashed on the front pages 
of two of the country’s most respected newspa¬ 
pers. “A Newer, Lonelier Crowd Emerges in Inter¬ 
net Study,” announced The New York Times. Under 
the headline “A Web of Workaholic Misfits? 


















INTERNETMADNESS! 


Study Finds Heavy Internet Users Are 
Socially Isolated,” The Washington Post 
intoned that “the Internet is creating a class 
of people who. ..are so solitary they can hard¬ 
ly be bothered to call Mom on her birth¬ 
day.” (Note to Mrs. Kansas: Don’t blame 
Dave.) Riding the tidal wave of coverage, 
the study’s principal investigator, Norman 
Nie, made the rounds on TV. "I knew this 
was an important study,” Nie says. “But I 
had no idea it would be so explosive.” 

Nie’s report wasn’t the first Internet study 
to make the front page. Appearing earlier 
was HomeNet, which was unveiled in the 
fall of 1998. In that study, a team of re¬ 
searchers at Carnegie Mellon examined Net 
users in Pittsburgh over two years. Their 
alarming finding? Getting online entailed 
the distinct possibility of getting depressed. 

Two years before that, Kimberly Young, 
an assistant professor of psychology at the 
University of Pittsburgh, adopted the term 
Internet addiction disorder (the punch line 
of a joke propagated on the Web) and made 
a career out of it—her reputation based on 
a pathology no one has proved actually 
exists. Based on her study of 396 regular 
Internet users and a control group of 100, 
and using the criteria for gambling addic¬ 
tion, Young concluded that there is such a 
thing as Internet addiction. 

If you take these three studies at their 
word, the picture isn’t pretty. Imagine 100 
serious online users at a swanky dot-com 
launch party: Of those, 25 would be turn¬ 
ing into shut-ins, eight would be trolling for 
porn about 11 hours per week, and six 
would be flat-out addicted. And they’re all 
getting about 1 percent more bummed just 
from logging on. Nothing—except maybe 
hard drugs or nuclear radiation—produces 
these kinds of negative side effects. The 
Net, the studies want you to believe, is caus¬ 
ing an epidemic of bad mojo. 

But take a closer look at the studies, and 
their design, methodology, and conclusions 
start to look suspect. “These studies all suf¬ 
fer from the same problem—some of these 
researchers seem to have a problem under¬ 
standing the basic research tools of social 
science,” says John Grohol, the cofounder 

of MHN: MENTAL HEALTH NET and the author 

of The Insider’s Guide to Mental Health 
Resources Online. The cumulative findings 
of the research—that the Internet causes 
depression, isolation, and addiction— 
might make for a great media virus and 
alarming headlines, but they are overgen¬ 
eralized, argues Howard Rheingold, author 


of The Virtual Community. Rheingold likens 
the studies to “analyzing the feeding pat¬ 
terns of fish by sitting on a mountain and 
looking at the ocean through binoculars.” 

Which certainly doesn’t make for credi¬ 
ble sociology. Charles Brownstein, an exec¬ 
utive director at the Corporation for 
National Research Initiatives, a private non¬ 
profit that supports research in the public 

NOTHING-EXCEPT MAYBE 
HARD DRUGS OR NUCLEAR 
RADIATION-PRODUCES SUCH 
NEGATIVE SIDE EFFECTS AS 
CYBERSPACE. THE 
NET, THE STUDIES WANT YOU 
TO BELIEVE, IS CAUSING AN 
EPIDEMIC OF BAD MOJO 


interest, has serious doubts about the valid¬ 
ity of the three studies under discussion. 
“I’ve been doing social science for over 20 
years,” says Brownstein, who as a deputy 
assistant director of the National Science 
Foundation led research studies on the 
Internet. “And I’m astounded at the low 
quality of what we’re seeing.” 

The first problem with the Stanford and 
HomeNet studies, notes Grohol, is that they 
may have prejudiced their pool of subjects. 
The Stanford team gave away 35,000 WebTV 
sets with free Internet access to households 
to facilitate the research; HomeNet distrib¬ 
uted Macs to its 169 subjects, who didn’t 
have computers and had never used the 
Internet. WebTV is an odd way to measure 
Net usage, given that fewer than 5 percent 
of surfers use it to get online. What’s more, 
all Internet access is not equal. (Consider 
the apricot iMac on the T-l at your office ver¬ 
sus the 28.8 WebTV unit Grandma has and 
you’ll see the point.) And just 10 percent of 
all Internet users have free access, so neither 
study is particularly representative. 

There’s one more problem in the mix: A 
person’s relationship to a device that he 


pays for is different from his relationship 
to one that he gets for free, says Grohol. 

“There maybe expectancies in the subjects, 
like, ‘I’d better use this computer because 
that’s what they want me to do.’ But the 
researchers didn’t measure for that.” 

The missing measurements almost out¬ 
number those used. The Stanford study 
asked 21 questions, and only two touched 
specifically on isolation. The results: Of 
“serious users” (according to the study, those 
who clock more than 10 hours a week 
online), 27 percent spend less time talking 
to friends and family on the phone, 15 per¬ 
cent spend less time with family and friends 
in person, and 13 percent go to fewer events 
outside the home. According to Nie, the 
team was “blindsided” by that erosion of 
social contact and would have asked more 
about it had they anticipated it. 

It’s not simply whatyou ask, though, but 
whom and when. At the start, the Home- I 
Net researchers probed their subjects’ state 
of mind and well-being by getting their 
reaction to statements like “I can find com¬ 
panionship when I want it.” Though this 
did provide a preliminary basis for the 
study’s findings, the researchers should 
have probed even further, reaching back 
into each person’s history to establish what 
was inherent in a subject’s personality, 
what could be attributed to mood, and 
what was caused by the Internet. 

The HomeNet researchers tested the 
responses of their subjects twice: after one 
year and again a year later, with question¬ 
naires and home visits. The Stanford 
researchers compiled their findings based 
on responses taken only once so far (fol¬ 
low-ups are planned). Young’s Internet 
addiction surveys were conducted via polls 
at MSNBC.com andABCNews.com. With¬ 
out a control group or psychological com¬ 
posites of subjects to provide a context for 
the results, the takers of the surveys have 
to hope that subjects weren’t just cranky 1 
the day the questions were asked. Ever 
have a day when you turn the phone ringer 
off or ignore your cell phone? Our desire 
to communicate—which affects our atti¬ 
tudes about communication technolo¬ 
gies—follows our mood. 

Better surveys would have more rigor¬ 
ously tracked their subjects’ state of mind. 
HomeNet lead researcher Robert Kraut 
acknowledges that the study has limitations 
because of its sample group; for example, it 
included few people between the ages of 22 
and 40 (a key user group) and used only Pitts- 
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burgh residents. “We had a trade-off,” Kraut J 
explains. “We did an in-depth look at a local 
sample rather than a superficial look at a 
broadly representative sample.” New 
research from the HomeNet team is using 
national surveys. But Kraut stands by the 
original HomeNet study and argues that 
other researchers and journal editors want¬ 
ed to poke holes in the work simply because 
it contradicted prevailing wisdom—that 
the Net is an undisputed good thing. “I’m 
disappointed with some of the social sci¬ 
entists’ critiques, the ones that don’t like 
the answer,” he says. “There is some classic 
research on journal editing which says that 
when research finds results inconsistent 
with the current paradigm, reviewers tend 
to find more flaws in the methodology. In 
part, I think that’s what we’re seeing with 
the critique of HomeNet.” 

Even with perfectly devised questions, 
identifying the Net as the cause of isola¬ 
tion and depression remains a tricky 
endeavor. The HomeNet subjects didn’t 
have computers or Net connections before 
the experiment began; it’s possible they 
had no compelling desire to get online in 
the firstplace. “Maybe it’s depressing to go 
online if you don’t really want to,” writes 
Rheingold in the new foreword to The Vir¬ 
tual Community. Or perhaps lonely people 
are drawn online, struggling to find the 
community they miss in their physical 
lives. Either way, we don’t know, and 
assigning a cause and effect is dubious. 

“Communication is an ecological 
process, and you can’t pull one thing out 
and examine it,” says Paul Levinson, a 
communications professor at Fordham 
University and author of The Soft Edge: A 
Natural History and Future of the Informa¬ 
tion Revolution. Levinson points to parallels 
with television. In one now-infamous 
study, parents were asked to keep track of 
what shows their kids watched; then the 
shows were rated for violence. The parents 
were also asked how many times their kids 
behaved violently, and “usually there was 
a high correlation between what they 
watched and what they did,” says Levinson. 
“The conclusion people come to is that TV 
causes the violence. That A causes B. But 
then again, violent kids might be drawn to 
violent TV. So B might cause A” Or C might 
trigger E, which encourages A, only when 
D is in the room. In other words, correla¬ 
tion and causation are two different things. 

Easily explained “conclusions” also 1 
crop up in the surveys. One of the major ! 
findings of the Stanford study was 152 »I 



Will the Net destroy civilization? It won’t be the first innovation to ruin us all. Alarmists 
have been declaring impending doom ever since some ingenious Stone Ager discov¬ 
ered fire. Here are the top 10 technological evils that once struck fear in skeptical hearts. 


| THE WHEEL (3500 B.C.) 

The arrival of the round wonder 
allowed prehistoric families to 
divvy up tasks, instead of hunt¬ 
ing and gathering as a team. 
Suicide rates skyrocketed as 
division of labor took our 
species into the Isolation Age. 

2 THE TELEGRAPH (A.D. 

1837) Carpal tunnel syndrome’s 
granddaddy, telegrapher’s paral¬ 
ysis, was the hot workplace 
injury over a century ago. While 
hard-tapping Morse coders 
worked their fingers to the bone, 
others decried electricity as the 
devil's spawn. Meanwhile, Pony 
Express drivers hit the unem¬ 
ployment lines. 

3 THE TYPEWRITER (1867) 

Typewritten correspondence is 
alienating and soulless, cried 
19th-century critics. Much later, 
Anatole Broyard, editor at The 
New York Times Book Review, 
attributed the decline of letters 
to the loss of longhand: “What 
can you express, after all, on a 
typewriter?” 

4 RADIO (1895) Orson Welles 
broadcast his War of the 
Worlds prank on the airwaves 
long before the Good Times 
virus stirred up hysteria online. 

5 THE AUTOMOBILE (1896) 

The dawning of the age of the 
car let family members skip town 
on a moment's notice. Employ¬ 
ees drove Model T’s to the office 
instead of taking the trolley. The 
result? Longer working hours 



and higher divorce rates, not to 
mention more highway accidents. 

6 TELEVISION (1924) The 

electronic baby-sitter softened 
brains and made us socially inept. 
But after decades of antitube 
rhetoric, studies now say we’re 
lonely because we surf the Net 
too much and watch less TV. 

7 WIRELESS TELEPHONE 

(1946) In 1993, David Reynard 
claimed his late wife’s cell phone 
had caused her brain tumor. 
Today, faithful readers of techno¬ 
phobe Ann Landers lobby for cell 
phone regulation. 

8 CABLE TV (1948) Fox exec 
Sy Salkowitz once likened the 
power of cable to “a cancer”: 
“The networks will grow so rapid¬ 
ly that no one could possibly 
absorb all the information,” he 
asserted. “How can we maintain 
mastery and not become slaves?” 
Wonder how Salkowitz feels 
about the Game Show Channel. 

9 THE VCR (1969) In 1978, 
Newsweek predicted the era of 
“Viewer Lib," when VCRs would 
tear apart the American family: no 
more family dinners, no more 
heart-to-hearts. Everyone’s alone, 
convening with video. When was 
this slated to happen? 1985. 

10 THE ATM (1969) A decade 
ago, The Plain Dealer proclaimed 
that ATMs would isolate bank 
employees and malfunction: “Like 
so many dreams, [it] may not 
come true.” Who's dreaming now? 
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Inside 

a Silicon Alley studio, 
a wild bunch is scrambling to 
create live video shows for the Web 
at a place called PSEUDO. It’s an experi¬ 
ment that could change the way we watch 
television in the fast-approaching Broad¬ 
band Era. And it’s the stuff that new-media 
dreams are made of. But is Pseudo the real deal? 
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ONE MINUTE!” SHOUTS THE YOUNG WOMAN WITH 
the clipboard, a headset clamped over her dreadlocks. A 
I thirtyish guy with a ponytail perches on a stepladder 
^ I beside her, messing with a floodlight up near the black 

tinplate ceiling. A fat-boy rapper stands behind a pair 
11 of turntables and two giant speakers at the opposite side 

of this makeshift TV studio, where hand-painted scenery 
replicates a New York City subway station. “Twenty seconds!” 

People stop talking, but the old wooden floorboards still creak 
loudly as visitors jockey for position, angling for a view. Two 
camera operators are standing by. 

“Three...two...one!” 

And we’re live with 88 HIP-HOP, a music show emanating every 
Wednesday night from this partially renovated space operated by 
pseudo, the first and largest provider of live video content for the 
Web. Headquartered in Manhattan on lower Broadway (sometimes 
called Silicon Alley South), Pseudo Netcasts almost 40 hours of live 
programming each week, with a suite of shows touching on every¬ 
thing from music, video games, and professional wrestling to space 
exploration, digital culture, and poetry. 

The ultralow cost of distributing Net video has encouraged upstarts 
such as Pseudo to chase multiple niche audiences—like cable tele¬ 
vision, only cheaper. The future could be much bigger, since Net- 
casting has the potential to reach a global audience of hundreds of 
millions. Some estimates predict that by 2005 more than 16 million 
Web surfers in the U.S. alone will have the high-speed access that 
makes Net TV a practical proposition rather than a high-tech stunt 

Pseudo leads the pack with more experience, more hours online 
each week, more employees, and a team of sometimes wild but 
always memorable and highly informed personalities presenting 
the shows. It’s an online experiment that runs the gamut—from 
the crazy, sexy cool of TanyaTV to the straight sports talk of Off the 
Field, on the recently launched Q.B. Club Channel. In a bit of a coup, 


PSEUDO’S AN EXPERIMENT THAT COULD POINT THE WAY TO OUR CONTENT FUTURE 


Pseudo also just scored press credentials for the major political 
party conventions this summer. It’s an experiment that could point 
the way to our content future—but like all experiments, it entails 
risk. Even when broadband becomes more everyday reality than 
buzzword, no one knows how many people will really want to 
watch TV via the Net. There may be a reason why text-heavy sites 
like Yahoo!, AOL, and Lycos consistently dominate online. 

Pseudo could turn out to be a failed ego trip taken by a bunch of 
kids burning through other people’s money. That is one distinct 
possibility. Still, on the Net, being first and building a lead is often 
the crucial difference—witness the dominance ofAmazon.com and 
eBay. And Pseudo’s CEO, David Bohrman, is adamant that the magic 
ingredient of interactivity will make Net TV a radically different 
and irresistible medium. ‘We’ve all been yakking about interac¬ 
tive television for years,” he says. “Pseudo can do this!” 

Right now Pseudo measures its audience in hundreds of thou¬ 
sands, not millions, and viewers with 56Kbps modems often have 
to squint at jerky, blurry images while listening to audio that 
sounds like a cheap digital answering machine. Pseudo also faces 
a growing army of competitors (see “Must-See Net TV,” page 109), 
such as entertaindom, where you can find clips of ’N Sync 
and clever animations that circumvent the limitations of full- 
motion video. However, one high-profile rival, den: digital 
entertainment network, ran out of money in mid-May. 


And a threat even more ominous looms further ahead: Media 
giants may wait until the field matures, figure out what works, 
then move in to eat the competition. Bohrman is acutely aware 
of this. “I think we have the next year and a half to set the stan¬ 
dards of design, while the networks figure it out and AOL Time 
Warner gets its act together,” he says. “If we haven’t built Pseudo 
into a force by then, we’re likely to be overwhelmed.” 

PSEUDO WAS LAUNCHED IN 1994 BY BOHEMIAN-TURNED- 
millionaire Joshua Harris, as a company that man¬ 
aged and moderated chat for the online service 
Prodigy. Several years earlier, he had founded Jupiter 
Communications, an Internet research and con¬ 
sulting business, in his apartment. But once he had 
created that hugely successful enterprise, Harris moved 
on. “I watch the basics go up,” he says. “After that, I don’t 
find running a company very interesting.” 

Harris claims that his track record with Jupiter would have 
enabled him to get money for almost any Net venture, which is 
probably true. Still, he says, “I wasn’t interested in a quick kill, 
which could have been easy. I was interested in the entertainment 
business and creating a brand with staying power. At this point, 
Pseudo is on the brink of being a brand name.” 

In 1999, having run Pseudo for five years, Harris followed his pat- 














tem of stepping down once the fundamentals are in place. He quit 
as Pseudo’s CEO, retaining the title of chairman but spending only 
a few hours a week at the office. He says he has absolute confidence 
in Bohrman, who took over as CEO in January. 

The power shuffle seemed calculated to soothe investors who 
might have been spooked by Harris’s outre style. Harris is a some¬ 
time New York performance artist with a subversive sense of humor. 
He’s been known to dress in clown makeup and yellow rubber 
gloves, call himself “Luwy,” and orchestrate bizarre parties like his 
monthlong millennium blowout He describes himself as a media- 
world manifestation of Big Brother and is investing a lot of his own 
time and considerable wealth working toward a future in which 
all of us—beginning with himself, his friends, and unsuspecting 
guests—are on-camera all the time. Visionary? Possibly, yet it’s 
enough to make some investors nervous. 

Bohrman, with a neatly trimmed beard and a receding hairline, 
is two decades older and 20 pounds heavier than the Silicon Alley 
cats in Pseudo’s control room. He has serious old-media chops, 
with credentials that include stints as executive vice president 
of CNN’s Financial News Network, executive producer respon¬ 
sible for all breaking news at NBC News, and senior producer of 
ABC’s Nightline. He is unlikely to don a clown suit, but this “adult 
in the room” (as older CEOs of young startups are affectionately 
called) is more than willing to get down and dirty in the Pseudo 
studio. “The most compelling thing about Pseudo is the fertile 
creative minds,” he says. “This is the place to create and build. 
There’s very little creative, very little new, in television.” 


AS 88 HIP-HOP GOES ON THE AIR-OR RATHER, THE 
Net—its producer, Randy Nkonoki-Ward, remains 
hands-off, undisturbed by the chaos of production 
staffers bumping into visitors, who in turn are trip¬ 
ping over cables. Nkonoki-Ward is a skinny guy in his 
twenties with a brilliant smile and a haircut barely 
longer than stubble. Formerly a supervisor of a con¬ 
struction company, he says he was “making more money 
than I had ever made, but it was like building my own prison. I 
was ready to go postal. So I quit.” 

After turning in his hard hat, Nkonoki-Ward started a record com¬ 
pany with a partner and rented a 900-number in a desperate bid to 
get exposure. “You dialed 1-900-88-HIPHOP," he explains. ‘“Press 1 
for an interview with a celebrity guest; press 2 for an up-and-com¬ 
ing artist’—and there was music, the phat beat of the week.” 

He recorded the shows in his bedroom but was driven deep into 
debt by the cost of advertising, record production, demo tapes, and 
the 900-service. Then he got lucky. One of his tapes reached 
Pseudo, and Nkonoki-Ward started drawing a paycheck instead of 
blowing his cash on an expensive hobby. In turn, he became a 
believer: “There’s absolutely nothing like it on television.” 

Nkonoki-Ward’s zeal is shared by most of the twentysomething 
producers at Pseudo. Jess Zaino runs a celebrity gossip program 
titled StarFreaky, featuring herself as a wide-eyed, breathless fan. At 
19, Zaino dropped out of college in California, came to New York, 
and crashed a party where Harris was a guest. Zaino recalls that she 
almost drank herself into a stupor before proclaiming she’d “lick 


WE’VE ALL BEEN YAKKING ABOUT INTERACTIVE TELEVISION FOR YEARS’ 


the floors to work here.” The next day she was rewarded with a job 
as receptionist; eight months later she started producing her show. 

On her program, Zaino exercises her party-crashing skills in a 
relentless quest to ambush celebrities in New York and Holly¬ 
wood (she crashed the Oscars this year). “They talk to me because 
I look so young and I’m this cute little girl,” she says, with a squeaky 
giggle. “I want StarFreaky to build; I want more celebrities on the 
show. And I want the people just to hang out and have fun with 
me. I want to be on TV, in movies—I really feel like I can be a per¬ 
sonality out there.” 

Derek Gordon is another starstruck Pseudo producer, hosting 
...And Justice for Brawl, a weekly wrestling talk show that has fea¬ 
tured guests such as Bret “The Hit Man” Hart. On-camera, Gordon 
renames himself “Die Hard” and wears a satin cape, sun¬ 
glasses, and leather pants that he says cost $600. “I’m working in 
character,” he explains, with intense seriousness. 

Die Hard was a Brooklyn wrestling fan who became a small-time 
manager in 1991. Like Nkonoki-Ward, he promoted himself with 
a 900-number until he persuaded Pseudo to give him his own show, 
in which he delivers commentary in the relentless, open-throated 
shout that’s mandatory for anyone in the wrestling business. 

These programs share a common trait: They’re run by young, 
hard-core fans who are trying to reach others like themselves. 
While each night at 6:00 the network news airs, the grandiosely 
titled All Games Network arrives on your browser, featuring reviews 
illustrated with clips from recent video games. This is not what reg¬ 
ularly scheduled programming looks like for most of America. For 
some, All Games is a salvation, a parallel universe just a click away. 

The All Games production offices, one floor below the Pseudo 
studio, are a hastily improvised shambles. Most walls are grimy 














WHOPS TUBE 

latex-white. Sprinklers and pipes 
hang from the ceiling. A doorway 
has been hacked out of bare 
Sheetrock. One entire wall is cov¬ 
ered by shelves crammed with 
game boxes. An hour before show 
time, executive producer Scot 
Rubin is still figuring out what 
he’s going to say on-camera, while 
machine-gun fire and explosions 
sound intermittently from the 
computer of a game tester sitting 
at a desk 6 feet away. “Who’s to¬ 
night’s guest?” he asks vaguely. 

Rubin used to run his own Web 
site, mainly to get free review 
copies to support his gaming 
habit. Now, through Pseudo, he 
harvests news from other game 
fans in the field, who are paid $200 
to $500 a week to hunt for gossip. 

His show has been sponsored by game manufacturers, but he claims 
he doesn’t soften his critiques for them. Clearly, though, the Web’s 
proven ability to sell, sell, sell must create some conflicts of inter¬ 
est. When a manufacturer pays for a banner ad, begging you to click 
and buy the game that’s being reviewed—it really won’t complain 
if Rubin tells his audience the game is a turkey? 

This April, Pseudo’s relationship with its sponsors became even 
more intimate when it offered such things as downloadable out- 
takes and promotional e-mail for the movie American Psycho. In 
the words of Jeanne Meyer, Pseudo’s senior vice president for mar- 


Actually, there are some tech¬ 
nical reasons why not. Pseudo’s 
distribution system is horren¬ 
dously complex, because video 
data can’t just be dumped straight 
onto the Net. First, each broad¬ 
cast is encoded separately for 
Microsoft Media Player and 
RealNetworks G2 Flayer. Then 
it’s sent out in two video formats, 
one of them tiny (176 x 132 pix¬ 
els) and the other merely small 
(320 x 240 pixels). On a typical 
video monitor, the tiny format 
(for a 56Kbps or slower dial-up 
connection) is about 2.5 inches 
wide; the small format measures 
about 4 inches from side to side 
but is reserved for those with 
cable modems, DSL, or equally 
high-speed Net access. Some 
video streams are broadcast from a live server, while others go I 
through local servers, including Intervu, an online video distrib¬ 
ution service. High traffic can impose a delay as long 
as two minutes. 

The bottom line: You’re watching a program and decide to 
send a message to the guys at the studio. By the time they 
receive it, they could be discussing a different topic altogether. 

A conventional TV show with a computer receiving e-mail is 
far better suited for real-time interactivity (CNN’s Talkback- 
Live! already scrolls viewer e-mail at the bottom of the screen). 



THE NEW SCHOOL IN STREAMING VIDEO: A page from 
88 HIP-HOP —interactive music, interviews, and live performance. 


‘WE NEED INTERACTION AMONG THE COMMUNITY OF VIEWERS AND WITH THE PROGRAM’ 


keting: “Our content has got value to a lot of people who want to 
use it to enhance the buying experience. And we get a cut of that 
revenue.” In conventional media, that kind of thing wouldbe high¬ 
ly controversial. Imagine, for example, a TV network running a doc¬ 
umentary on footwear with a Nike icon and an 800-number in the 
comer of the screen, and getting a kickback every time a viewer 
called to buy a new pair of sneakers. If Pseudo takes this path, it’s 
just a short distance to the Home Shopping Network. 

DURING NORMAL BUSINESS HOURS, DAVID B0HRMAN 
works in Pseudo’s corporate offices overlooking Broad¬ 
way. It’s a freshly renovated space with pure-white walls, 
like an art gallery’s. Wearing a button-down shirt but 
no jacket or tie, he leans back in his chair behind the 
big new Apple flat-screen monitor that sits atop his mas¬ 
sive modern desk. He doesn’t dispute that much of 
Pseudo’s programming has the familiar look of regular tele¬ 
vision. “But that’s not the way it’s going to be,” he says. “We need 
interaction among the community of viewers and with the program. 
And we need information next to the player but not part of it.” 

To enable those things to come about. Pseudo’s own media 
player supports a separate text window, which Bohrman wants 
to use as a counterpoint to the talking heads: “It could say, ‘This 
is John Smith. Here’s the book he’s talking about. And by the way, 
here’s how to buy the book. And you can send him e-mail if you 
think he’s an asshole.’ I mean, why not?” 


“There are a host of problems,” Bohrman concedes. “But [they’ll] 
get fixed. And [when] everything works perfectly, the metaphor, 
the interface, what-this-is, will have been set.” This remains his 
central focus—defining a totally new medium before anyone else 
gets there. The 18 months that Bohrman has allowed himself 
before the heavy hitters arrive sounds barely long enough. 

At the same time, this development period will be costly. With 
50,000 square feet of rented space and more than 200 full-time 
employees, Pseudo could be looking at expenses of $500,000 a 
month. And with some of its shows reaping as few as 3,000hits while 
they’re going out live, how can the company stay solvent for a year 
and a half? (Pseudo, for its part, claims many additional page views 
after each broadcast) Although Pseudo’s eccentric, high-energy cul¬ 
ture appears to be the model of a new-media shop, it has had to face 
welcome-to-the-corporate-world hurdles, such as a sexual harass¬ 
ment suit brought by a former employee this January. 

Jupiter Communications, which owes its success to founder 
Joshua Harris, now offers a skeptical analysis of Pseudo’s future. 
“Whether and when they will make money is a big mystery,” 
says David Card, a senior analyst. “Video content online is a 
pretty crummy experience. I think their situation is very chal¬ 
lenging. I don’t know how long they can last. Audiences will 
be small—maybe for a while, and maybe forever.” 

Bohrman, however, is unperturbed. “There’s plenty of money 
out there,” he says with a shrug. “In fact, we can begin to be 
picky about funding.” 



























must-see NET TV 

BROADBAND'S GROWING UP FAST, BUT LIKE A TEENAGER, speed connection means that maturity is coming soon for 
it sometimes behaves in unexpected ways—and it still isn’t broadband entertainment. Here’s a look at some of the sites 
quite sure what it wants to be when it grows up. But the rapid offerings version of Net TV, spots vying for your eyeballs today 
deployment of cable modems, DSL, and other forms of high- and, more important, tomorrow. 


ENTERTAINDOM [entertaindom.com] 

This giant destination pumps out fat mul¬ 
timedia festivities, including The God & 

Devil Show, which is a Net-only animation 
series created in the spirit of South Park, 
an episodic Kiss rock opera, and vintage 
Looney Tunes shorts. 

MEDIAONTAP [www.mediaontap.com] 

From Vancouver, B.C., this anything- 
site falls somewhere between public-access 
vaudeville and a cable news channel. It 
streams audio and video throughout the day, 
on topics ranging from world events to sales techniques. Strangest 
Host Award: Frank Ogden, aka Dr. Tomorrow, a sci-fi minion who 
uploads his Art Bell-style show from his floating houseboat. 

LOADTV [loadtv.com] Lots of video here, and it looks good. Not all 
of it is original, of course: The site definitely goes for familiarity over 
discovery. You’ll get documentaries about Arnold Schwarzenegger, rap 
videos from Death Row Records, and promotional tie-ins with high- 
profile films such as Gladiator and Road Trip. 

CAMERAPLANET.COM [cameraplanet.com] A multichannel site 
that encourages viewers to submit stories. If the site’s producers 
like yours, they’ll help you make a video to stream from the site. 
With channels catering to interests from extreme sports (Freefall) 


to pets (Planet Pets), Camera Planet may 
appeal to a broad band of viewers. 


MEDIUM4.COM [medium4.com] This 
sprawling site pumps out more than 50 
channels of niche programming, from the 
worldly ForeignTV.com, with veteran inter¬ 
national reporter Peter Arnett, to the woofy 
BarkTV.com, dedicated to all things canine, 
it might be too much of a supposedly good 
thing—fewer but higher-quality shows 
would be a better idea. 


CENTERSEAT [centerseat.com] A cable network meets a strip 
mall meets You Don’t Know Jack, this site offers a broad array of 
channels—from sports and music to technology and science to kids 
and cooking. Take in a kickboxing match, watch the Who perform 
“My Generation” (as trivia questions on the band buzz by on the 
bottom of your screen), and pick up aromatherapy candles from the 
store—all in under 10 minutes. 

POP.COM Coming soon, they said. Just you wait, they said. We’re 
still waiting, and we’re going to keep waiting, because when it does 
arrive, POP.com will be big. Ron Howard big. Jeffrey Katzenberg big. 
Steven Spielberg big. Devoted to short videos, animations, and films, 
this impending media juggernaut has some of the most important 
names in entertainment attached to it—not to mention big bucks. 



BOHRMAN IS MOVING AWAY FROM FAN-ORIENTED 
content. One sign is BizTech, a nightly survey of tech 
stocks produced by Mark Bemiker, formerly with CNN, 
where he knew Bohrman and ran Digital Jam. Bemiker 
is part-nerd, part-businessman, delivering his nightly 
wrap-up in a rapid, staccato style that is totally pro¬ 
fessional. He says he left CNN to pursue the next logical 
step in media: the Internet. (This is ironic, considering that 
when CNN started up, Ted Turner was a maverick, cable was a new 
medium, and CNN had to struggle to create its niche.) 

Bemiker agrees that Pseudo must go through a similar trans¬ 
formation to establish a unique identity. Like Bohrman, he feels 
the way to do this is via technical innovation. "I think the way 
that video, data, and chat are integrated is going to change in a 
very dynamic way,” he says. “It’s going to allow us to do things 
with stock quotes, questions, and polls. We’re relatively early in 
that process, but we need to do it quickly.” 

No one at Pseudo even mentions the possibility of competing 
with high-end TV programming such as The X-Files. The budget 
isn’t there, and current technology can’t support the necessary pic¬ 


ture quality. Jim Hall, Pseudo’s vice president of technology in 
streaming media, says that even the high-resolution picture, deliv¬ 
ered at 300Kbps (a typical speed for DSL modems), suffers from 
smear effects and areas that lack detail. According to Hall, at three 
times that speed, “then you say, ‘Hey, this is good, this is watchable!’ ” 
But the Internet itself isn’t reliable enough to stream video faster 
than 300Kbps. Factor in the lag time of up to two minutes, and it’s 
clear that Net TV is operating under crippling restrictions. 

Put it all together, and you have to wonder why Bohrman 
doesn’t seem more stressed out You’d think that the formidable chal¬ 
lenge of transforming Pseudo from an urban cult into a global phe¬ 
nomenon would cause at least a little sweat to show. If Pseudo 
works, Bohrman will have helped to change the way we experience 
television—becoming, along the way, a hero to both the hip-hop 
and the day-trader nations. And if not, he’ll have had a few more- 
interesting years than most media execs. Perhaps what puts him at 
ease is that, either way, he can’t lose. “Really,” says the man in charge, 
in his habitually unflappable mode, “we’re getting there.” jg 


Charles platt is the author of Anarchy Online (Harper Prism). 
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m P3. SURE, I HAD HEARD THE TERM THOUSANDS 

of times, but I still didn’t quite get it. CD- 
quality sound on my PC? Great, but I didn’t 

_ have a “ripper,” or a “burner,” or a Rio player, 

or whatever the hell it was you needed for it. 
I had visited mp3.com, but the experience was less than eye¬ 
opening. After an hour of sampling the free downloads, I had 
decided that I’m not patient enough to wade through a pool 
of bad garage bands. 

Then a friend mentioned that he had 200 songs on his hard 
drive. This was back when 200 seemed like a huge number. 
And his ability to acquire 200 songs from an amateur-night 
site like MP3.com indicated a stupendous lack of taste. 

“Two hundred songs?” I said. “All of them from MP3.com?” 
“No way,” he replied. And then he said the word: Napster. 
I’d heard a lot of buzz about napster, but again I was igno¬ 
rant. Didn’t I have to pay? Buy some special hardware? Would 
I catch a virus? Be arrested? None of the above, my buddy 
assured me. Minutes later I had downloaded and installed the 
latest Napster 2.0 beta and was “online, sharing 0 files.” 

I must pause at this point, for a tear is welling in my eye. 
Remembering the first time you used Napster is like remem¬ 
bering your first kiss. It’s a quantum moment that surpasses 
your experience to that point and takes your understanding 
of the world to a new level. Suddenly, you’re a part of some 
club that you’ve always wanted to get into, and once you’re 
in, you find that it’s even better than advertised. 

Where would I start? I tried to think of a tune I hadn’t heard 
in a while, something that would transport me back to a favorite 
era. I thought of those early MTV days—back when a few min¬ 
utes of unpolished animation counted as a video, back when 
what mattered on the Music Television network was the music. 
Tom Tom Club, I typed. “Genius of Love.” 

The display filled up: “Search returned 23 results.” Wow. I 
could even pick through and find the particular version that 
I wanted (the long mix, of course). I double-clicked on the 
title, and three minutes later it was there: “Genius of Love,” by 
the Tom Tom Club, sounding as much like a CD as my tinny 
computer speakers could manage. It was that easy. 

At first, I tried to be selective about my use of Napster. I was 
going to download only those songs that I would never buy, 
those little masterpiece singles of yesteryear that, no matter 
how good, didn’t justify purchasing the whole album. I grabbed 
another MTV favorite, “Paid in Full (Seven Minutes of Mad¬ 
ness—The Coldcut Remix),” by Eric B. and Rakim. Then two 
more songs that recall my youth: “Your Love,” by the Outfield, 
and “Only Time Will Tell,” by Asia. Then “Just What I Need¬ 
ed,” by the Cars—the one Ric Ocasek vocal performance I can 
bear. Ditto for “You Don’t Know How It Feels,” by Tom Petty. I 
then pulled down “Fool’s Gold,” the tune that justified the exis¬ 
tence of the Stone Roses. Deee-Lite’s “Groove Is in the Heart.” 
“Cannonball,” by the Breeders. And for a change of pace, I 
grabbed “Mas Que Nada,” by Sergio Mendes and Brasil ’66. 

I was a sweepstakes winner on a shopping spree, careering 
| wildly among the racks and bins in the record store in my head. 
1 Nick Lowe’s “Cruel to Be Kind.” Kool Moe Dee’s ‘Wild Wild 
2 West.” Jim Carroll’s “People Who Died.” Stevie Wonder’s “Pas¬ 


time Paradise.” Blur’s “Song 2.” Rancid’s “Ruby Soho.” Joe Jack¬ 
son’s “Breaking Us in Two.” Golden Earring’s “Radar Love.” 
LL Cool J’s “Mama Said Knock You Out.” 

I had come, I thought, to the end of this scandalous orgy of 
downloading, and I saw that I had something like 30 songs. 
The songs are big files (one minute of MP3 music gobbles up 
about 1MB), and I was feeling a little nervous about having 
that much contraband on my employer’s computer. 

That blip of uneasiness passed as I remembered an obscure 
but significant musical moment in a favorite film. It’s from 
National Lampoon’s European Vacation, when the Griswolds go 
through the entire Louvre in half an hour. The frantic sequence 
is accompanied by some spastic Euro-pop that sounds like 
the Beach Boys gone punk—in French. 

I needed that song. 

I went to the Internet Movie Database, looked up the film, 
clicked the Soundtrack Listing link, and scrolled down to find 
“()a Plane Pour Moi,” by Plastic Bertrand. Plugged it into the 
Napster search engine, and itwas there. I couldn’tbelieve some¬ 
one actually had this song. I clicked to download. 

But no luck. I got the cursed “remotely queued” message— 
that’s Napster for “No song for you!” Damn. 

By now it was 11 p.m., and whatever I had stayed late at the 
office to do had not been done. I put in about half an hour more 
of work, then decided to call it a night. But before I turned off 
my computer, I logged on to Napster again and ran another 
search for that French song. 

Again, it was there. And this time it belonged to someone with 
a better connection. Within minutes, it was mine. And this 
was when I learned the terrible, terrible secret of Napster. 
Unlike a store’s or a catalog’s, Napster’s inventory is in con¬ 
stant flux. There is always the chance, however small, that if 
you just log on often enough, some weirdo out there will have 
the song you want. It’s like snowflakes, a box of chocolates, 
and Halloween all rolled into one. 

I was in a French state of mind and decided to pull down 
the entirety of Air’s first album, which I’d wanted for some 
time. Done. This set me to thinking about hip bar music and 
that Moby album I’d heard was so good. Done. Then I remem¬ 
bered the Everything but the Girl CD I love so much but had 
left at my parents’ house in Virginia. Done. And I had read good 
things about Beth Orton. 

Before I knew it, I had expanded the exceptions to my Nap¬ 
ster rule. According to my brand-new code of Napster conduct, 
I would now download only 

1) one-off singles from albums I knew I’d never buy; 

2) material I had actually owned but had lost; 

3) new stuff, but only in the “try before you buy” spirit. 

In essence, I resolved to download only things I couldn’t play 
from a CD I already owned. You must have your principles. 

It was 2 a.m., and I now had 120 songs. I was searching for 
“Masoko Tanga,” by the Police (this song fell under Exception 
No. 2 because of a scratch on my beloved Outlandos D’Amour 
CD), and I was coming up dry. Time to go home. 

When I got to work the next day, I checked for “Masoko 
Tanga.” No dice. I checked again at lunch. Nope. When I 
logged in at the end of the day, the song still wasn’t there, 
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CONFESSIONS OF A NAPSTER FANATIC 


but seeing as I was in no particular rush to get home, I pulled 
down the excellent Sparklehorse album I had somehow lost. 
Before I left, I got some old favorites by the Smiths and the Cure. 
Technically, these were acquired in violation of my self-imposed 
Napster ethic, but I decided to reward myself for having the dis¬ 
cipline to follow those rules while building a music collection 
that now approached 200 tracks. After one more fruitless search 
for “Masoko Tanga,” I went home at 10:30. 

During the next few days, I kept checking for “Masoko Tanga” 
without success. In the meantime, I picked up music ranging from 


the weak Synchronicity stuff I knew I would never listen to. I want¬ 
ed one song; I got 78.1 felt shame at having been rabid enough to 
download a four-CD boxed set. What,\ thought, is happening to me? 

I didn’t worry about it for too long, though, because I remem¬ 
bered the Bob Marley boxed set my penniless screenwriter friend 
out in L.A. keeps “forgetting” to mail back to me. 

This, my friends, is how you amass a collection of600 MP3 files. 
And as you plunge deeper into addiction, the things you do for 
hard-disk space become more and more depraved. I deleted all the 
dumb little movies my friends had e-mailed me. I zapped all 


WHO’S SUING WHOM? 

((Y-LIFE'S NIFTY GUIDE WILL HELP YOU UNTANGLE THE MESSY WEB OF MUSICAL LAWSUITS )) BY BILGE EBIRI 


The Recording Industry 
Association of America 
(president HILARY 
ROSEN), representing 
the major record labels, 
suesMP3.com over its 
personalized storage 
system, My.MP3.com. 


THE NATIONAL ASSO¬ 
CIATION OF BROAD¬ 
CASTERS sues the 
RIAA for charging spe¬ 
cial royalties to radio 
stations streaming 
signals over the Net. 



the new and different (Pizzicato Five, Bjork, Cornershop) to the 
old and nearly forgotten (Madness, Ice-T, Bill Monroe). And thanks 
to the Similar Artists feature of the all music guide, 
no song existed in a vacuum; everyplace was a gate¬ 
way to someplace else (kinda like the Web itself). I 
tended to drift back in time from the most modem 
of music to legends of (gulp) easy-listening and 
lounge music. Stereolab led me back to Esquivel. Air 
led me back to Burt Bacharach. And that old Sergio 
Mendes song led me, alas, to more old Sergio Mendes. 

All the while, I never saw “Masoko Tanga.” Late one evening, 
when I had just about given up hope...zf was there. I clicked it to 
download. Then I began to wonder about the kindred loser who 
had this remarkably unpopular song. I chose the Add User to Hot 
List function, which lets you see a person’s entire catalog. This 
guy had MP3s of the Message in a Box collection—four CDs con¬ 
taining all 78 songs the Police had recorded—for anyone to copy. 

Did I want all 78 songs the Police had recorded? I didn’t even 
ask myself this question. The important thing was that it was there, 
and if I acted now, I could have it all. I downloaded the lot, even 


nonessential applications. The saddest moment of all was the 
night I uninstalled Quake II, Duke Nukem, and Battlezone. 

Why this consuming passion for MP3s? I’m no digital shrink, 
but I’m sure that one thing driving my music jones is the possi¬ 
bility that Napster won’t be around too much longer. Napster; its 
open-source equivalent, gnutella; and MP3.com are on shaky 
legal ground. By press time they could be shut down. I don’t doubt 
that the music will be out there, and free, for those who are savvy 
enough to find it. I just doubt that it will ever again be this easy. 

The pie chart of my hard-disk diagram says it all. The Used Space 
monster, like a relentless purple Pac-Man, is closingits jaws around 
the sliver of pink Free Space. Every day, I see a little less of it. Every 
day, my applications run just a little slower. Like my departed 
heroes—John Belushi, Kurt Cobain, Keith Moon (note to self: get 
“Substitute”)—I am out of control and headed for a crash. 

Now you’ll have to excuse me. I’ve got to run another search for 
“I Will Not Fall,” by Wire Train. H 

author’s note: No Metallica tunes were downloaded in the making 
of this piece. 



FOR SITES IN THIS STORY, PLEASE TURN TO THIS MONTH’S SITE ADDRESS GUIDE. OR VISIT WWW.YIL.COM/URL/OOQ7/NAPSTER.HTML 
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Compaq Home 



PRESARIO 5900Z-1 

$2299 

As low as $64 per month' 
QuickAccess Code: 53X6X6-5111X3 

AMD* Athlon™ 1.0 GHz Processor 

128 MB 100 MHz SyncDRAM 

200 GB (7200 rpm) UltraOMA Hard Drive 1 

10X DVD-ROM Drive 2 

nVidia M6416MB 2XAGP Graphics 

Creative Labs 1373 with 128 Voices 

JBL Pro Amplified Speakers 

Compaq CV71517” Monitor (16.0" VIA) 


Introducing the new Compaq Presario PC with a 1.0 GHz processor. 

Jealous? Don't be. One of the fastest PCs on the planet can be yours right now. See one 


of the retailers listed below, call Compaq or visit our website. And get up to gigaspeed. 


1-888-549-9786 www.athome.compaq.com 

Buy direct from Compaq or from your favorite retailer. 


COMPAQ 


AMPa 


ithion] 


Compaq Retailers: American TV, Best Buy, Brandsmart USA, Circuit City, CompUSA, h.h. Gregg, J&R Computer World, MicroWarehouse, Nationwide Computers & Electronics, Nebraska Mega Mart, 
Office Depot, RadioShack, Staples, Tiger Direct. 


‘All prices shown are Compaq Direct selling prices and do not include applicable sales tax and shipping, are valid in the U.S. only, and; 

stores. Retail prices may vary, Illustrations may not accurately represent exact configurations priced. Compaq is not liable for editorial, pic_, „. 

arrangement with Compaq Financial Services through MBNA America Bank, N.A. Payment based on a 48-month term at 14.99% APR. Your,. 
your account. However, there is an access check fee of 3% of the U.S. Dollar amount of each advance check ($5 mln./$30 max.). 'For hard 
Kbps and a maximum of 13525 Kbps. One year parts and labor, Labor for Desktop systems is pickup service during the first 90 days of ownt........... 

Patent and Trademark Office. AMD Athlon is a trademark of Advanced Micro Devices, Inc. Microsoft® Windows®98 installed. Microsoft, MS, and Windows are r 


Dut notice, Not all models available in retail 


fee of 3% of the U.S. Dollar amount of each adv .. , ,... . . 

of 13525 Kbps. One year parts and labor. Labor for Desktop systems is pickup service during the first 90 days of ownership, Compaq, the Compaq Logo, and Presario are reg._ 

Office. AMD Athlon is a trademark of Advanced Micro Devices, Inc. Microsoft® Windows®98 installed. Microsoft, MS, and Windows are registered trademarks of Microsoft Corporation. Product and 
company names mentioned herein may be trademarks and/or registered trademarks of other companies. Call Compaq Monday-Friday, 7:00am—11:00pm (CT), Saturday and Sunday, 7:00am-7:00pm (CT). 
©2000 Compaq Computer Corporation, All rights reserved. 4785A/07/00 





















It’s great when you find Web sites you really like. 
Wouldn’t it be better if those sites found you? 
Welcome to eTour.com. The first time you visit you 
tell us your interests. After that, every time you log on, 
we bring you new Web sites that match those interests. 
Whatever they-, are. Only great sites, no junk. No 
wonder we were rated “A+” by Entertainment Weekly"" 
magazine. There’s no more searching. Just surfing. 





























most incredibly 



usy? We are too. That’s why we’ve 
D J brought you our fourth annual roundup 
Q j of Web gems—sites that allow you to 
get things done faster and smarter. 
Three-fourths are new to the list this year. Check 
ourexpanded list (101 sites) onlineatwww.yil.com. 

















































t/i 


finance 


■ SECURE A LOAN 

GETSMART.COM 

[getsmart.com] 

Cash rules everything. Whether 
you need a student loan or a 
mortgage, a home equity loan 
or a credit card, this is the site 
to connect you with more than 
100 different lenders. Com¬ 
plete a short questionnaire and 
you’ll be matched up with 
those that fill the bill, whether 
you need money today or are 
just checking rates. 

■ MANAGE YOUR MONEY 
QUICKEN.COM 
[quicken.com] 

This is the first stop for every¬ 
day finance matters, frombank- 
ing and investing to insurance. 
Pay bills, research credit cards, 
reduce your debt, choose an 
online bank, and estimate your 
taxes. Even if you’re not a user 
of Quicken software, you’re 
bound to find information that 
will increase your net worth. 


■ INVEST IN TOP¬ 
PERFORMING FUNDS 
MORNINGSTAR.COM 

[morningstar.com] 

From big-name financial hubs 
to rogue bulletin boards, 
investment tips are all over the 
Internet. But for the best un¬ 
biased opinions on mutual 
funds and stocks, head to 
Momingstar. Your investments 
are tied up in funds rated with 
only one star? It’s time for you 
to reallocate. 

■ TRACK YOUR ACCOUNTS 
ACCOUNTMINDER.COM 

[accountminder.com] 

Are you tired of dealing with 
passwords on Post-its and 
dozens of bookmarks for man¬ 
aging your bank, credit card, 
frequent-flier, and e-mail 
accounts? Consolidate. Here 
you can access all information 
and even log on to your online 
accounts with one password. 
Several security measures, 
including 128-bit encryption, 
keep all your eggs safe in the 
Accountminder basket. 


travel 


■ EXCHANGE FOREIGN 
MONEY 

THE UNIVERSAL CURRENCY 
CONVERTER 

[xe.net/ucc] 

How many Vietnamese dong in 
a Croatian kunal Currency rate 
converters abound, but this 
one is the easiest to use, and 
results are calculated based on 
exchange rates that are updat¬ 
ed once a minute. 

■ LOCATE AN ATM 

THE MASTERCARD/MAESTRO/ 
CIRRUS ATM LOCATOR 

[mastercard.com/atm] 

VISA ATM LOCATOR 

[visa.com/pd/atm] 

Find the nearest place to turn 
your plastic into cold, hard 
cash. Both sites will map a 
route to the closest machine if 
you’re in the U.S. or Canada. 
MasterCard boasts ATMs on 
all seven continents, includ¬ 
ing one at McMurdo Station 
in Antarctica. 



■ PLAN YOUR TRIP 
EXPEDIA.COM 

[expedia.com] 

Do you use a flesh-and-blood 
travel agent? You should still 
do your own research online 
before you book a trip. At Expe- 
dia, you can compare airfares 
for both rigid and flexible itin¬ 
eraries. You’ll also find Price 
Matchers for hotels and flights 
and Wizards to help you locate 
rental cars, cruises, and vaca¬ 
tion packages. (Ziff Davis Pub¬ 
lishing has entered into an 
agreement with Expedia Inc. to 
launch a travel magazine later 
this year.) 

■ TAKE THE TRAIN 
AMTRAK RESERVATIONS 

[reservations.amtrak.com] 

Afraid to fly? Next time, skip 
the Xanax and take the train. 
Check schedules and make 
Amtrak reservations here. And 
for Web-only discounts, peruse 
the Rail Sale section. 

■ FINESSE AIRPORT 
PICKUPS 

TRIP.COM: FLIGHT TRACKER 

[thetrip.com/ft/home/ 
0,2096,1-I.OO.shtml] 

This should be your first stop 
when you’re on the way to the 
airport to pick up friends and 
associates. Plug in the airline 
name and flight number and 
you get a cool map showing 
where the plane is, along with 
its altitude, speed, and (all- 
important) arrival time. 

■ GET TRAVEL DOCUMENTS 
TRAVISA.COM 

[travisa.com] 

Apply for passports online, and 
avoid in-transit disaster by 
obtaining the necessary visas. 
For a fee, you can expedite the 
process here. You’ll also find 
news and links to travel advi¬ 
sories and regulations. 

■ EXPERIENCE NATURE 

GORP: GREAT OUTDOOR 
RECREATION PAGES 

[gorp.com] 

After you’ve spent the week 




















trapped in your cubicle, head 
out for a weekend adventure 
or well-deserved vacation. 
Search here for national parks 
and other scenic areas in the 
U.S. and abroad. You can also 
book adventure trips if you 
prefer to leave the planning 
to someone else. 

■ DODGE BAD TRAFFIC 
TRAFFICSTATION 

[trafficstation.com] 

Anything from nasty weather 
to road construction can ruin an 
otherwise glorious drive across 
town or down the New Jersey 
Turnpike. Don’t let orange bar¬ 
rels, accidents, and gridlock 
catch you by surprise. Check 
ahead for real-time traffic con¬ 
ditions—and get free alerts sent 
to your mobile phone or pager. 

entertainment 


a CHECK SHOW TIMES 
MOVIEFONE.COM 

[moviefone.com] 

“Hel-lo!” Although you’ll miss 
that mellifluous voice on the 
phone, it’s quicker to check 
Moviefone’s Web site to find 
out what’s showing in your 
neighborhood, and when. Big- 
city moviegoers can even buy 
tickets in advance here. The 
MovieMail feature lets you 
know about new releases. 

■ CATCH LIVE ACTS 
POLLSTAR 
[pollstar.com] 

Fans of pop singer Britney 
Spears and cult hero Warren 
Zevon don’t have much in 
common, but at Pollstar both 
groups can find out when and 
where to catch their idols in 
concert. Search by city or artist 
to find shows at all venues— 
from arenas to intimate clubs. 

■ SCAN TV LISTINGS 
TV GUIDE ONLINE 

[tvguide.com] 

Which Hawaii Five-0 rerun is 
on this morning? What fallen 
star is on VHl’s Behind the Music 


tonight? Scope out your boob 
tube options with TV Guide’s 
online listings, which you can 
customize by date, cable or other 
service provider, and show 
genre. Or just plug in your ZIP 
code to see the cornucopia of 
cathode-ray fare in your area. 

■ ASK THE CRITICS 

MRQE: MOVIE REVIEW 
QUERY ENGINE 

[mrqe.com] 

Don’t believe the hype: Check 
reviews before laying down your 
cash to see a film. Search here to 
find links to reviews from noted 
critics and fellow Netizens alike. 
Not the type to read reviews be¬ 
forehand? This is a great place 
to find out what American Beau¬ 
ty and Magnolia really meant. 

■ DIG UP MOVIE FACTS 

THE INTERNET MOVIE DATABASE 

[imdb.com] 

Which Dirty Harry flick immor- 
talized the line, “Go ahead, 
make my day”? Search here for 
movie quotes, titles, characters, 
and cast and crew members. 
The ultimate TV and movie 
resource now includes a power 
search so that you can find, for 
instance, all British sci-fi movies 
from the ’80s, excluding any in 
the bottom 100 of the site’s rank¬ 
ings. That’s power! 

■ LEGALLY DOWNLOAD 
TUNES 

LISTEN.COM 

[listen.com] 

Online music is booming, to the 
chagrin of major record compa¬ 
nies, which believe their profits 
should be even more enormous. 
If you don’t want to dabble in 
the seamy side of online music- 
swapping, head here to get 
squeaky-clean legal tunes from 
big shots like the Rolling Stones 
or relative unknowns like the 
industrial artist Zangpo. 

■ FOLLOW YOUR TEAMS 
SPORTSSLEUTH.COM 

[sportssleuth.com] 

Forget digging through the 
sports page. Instead, get cus- 




Search the Web, Part I 

1. YAHOO! 

[yahoo.com] 

Although it has become much 
more than just a directory, 
Yahoo! remains the first place 
to look for Web sites on a par¬ 
ticular topic. (They’re our 
licensing partner, but we’re 
editorially independent.) 

Explore Usenet 

2. DEJA.COM: USENET 



are jammed. For help, hit this 
site, where you’ll also find 
guides for getting the most 
out of your software. 


[deja.com/usenet] 

Deja has separated its Usenet 
search engine from its con¬ 
sumer opinions site, but it’s 
still the best thing going for 
finding newsgroup messages. 

Peruse FAQs 

3. INTERNET FAQ CONSORTIUM 

[faqs.org] 

You’ll find an amazing 
amount of useful informa¬ 
tion in Usenet’s newsgroup 
FAQ archives. Learn where to 
get cheap airline tickets or 
how to fix your lawn mower. 

Search the Web, Part II 

4. GOOGLE 

[google.com] 

Our new favorite for general 
searches. Unlike other search 
engines, Google uses propri¬ 
etary technology to ensure 
that the first hits you get for 
your search are the best. 

Look Up E-Mail 
Addresses 

5. WHOWHERE? 

[whowhere.lycos.com] 

Can’t decipher the e-mail 
address you jotted down on a 
cocktail napkin? Try looking 
up that special someone here. 

Get Tech Support 

6. ZDNET: HELP & HOW-TO 

[zdnet.com/zdhelp] 

Your printer won’t print, your 
spreadsheet is frozen—and 
the tech-support phone lines 


Download Software 

7. TUCOWS 

[tucows.com] 

This is your best bet for get¬ 
ting software that scans for 
viruses, encrypts e-mail, or 
just about anything else. 
Once a Windows-only bas¬ 
tion, Tucows now has goods 
for Mac and Linux users too. 

Search the Web, Part III 

8. METACRAWLER 

[metacrawler.com] 

If you don’t find it with one 
search engine, search a whole 
bunch at once. MetaCrawler 
uses up to 13 engines to find 
hits for your query, no matter 
how obscure. 

Monitor Events 

9. SPYONIT.COM 

[spyonit.com] 

Set up spies to notify you via 
an e-mail or instant message 
whenever, for example, an 
airfare drops below a certain 
price, your name is men¬ 
tioned on Usenet, or your 
favorite seller lists something 
for auction. 

Follow Online 
Happenings 

10. YAHOO! NET EVENTS 

[events.yahoo.com] 

Search here for your daily 
helping of concerts, chats, 
and shows, with categories 
ranging from the arts to busi¬ 
ness to sports. 























CO 


tomized e-mail every day with 
all the news on your favorite 
teams—and nothing else. 
Whether you’re avid about 
Nascar or the NHL, the Dallas 
Cowboys or the Campbell 
Fighting Camels, you can get 
the latest on scores, injuries, 
trades, and more. 


reference 


■ LOOK IT UP 
DICTIONARY.COM 

[dictionary.com] 

Looking up a word on Dictio- 
nary.com beats dragging an 
unabridged OED down from the 
shelf. Get quick definitions, or 
find synonyms and antonyms 
culled from Roget’s Thesaurus. 
You may even increase your 
word power by subscribing to 
the Word of the Day mailing list. 


■ MASTER NEW SKILLS 

LEARN2.COM 

[Iearn2.com] 

Okay, this site might not train 
you to become a celebrity bil¬ 
lionaire. But if your aims are 
less ambitious, you’ll find hun¬ 
dreds of step-by-step tutorials 
here, on everything from re¬ 
seeding your lawn to teaching 
your dog to heel. 


■ TRANSLATE FOREIGN 
LANGUAGES 

SYSTRAN TRANSLATION 
SOFTWARE 

[www.systransoft.com] 

When you obtain the e-mail in 
a foreign language of a cus¬ 
tomer of overseas, you could 
strike the key of erasure, or you 
could copy it here to obtain a 
rapid-and-modified translation. 
To translate the whole pages of 
Web, write just the URL. While 
the translations are not perfect, 
you will obtain enough the gist 
to discover if this customer of 
Portuguese is happy or furious. 

■ DO YOUR HOMEWORK 
BRITANNICA.COM 

[britannica.com] 

Make this your first stop when 
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you need to write a report on a 
person as well known as Bill 
Clinton or a topic as mind- 
numbingly confusing as 
curved space-time. Your search 
will turn up not only encyclo¬ 
pedia entries but also relevant 
magazine articles. You’ll, even 
get Britannica’s list of the Web’s 
best sites on-topic. 

■ SET THE TIME 
THE OFFICIAL U.S. TIME 

[www.time.gov] 

It doesn’t get any more standard 
than this. Click on your time 
zone for an animated clock des- 
ignating the official time 
according to Uncle Sam, as well 
as a map of the Earth showing 
where the sun is shining—and 
where it isn’t. And please, use 
this site to rid your VCR of its 
blinking numbers. 

■ HIRE AN ATTORNEY 

LAWYERS.COM 

[lawyers.com] 

It’s a sad fact of today’s litigious 
society: Sooner or later, you’ll 
probably need a lawyer. Some 
aren’t hard to find—they’re 
chasing your ambulance. To 
track down others, search here 
by location and specialty. 

■ GET GLOBAL 
INFORMATION 

THE WORLD FACTBOOK 1999 

[www.odci.gov/cia/ 

publications/factbook] 

Why depend on aboring world 
atlas when you can refer to the 
CIA resource that spies use? It’s 
all here—from basic facts about 
geography and commerce to 
intelligence on domestic unrest 
and political disputes. 

■ FIND FACTS FAST 
REFDESK.COM 
[refdesk.com] 

For scandalous scoop, check the 
Drudge Report. But for more- 
factual information, head 
straight to Refdesk, an amaz¬ 
ingly bountiful site run by Matt 
Drudge’s dad. The first page 
alone is jammed with links to 
more than 100 sources of essen- 



Find People 

1. 555 I2I2.COM 
[555-l2l2.com] 

When you’ve got detective 
work to do, start here. In addi¬ 
tion to the usual people 
searches, you can perform 
reverse searches by both 
phone number and address. 

Look Up Phone 
Numbers 

2. AT&T ANYWHO INFO 

[anywho.com] 

Skip dialing 411—unless you 
enjoy talking to machines. 
Head here when you need a 
business or residential phone 
number fast. 

Track Sports Scores 

3. CNNSI.COM: 

DESKTOP SCORES 

[cnnsi.com/java] 

Follow your favorite teams 
by letting this Java applet 
run on your desktop while 
you surf. 

Settle Accounts 

4. PAYMYBILLS 
[paymybills.com] 

Never write another check 
or lick another envelope. 
Have all your bills sent to 
Paymybills, which will alert 
you via e-mail whenever a 
payment is due. Click to 
authorize how much and 
when to pay, and from which 
of your accounts you want 
the money drawn. 

Check the Forecast 

5. WEATHER.COM 

[weather.com] 

Plug in your ZIP code for a 
seven-day forecast, anytime. 
You’ll also find weather maps 
and storm updates. 

Score Tickets 

6. TICKETS.COM 
[tickets.com] 

Whether you’re a Vikings fan 


or a Beck fanatic, you can get 
tickets here. If you’re looking 
for front-row seats, check the 
ticket auction area. 

Drown in News 

7. EXCITE: NEWSTRACKER 

[nt.excite.com] 

Register for free, pick the top¬ 
ics you want to follow, and 
NewsTrackerwill checkmore 
than 300 sources daily for 
fresh articles. Don’t want to 
register? You can still follow 
dozens of canned topics from 
the main page. 



Map Your Course 

8. MAPBLAST! 

[mapblast.com] 

You’ll find local maps and 
driving directions, perfect for 
taking a spin around the 
block or around the world. 

Define Words 

9. ONELOOK DICTIONARIES 

[onelook.com] 

When Webster’s site can’tfind 
your word, try metasearching. 
This site checks several 
general-purpose and many 
specialized dictionaries to 
give you all the definitions 
you can handle. 

Get a Job 

10. CAREERBUILDER: 

MEGA JOB SEARCH 

[ms.careerbuilder.com] 

Let’s face it. In a market econ¬ 
omy everyone’s always on 
the lookout for a better job. 
Stay on top of who’s hiring in 
your field by checking the 
massive listings here. 






























tial information. There’s also a 
Facts Search Desk that lets you 
query definitions, get stock 
quotes and weather, and more. 

■ KEEPTABS 
ON POLITICIANS 

AOL.COM: MY GOVERNMENT 

[government.aol.com/mynews] 

Do you know who your feder¬ 
al, state, and local representa¬ 
tives are, and how to contact 
them? Enter your ZIP code to 
learn who wields the power and 
how your congressional mem¬ 
bers are voting on key issues. 

■ PLAN FOR COLLEGE 
PETERSONS.COM 
[petersons.com] 

With the exception of 16-year- 
old software savants, most peo¬ 
ple eventually consider college. 
Search here to find the best 
schools and graduate programs 
for you, as well as information 
about financial aid. You can 
also apply to more than 1,200 
schools online using the 
CollegeQuest eApply feature. 
(Peterson’s collects the data for 
Y-Lifis annual feature “Ameri¬ 
ca’s 100 Most Wired Colleges.”) 

■ CONTROL YOUR 
ONLINE PRIVACY 
PRIVACY ANALYSIS OF YOUR 
INTERNET CONNECTION 

[privacy.net/analyze] 

Every month, security experts 
and hackers find new holes in 
Web browsers and other Inter¬ 
net software. To learn just how 
paranoid you should be, take a 
trip to Privacy.net for a quick 
analysis of your Internet con¬ 
nection. You’ll see that anyone 
out there can discover a lot 
about you via your browser, 
and you’ll find links to privacy¬ 
enhancing software. 


home 


■ MAKE MOVING EASIER 
MOVING.COM 

[moving.com] 

On the stress meter, moving 
falls somewhere between a 


death in the family and divorce. 
Make things easier by starting 
here to find movers, get cost esti¬ 
mates, or pick the right-size do- 
it-yourself truck. Sign up for the 
Moving Wizard to get your own 
personalized moving calendar. 

■ SCOPE OUT THE 
NEIGHBORHOOD 
HOMEFAIR.COM 

[homefair.com] 

When you decide to relocate, 
you should check the crime 
rate and quality of schools in 
your new city. Which areas are 
superior? Which stink? This 
site is packed with comparison 
tools and calculators to help 
you find out. If you’re just itch¬ 
ing to move but don’t know 
where, the Lifestyle Optimizer 
can pick your top 10 cities. 

■ LOCATEYOUR 
DREAM HOME 
REALTOR.COM 
[realtor.com] 

Homes goonandoff the market 
every day, but even if you scour 
newspaper listings you’re 
bound to miss some. At this site 


you can specify almost all your 
requirements for your dream 
home, from square footage and 
number of bedrooms to “a golf- 
course lot” and “horses allowed.” 

■ FIX UP YOUR DIGS 
THE HOME DEPOT 

[homedepot.com] 

If you’re a do-it-yourself type, 
check Home Depot’s site before 
tackling your next project New¬ 
bies will find the step-by-step 
instructions helpful, whether 
they need to install a dimmer 
switch or fix a leaky faucet. Old 
hands can check the calculators 
to estimate what kind and 
amount of material they’ll need 
for their next undertaking. 

■ HIRE A CONTRACTOR 
IMPROVENET 

[improvenet.com] 

Some people simply should 
not be allowed near power 
tools. If you’re one of them, 
check this site for contractors 
and architects. Outline your 
project and ImproveNet will 
submit the details to approved 
professionals in your area. It 


will then tell you who wants 
the work—whether you need 
new kitchen cabinets or an 
extra room. 


health 


■ STAY HEALTHY 
CBS HEALTHWATCH 

[cbs.medscape.com] 

If the health advice you heed is 
“An apple a day keeps the doctor 
away,” then this site is your pre¬ 
scription for more information. 
It features breaking medical 
news and offers such personal¬ 
ized features as a daily health 
diary. There’s also a free tool to 
compare your health insurance 
plan with others. 

■ FIND A PHYSICIAN 
DOCFINDERPLUS 

[mdhub.com/adm] 

Finding a doctor is the last 
thing you want to worry about 
when you really need one. 
DocFinderPlus streamlines the 
process by letting you search 
for the best M.D. by location, 
specialty, and even HMO. 
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the business. Extracts every bit of information that could point to a winning specimen. 
It takes a sharp eye, and then some. Picking stocks the Janus way is not for the squeamish. 
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m GET HEALTH INFORMATION 
INTELIHEALTH 

[intelihealth.com] 

Is that a garden-variety head¬ 
ache or something you should 
see a physician about? That’s 
just one of many questions to 
which you’ll be able to find an 
answer here. Conditions listed 
range from allergies to yeast 
infections, and tips cover pre¬ 
vention, symptoms, treatment, 
and guidance on when you 
should call the doctor. 


automotive 


■ OUTSMART CAR 

SALESPEOPLE 

EDMUNDS.COM 

[edmunds.com] 

Don’t get taken for a ride. Learn 
the dealers’ tricks and stay one 
step ahead of them in car nego¬ 
tiations. You’ll get a straight 
explanation of how car pricing 
works, as well as a description of 
scams salespeople use to get you 
to “buy that car today”—and to 
pay top dollar. 


■ PRICE YOUR RIDE 

KELLEY BLUE BOOK 

[kbb.com] 

Discover the dealer invoice cost 
of new cars and motorcycles, as 
well as the trade-in and retail 
values for used cars. Pick a 
model, outfit it with the options 
you want, and see just how 
much profit the dealer will 
make if you pay full price. 

■ CHOOSE THE RIGHT CAR 
AUTOTRADER.COM: 

DECISION GUIDE 

[autotrader.com/decision] 

It’s time to send your Chevette 
off to car heaven—but with 
what should you replace it? If 
you’re not tied to a particular 
make, use the guide here to sat¬ 
isfy your preferences in finding 
that next car. 


shopping 

■ BID ON COLLECTIBLES 

EBAY 

[ebay.com] 

Auction sites are hot, and eBay 



is still king. Search here for 
trash and treasures. You might 
find that a certain Dean Martin 
record is worth megabucks; 
that’s nice if you’re selling it, 
not so nice if it’s what you need 
for your collection. 

■ SHARE PRODUCT OPINIONS 
EPINIONS.COM 

[epinions.com] 

You can find reviews of just 
about any consumer item here, 
written by real users, not jour¬ 
nalists or public relations shills. 
At Epinions, reviewers build a 
trust rating as other users read 
and evaluate their assessments. 
Membership is free, and if you 
opine online for the site you’ll 
even earn (minuscule) royalties. 

■ POCKET ANY BOOK 
BOOKFINDER.COM 

[bookfinder.com] 

If you absolutely must have a 
first edition of On the Road, use 
this metasearch engine to scour 
bookselling sites. Enter a title 
or author and you’ll get links 
to online vendors. You’ll learn 
that used- and rare-book prices 
vary widely, depending on the 
book’s printing and condition. 

■ BUY USED GOODS 
HALF.COM 
[half.com] 

Real-world bookstores pio¬ 
neered the idea of selling used 
books for half the cover price, 
and this site is the online incar- 
nation. You can find used 
books, videos, CDs, and games, 
all at half price or less. You can 
also search for retailers’ best 
prices on new merchandise. 

■ HUNT FOR CHEAP GEAR 
PRICESCAN.COM 

[pricescan.com] 

This site does the work for you 
when you’re shopping for com¬ 
puters, office equipment, and 
consumer electronics. Specify 
the equipment, features, price, 
and manufacturers you desire, 
and PriceScan’s bots will find the 
exact product you need, for the 


lowest cost. The site also pro¬ 
vides pointers to reviews for 
many of the items listed. 

■ PAY THE LEAST 
MYSIMON 

[mysimon.com] 

For general shopping, skip the 
mall and try MySimon. You’ll 
find great prices on a dazzling 
array of consumer goods, from 
apparel to toys, with direct 
links to merchants’ Web sites. 


mail/shipping 


■ LOCATE YOUR PARCEL 
PACKTRACK.COM 

[packtrack.com] 

All maj or carriers have package¬ 
tracking sites, but PackTrack 
consolidates your 
search. Just plug in 
the tracking num¬ 
ber and choose the 
company to locate 
that missing ship¬ 
ment of blood plasma. 

■ SHIP IT INEXPENSIVELY 
ISHIP.COM 

[iship.com] 

If you’re not locked into an 
account with FedEx, UPS, or 
one of the other package deliv¬ 
ery companies, check here to 
find the best rates. Enter the 
weight, origin, and destination 
and you’ll get a comparison of 
costs and delivery times. 

■ WRITE THE RIGHT ZIP 
UNITED STATES POSTAL 
SERVICE: ZIP*4 CODE LOOK-UP 

[www.usps.gov/ncsc/ 

lookups/lookup_zip+4.html] 

When you’re sending resumes 
and college applications out into 
the world, use ZIP+4, because 
some mail is too important to 
be late. Enter a street address or 
a business name to find the 
magic numbers that keep postal 
workers happy. B 


USEFUL SITE 
EVERY DAY AT YIL 

COM/USEFUL. 


RICHARD BUTNER is a regular 
Y-Life contributor and coauthor of 
Windows Performance Secrets. 


FOR SITES IN THIS STORY, PLEASE TURN TO THIS MONTH'S SITE ADDRESS GUIDE, OR VISIT WWW.YIL.COM/URL/0007/USEFUL.HTML 
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T alk about easy money, cyberbegging is 

booming—and it’s a cinch. Just log on, ham it up, and 
rake it in. Never before have vagabonds ventured 
beyond the streets to cash in with such ease and e'lan. 
Moving online, panhandlers have cornered a whole 
new market: a World Wide Web saturated with suckers. 

Just a decade ago, media-sawy beggars had to shell out as much 
as $100 for a classified newspaper ad asking for a buck. Today, 
cybervags can get online and on their knees at virtually no charge. 
Lazy lounge-chair enthusiasts have never had it so good. Begging 
used to be down and dirty. Now, for cyber do-nothings, it’s online, 
clean, and fun. Tap out a few lines of HTML and you’re good to go. 
Just watch the money pour in. 

Got no shame? It’s not too late to get in on the action. Join the 
legion of wired alms-seekers offering nothing more than their 
appreciation for surfers’ donated dollars. Here’s the equation: 
Generous Netizens pay. You, the beggar, receive. Doubters, check 
it out for yourselves. In less than a year, the society to prevent 
my employment has earnedits owner (who calls herself Princess 
Natalie) a tidy $453. It probably doesn’t hurt that her flowing 


Begging used to be down 
and dirty. Now, for cyber 
do-nothings, it’s 0nliH6, clean, 
and flin. Tap out a few lines of 
HTML and you’re good to go 


locks and prom queen looks are featured on the site. (You never 
know though. Maybe the pic is just some greasy Joe’s favorite 
download, and Princess Natalie is actually a 60-year-old frumpy 
lump.) But lest you fear that only a pretty face can pull in the 
dough, surf to Rich Schmidt’s the amazing “send me a dollar” 
web site, which features no photos whatsoever. Schmidt, the 
granddaddy of Web beggars, has pulled in more than $1,000. 

How do these pleaders do it? Master mendicants report that 
people love getting nothing for something: All you have to do 
is ask. Schmidt claims to have received money from 800 people 
in Europe, Australia, Asia, and North America. “My original 
goal was to get a dollar a day for the next million days, but then 
I did the math and realized that would take over 2,000 years,” 
Schmidt says with disappointment. 

When asking doesn’t work, some try demanding dough. “Give 
me money,” insists Misha Glouberman’s give me money: the 
useless WEB site you pay for. KC Hagemann’s send me a 
dollar site takes a similar tack. “You NEED to send me a dollar,” 
writes Hagemann, who moonlights at Dairy Queen when he’s 
not carving out a career as an online beggar. As you might expect, 
neither reports great success. Glouberman admits that the com¬ 
pany that once managed his online receipts has long since gone 
out of business, though he still urges visitors to request his address 
and mail him a check. “I don’t beg,” says Glouberman proudly. 
“I just offer people an incredibly disadvantageous transaction.” 



ag the 


Although online beggars may seem like renegades, 
they do follow a set of unwritten rules. Here are 
the five basic laws of cyberbegging: 


1 

2 


Be funny. If you’re after hits, nothing will spread the word 
like laughs. And when people laugh, they’re happy. When 
they're happy, their purse strings loosen. Bingo. 

If you’re not going to be funny, at least be pathetic. “Hon¬ 
estly I don’t think that anyone, not one person, will send 
me one dollar,” moans a sorry character at please send 
ME MONEY!!!! [members.tripod.com/cgilley24/money. 
htm] who has learned to capitalize on his wretchedness. 
“Someone, please prove me wrong.” 

Make no promises. If there's one thing that turns off poten- 
| tial donors, it’s the implication that they might get some- 
* thing decent in return. They don’t want you to come over 
| and clean their windshield or sing show tunes off-key. 
" Nothing seems to work better for online beggars than 
emphasizing that this is a one-way street. 

If you must show gratitude, be original. Offer to send a mes¬ 
sage of thanks on a balloon into an outer galaxy. Or to make 
a your next birthday wish a prayer for your donor’s health. 
Whatever you do, make it different, memorable, ridiculous. 

Get greedy. Don’t sit back and gloat over a $1 donation. 
' Take, for example, Reynolds Kosloskey, webmaster of 
| Save the Suburbanites, who says, “One of these days, some 
I bored multimillionaire might just decide to send us away 
" on our million-dollar worldwide trip.” That’s the spirit- 
go for the gold. —J.C. 


























Rate-a-Beggar 

Rich Schmidt, host of the Amazing “Send Me a Dol¬ 
lar” Web Site, has made a hobby of keeping an eye 
on his rivals. Below, he assesses the field. Dollar signs 
($) denote how well his fellow freeloaders have fared, 
according to Schmidt’s highly subjective criteria. 


THE SOCIETY TO PREVENT 
MY EMPLOYMENT 

[egomania.nu/causes/indexsoc.html] 
“Here’s a feisty little site run by Princess Nata¬ 
lie. It has wit, charm, and just the right amount 
of attitude. This could be my only real compe¬ 
tition out there....l hope she gives me the e-mail 
addresses of the two guys who sent her $50 
and $60 in exchange for this plug!” 

$$$$$ 

MAKE ME RICHER THAN BILL GATES 

[web2.airmail.net/gandolf/you.htm] 

“Love the title of this one, and some of the text 
is actually funny. Try this one out: ‘When you 
“Make Me Richer Than Bill Gates” you are also 
helping the global community by allowing me 
to travel to foreign countries and exotic loca¬ 
tions. Thereby boosting the economy of the 
struggling nations that I visit.’ By the way, this 
site plays the same obnoxious musical loop 
over and over till it drives you mad!” 

$$$& 


THE VIRTUAL BUM 

[xx.net/virtual-bum] 

“Takes a long time to load a large graphic of an economically 
challenged transient sitting in an alley....This site is also a tad 
interactive because you can help him select how he will spend 
your dough. The three choices are food, booze, or hookers. We 
found this site to be politically incorrect.” 

$$$ 

CYBER BEGGAR 2000 

[cyberbeggar.virtualave.net] 

“Our first international listing! This page originates from Russia, 
where capitalism now apparently runs rampant....The graphics 
are weak, but I give him credit for trying. Check it out!” 

A FRIEND IN NEED IS A FRIEND INDEED! 

[www.fastlane.net/-sandman/help] 

“Sets the tone with some line art of a begging boy straight 
outta some Dickens novel. A straight-ahead plea for help. You’ll 
have to be the judge if you think it’s legit or not. I don’t need 
the extra negative karma.” 


Taking Glouberman’s disrespect for site visitors one step fur¬ 
ther is the b. fatt & lazy scam! "Shut the f—k up and keep your 
questions to yourself,” the site’s self-described scam page barks. 
If Mr. Fatt is to be believed, he and his colleague Lazy have bam¬ 
boozled surfers to the time of $3 3 8 to date. There goes the polite- 
ness-is-best theory. But even the nastiest beggars back off in the 
end: After resolutely demanding your contribution, Glouberman 
admits that he won’t be offering anything in return. And Messrs. 
Fatt and Lazy do show a token of gratitude. “We really can’t thank 
you enough, old chap. It’s quite smashing of you indeed. You 
won’t regret it. We love you. Blah blah blah. Blah blah blah.” 

For some, posting a gimme site is easy. Glouberman spent one 
evening and virtually no cash putting his up. For others, it’s taxing. 

Schmidt says he spends up to 
five hours a week working on 
his site and $80 a year for a post 
office box. “Ruthlessly begging 
for money can be pretty hard 
work,” says Reynolds Koslos- 
key, webmaster for save the 
suburbanites. Maybe so, but 
at least he never gets rained on. 

Begging online could open 
up new windows of opportu- 
| nity for the average street pan¬ 
handler. “Beggars might as 
well step into the 21st centu¬ 
ry,” Schmidt says, "so they can 
access 250 million people 
instead of the 100 or so they 
see on the comer every day.” 
Rather than filling up a coffee 
cup with jangling coins, you 
can fill up your bank account with cash-by-mail—just by selling 
your sob story. The self-proclaimed bitter American cyber bum 
pleads that he desperately needs to take his kids to Disney World. 
No matter that he has a job and earns a salary. The plea’s the thing. 

Only in America, you might be thinking? Nope. One of the 
sites “reviewed” on Schmidt’s Rate-a-Beggar page (excerpted at left) 
is based in Russia. Online importuning is universal. Okay, so none 
of the Web’s new breed of beggars has taken in seven digits— 
maybe it’s just a matter of time. 

If you do decide to beg online, don’t expect respect any more 
than you would offline. In March, Princess Natalie was named an 
official dork at dork of the day.com. And surfers offer even stern¬ 
er rebukes, barely printable in this magazine. “You’re a bleating 
foal,” one reader proclaimed to the princess, “a curdled staggering 
mutant...smeared richly with the effluvia and offal accompany¬ 
ing your alleged birth into this world.” Tough crowd. 

But it’s not those angry digerati that entreaters are after. It’s the 
mom and pop who laugh at their gumption and toss a few bucks 
their way in gratitude. Or the teen prankster who shares his 
allowance to applaud a plot he wishes he had hatched. So what 
are you doing daydreaming about an e-business that will make 
you rich? There’s a much easier way to earn a fortune on the Inter¬ 
net. Get out there and beg. Remember: All it takes is a buck a 
day...for a million days. S 



JEREMY CAPLAN h 


n associate editor of Yahoo! Internet Life. 
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Technology may not replace your family pet. But it is all around you. and can be whimsical, 
fun or even friendly. ZDNet is dedicated to every single little bit of technology, from the 
meanest virus to the cutest gizmo. Which is why ZDNet was named "Best Overall 
Online Site" by the Computer Press Association. Whether it’s games, music, 
family computing or robot dogs, ZDNet’s Tech Life Channel has something 
for you. Because ZDNet is where technology takes you.™ 


www.zdnet.com 










#%TP A ■% #|| A “i There may not be as many astron- 

^ ' ■ ' omy sites as there are heavenly 

I mum * w bodies, but there are a lot. Espe¬ 

cially helpful are sites that give amateurs new tools, such as interactive 
maps that track hour-by-hour constellation changes in your local skies. 
Not all online observatories show signs of intelligent life, however. We’ve 
pointed out a few stars on page 142. 
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New, Notable & Fun 

WHAT’S HOT-AND WHAT’S COOL-ON THE WEB THIS MONTH BY LISA KO 


RELAUNCH 


FOXNEWS.COM: HEALTH The 

news network beefs up its health 
and well-being services with three 
weekly columns. In Your Genes 
examines the latest discoveries in 
DNA research, the Sex File focus¬ 
es on you-know-what, and 9 to 9 
suggests ways you can stay healthy 
on the job. [foxnews.com/health] 


IVILLAGE: WORKING DIVA 

The newest member of the iVillage 
family offers professional women 
mentorship programs, career¬ 
profiling tools, and online seminars 
taught by notables such as Faith 
Popcorn. When you’re ready, it will 
also help you polish that resume or 
strike out on your own at the 
Entrepreneur Institute, [www. 
ivillage.com/workingdiva] 


AFI LIFE ACHIEVEMENT 
AWARD The American Film Insti¬ 
tute rolls out this enhanced site like 
a red carpet on ceremony night. 
Peruse nearly three decades’ worth 
of winners, ranging from Fred 
Astaire to Harrison Ford, the newest 
honoree. [afionline.org/laa] 


MUSIC GROOVES 


BLACK GOSPEL NETWORK 

Tune in 24/7 to this Net radio sta¬ 
tion for the best in gospel. You’ll find 
CeCe Winans and other contempo¬ 
rary artists as well as classic per¬ 
formers like the Mississippi Mass 
Choir. Regardless of what your faith 
may be, these are some uplifting 
sounds, [blackgospelnetwork.com] 

ROCKRAGE.COM Queensryche’s 
greatest hits? Megadeth’s tour 
schedule? Hard-core hard rockers 
can schmooze, read album reviews, 
and find out where to buy a new 
amp. [rockrage.com] 

ESSENTIALS OF MUSIC From 
Sony and W.W. Norton & Company 
comes this excellent introduction to 
classical music via composer bios, 
sound clips, and a musical glossary. 
Who was Debussy? Listen and 
learn. You could be cranking up the 
Schoenberg before you know it. 
[essentialsofmusic.com] 


WEB CAMS 


CAMCITY There’s something cool 
about watching the action unfold 
on a street corner or shoreline on 
the other side of the world. This 
hub site for Web cams includes a 
topical map that allows you to stroll 
its “neighborhoods”—cam cate¬ 
gories ranging from bars and gar¬ 
dens to snow, people, and zoos. 



EXCITE@HOME [home.net] 

gets up to speed. By partnering 
with DSL provider RHYTHMS 
[rhythms.net], the portal ex¬ 
tends broadband availability to 
millions of households. Worth 
getting excited about. 

Instant-messaging devotees get 
more choice as YAHOO! [yahoo, 
com] introduces version 3.0 
of YAHOO! MESSENGER 
[messenger.yahoo.com]. The 
revamped app features tools for 
hands-free voice chat and com- 
munication with fellow 
browsers on YAHOO! NEWS 
[news.yahoo.com]. You can 
even take it on the road: Yahoo! 
Messenger and YAHOO! MAIL 
[mail.yahoo.com] will soon be 
bundled with Palm handhelds. 

For the die-hard Macintosh fans 
cheering over Microsoft’s 
recent lawsuit, here’s some¬ 
thing else to smile about: 
APPLE [apple.com] has repo¬ 
sitioned its Net home as a ser¬ 
vice portal. Get free “iTools” for 
filtering, Web publishing, and 
file storage, or read reviews of 
sites and applications that are 
unabashedly Mac-friendly. 


Satisfy all your voyeuristic urges 
with this exhaustive collection. 
[camcity.com] 

KODAK: BIRDCAM 2000 

Update: Mariah laid her fourth egg 
in April. There is still a possibility 
that she will lay another. Question: 
Will she or won’t she? Watch Mari¬ 
ah and her fellow peregrine falcons 
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ersuasion 


A S THIS COUNTRY’S MOST-WIRED ETHNIC GROUP, ASIAN- j 

Americans have established an online presence with both I 

portals and smaller niche sites. Where to start? Visit new j 

kid on the block aonline [aonline.com] to read news and 
provocative features, buy books, or browse info on i 
lifestyle and culture culled from A. Magazine. Looking for j 
e-pals? Drop by asianavenue.com to join the site’s established 
Net community and make use of its extensive chat capabilities. j 
For more-focused content, check out media watchdog Asian 
AMERICAN ARTISTRY [asianamericanartisfry.com], which serves up 
the latest buzz in the entertainment world, and asiangurls.com, 
which proffers links and articles for Asian and Asian-American 
women with Web smarts. 

EASTERN INFLUENCE: Log on to America’s i 
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SITES WE SUGGEST YOU SAMPLE TOGETHER 



Are Bots Taking Over? Small Wonder 


W ITH FUTURAMA’S BENDER ENJOYING THE 
limelight, it’s important to give props 
to the animated robot’s predecessors, 
like The Jetsons’ wisecracking housecleaner, 
Rosie, or Woody Allen’s turn as a mechanical | 
butler in Sleeper. If you’re intrigued by the 
ancestors of Sony’s computerized canine, 
Aibo, ROBOTS & SPACE TOYS [home.clara.net/ 
roboter] displays a dizzying array. Trace the 
robot’s evolution over six decades, from “clas¬ 
sic plastic” windups to modem bots like Mat¬ 
tel’s new remote-controlled Milo. And who 


was the most famous robo-kid of all? Small 
Wonder’s V.I.C.I., or Voice Input Child Identi- 
cant (aka Vicki). For complete episode MPEGs 
of the bizarre 1980s sitcom about a domestic 
robot in the form of a 10-year-old girl, check 

OUt THE SEMI-OFFICIAL SMALL WONDER HOME 
PAGE [smallwonder.simplenel.com]. Vicki’s flesh- 
and-blood portrayer gets her due with teary- 
eyed dedications to the “unsung talents” of 
former child star Tiffany Brissette, whose “ster¬ 
ling acting career was cut short by the cruel 
vagaries of typecasting.” 


GHOSTS IN THE MACHINE: Woody Allen and V.I.C.I. played computerized humans for laughs. 


incubate, hatch, and migrate from 
their perch high above Rochester, 
New York, [kodak.com/go/birdcam] 


TEEN SCENE 


ZAPHEALTH Informative, accu¬ 
rate, and never condescending, 
this extremely useful site provides 
unbiased advice on stuff “you 
can’t ask Mom.” Get frank, teen- 
savvy answers from health pros on 
body art, birth control, eating dis¬ 
orders, fitness—even “bad smells.” 
[zaphealth.com] 

KATRILLION Finally, a teen site 
that isn’t all Britney, ’N Sync, and 
Backstreet Boys. The content- 
hungry 13-19 set can read break¬ 
ing news on topics from school 
violence to movies, television, and 
sports, or watch their peers strut 


their stuff in Street Models of the 
Month, [katrillion.com] 

LETTERS FROM HOMEROOM 

Maya Churi’s uniquely interactive Net 
movie lets you peek at the notes high 
school pals Claire and Alix pass dur¬ 
ing their sophomore year. Watch their 
friendship evolve in video, audio, or 
text format. You can even hang out 
in the girls’ room to gossip. But the 
story doesn’t end there: Web pages 
update you on the characters’ lives. 
[Iettersfromhomeroom.com] 


GREAT OUTDOORS 


ENATURE.COM We’ve heard the 
warnings about housebound Net 
addicts. This new nature center is 
a great resource for those who don’t 
want to sacrifice outdoor life or their 
surfing. Search field guides on thou¬ 


sands of plants and animals, browse 
photos, and study habitats that exist 
beyond your screen, [enature.com] 


tion about past and future races, 
share their favorite routes, and 
calculate the pace that could make 
them winners this marathon sea¬ 
son. [marathonguide.com] 


TRAVEL 


ADVENTURE DIVAS This “girl- 
driven media empire” produces 
broadcast and online documen¬ 
taries for today's born-to-be-wild 
travelin’ gal. Read up on the divas’ 
trip to Cuba for tips on how to 
navigate Fidel’s domain: Take the 
"unofficial taxis....You may run out 
of gas, but hey, that’s part of the 
adventure.” [adventuredivas.com] 

WHERENEXT.COM Want to 
backpack across Europe? For non- 
traditional tourist fare, college-age 
and twentysomething sojourners 
should stop here first. Discover 
which Prague hostels are stumbling 
distance from bars and which Paris 
subway buskers are worth skipping 
the Louvre to see. [wherenext.com] 


FOOD & DRINK 


ETHNICGROCER.COM These 
aisles aren't like the ones at your 
local ShopRite.You’ll find recipes and 
preparation tips, along with a wide 
range of wares, [ethnicgrocer.com] 

THE EMPTY BOWL Yes, there is 
an online cereal community. See 
how generic cereals measure up, 
and hear audio files of crunching. 
Then there’s the milk debate: 

skim versus 2 percent. 



BOATERS.COM Whether you pre¬ 
fer motor yachts or sloops, water ski¬ 
ing or fishing, this site's sure to have 
something to float your boat. Chat 
with expert mariners or learn to pro- 
ct yourself from lightning storms, 
then do a little comparative 
online shopping for marine 
equipment, [boaters.com] 

MARATHONGUIDE. 

COM Serious long¬ 
distance runners can 
search for informa¬ 
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MOVIES 




Comic Superheroes 

FULL X-POSURE Upcom- 
ingmovies.com: The X-Men 
The Marvel Comics parable of 
bigotry and tolerance—and sepa¬ 
ratism and integration—uses super- 
powered mutants as stand-in minori¬ 
ties. The theme has been endlessly 
franchised by Marvel and imitated by 
others, and the film is poised to 
become the most high-profile super¬ 
hero flick since the first two Christo¬ 
pher Reeve Superman movies. Fox's 
perfunctory official site, X-MEN 
[x-men-the-movie.com], may get bet¬ 
ter as the July 16 premiere nears. 
Even so, it could never beat the 
wealth of information the suits don’t 
want you to have (or don’t want you 
to know they leaked) on fan sites 
such as this one. It’s bound to keep 
the obsessive tidbits fresh between 
episodes, [upcomingmovies.com/ 
xmen.html] 

WEB CRAWLING Spider- 
Man Hype! X-cults notwithstand¬ 
ing, Spider-Man is probably the one 
Marvel character with Superman- 
level name recognition. He’s also 
Marvel's most star-crossed movie 
property; the hapless hero’s run of 
bad luck dates back at least as far 
as a never-lensed Brian DePalma 
epic in the mid-1970s. The long 
countdown to celluloid continues 
on this intrepid tribute page, which 
tracks the original webhead’s every 
cinematic and paper permutation. 
[spidermanhype.com] 


Casting a Net for Talent 

Think you’re the Next Big Thing? Try your luck online 


H ollywood’s abuzz about online talent 
agencies, such as i am [iam.com], which 
allow models, actors, musicians, and 
dancers to post their portfolios on the 
Web in easily searchable form. That’s all 
fine and dandy, hut if you’re not a per¬ 
former, why should you care? ■ New¬ 
comer upstage [upstage.com] hopes to answer 
that question by reaching out to a wider audi¬ 
ence. Unlike its more professionally oriented 
rivals, the site doesn’t just provide an outlet for 
career-track pavement pounders. It’s looking 
for content as well as talent and is encourag¬ 
ing everyone to join the fun. Got a cute video 
you made with your friends that you think is 
worth showing the world? Upstage may be the 
place to debut it. 

To highlight its collaborative, amateur-friendly 
approach, Upstage recently sponsored a talent 
contest. Seven winners scored a trip to Europe to 
work together on an original film July 2 through 
August 20. The site plans to cybercast the pro- 

ABOVE: Lizzie West hawks her charms at I AM. 

RIGHT: Will Spider-Man make it to the big screen? 


duction process as well as the finished product. 
Another contest is in the works for the early fall. 

SPORTS DESK: Interested in what Dallas Cow¬ 
boys quarterback Troy Aikman thinks about 
getting married, or in how Ki-Jana Carter’s new 
house is coming along? athletesdirect 
[ athletesdirect.com] is betting that you are and is 
creating sites for sports stars that let them inter¬ 
act directly with their fans. In the spring, for 
example, Ken Griffey Jr. posted weekly updates 
from the Cincinnati Reds training camp. But don’t 
expect the sanitized content that you usually 
find on official sites. On Chris Webber’s page, 
the Sacramento Kings forward recently opined 
about what he would do to discourage cam¬ 
eras in the locker rooms if he were a coach: 

“I’d make guys sit [around] naked until the 
game starts. With these big brothers in 
there and their toes and parts of their 
bodies hanging out, I don’t know how 
long they’d keep those cameras.” 

QUICK CLICK: Want to become the host 
of your very own online talk show? At 
GIVEMETALKiCOM [givemetalk.com], you can find 
a handy Home Studio to help you produce it. 















DUMPSTER DIVING: The 


of Bad Art offers its own readymades. 


A PLACE CALLED HOPE 

Daredevil When is a duck a 
turkey? When it’s Howard the Duck, 
the first of several ill-fated Marvel 
movies from the days before Wesley 
Snipes hit it big in 1998 as Blade, the 
half-vampire avenger. Fans prefer to 
think ahead to the big-budget flicks 
simmering on various majors' back 
burners: Daredevil, Hulk, and Dr. 
Strange are among the most likely 
characters to get big-screen expo¬ 
sure. The best roundup can be found 
on this page, [cinescape.com/links/ 
mvdaredevilnr.html] 

PAGE AND SCREEN 

Comics 2 Film The comics indus¬ 
try has been both eclipsed and sus¬ 
tained by a Hollywood creative 
machine that raids it regularly. For a 
one-stop skim of every character in 
every genre who might one day jump 
from newsprint to the multiplex, take 
a look through this essential pop- 
culture lens, [comics2film.com] 

-ADAM MCGOVERN 


Soccer 


THE PLAY-OF WSP 

Euro Championship 2000; 
Euro 2000 Think World Cup, but 
played only in Europe by European 
teams. Euro 2000 kicks off June 10 
in Belgium and ends July 2 in the 
Netherlands. Soccer fans in the U.S. 
looking for TV coverage will find 
wrestling and auto racing instead 
(sigh). But that’s where the Web 
comes in. EC-2000 has everything 
the slicker, official Euro 2000 has, 


mail newsletter, multimedia, and a 
history section. If after all that you 
just can’t stay away, there’s even 
information on tickets and hotels. 
[ec-2000.com]; [euro2000.org] 

NAME BRAND ESPN.com: 

Soccer America’s leading sports 
network delivers the same combi¬ 
nation of news and insightful com¬ 
mentary it devotes to the gridiron, 
basketball court, and baseball dia¬ 
mond. Highlights include club and 
national rankings, chats with stars, 
Major League Soccer coverage for 
fans of the U.S. league, and sharp- 
eyed columnists. It’s searchable too. 
[espn.go.com/soccer] 

TEAM SPORT InternetSoc- 
cer.com Billed as “the people’s site 
for the people’s game,” this gateway 


to global action covers women’s as 
well as men’s teams and offers wire¬ 
less delivery of soccer news for true 
addicts, [internetsoccer.com] 

ANARCHY IN THE U.K. 

ESPN.com: Soccernet A must 
for the Anglocentric “footy” fan, Soc¬ 
cernet tracks the overheated action 
on and off the fields of England, Scot¬ 
land, and their European rivals. Get 
the latest transfer news and opin¬ 
ionated columns on hot-button top¬ 
ics, from racism in soccer to “the real 
reason Fergie had to calm Keane’s 
fury.” [soccernet.com] 

-EDWARD R. LOVETT 


Weird Museums 

AT YOUR OWN RISK 

Museum of Questionable 
Medical Devices This actual 
museum in Minneapolis features an 
honest-to-blazes Psychograph, an 
antique phrenology helmet used to 
measure traits such as spirituality, 
chastity, and suavity by the bumps 
on your head. Click on the Timely 
Warning to view a wicked appara¬ 
tus patented in 1905 to ward off 
men’s “involuntary act(s) of mas¬ 
turbation.” The creepy contraption 
features two sets of aluminum 
teeth, [mtn.org/quack] 


BY KEVIN DELANEY 


CTEEfl GUIDE 

TV’s Peter Brady Gets Wired 


COMMODITIES MARKET 

The Museum of Weird Con¬ 
sumer Culture Prepare to blush at 
what capitalist culture has produced 
in its most “banal, grotesque, ironic, 
twisted, or perverse manifestations. 
From Japan come Etiquette pills, 
which claim to eliminate feces odor 
in just three days. And for you canine 
lovers, the museum links to the Dog 
Diaper Home Page, [indiana.edu/ 
-wanth ro/m useum.htm] 

EYE OF THE BEHOLDER 

MOBA: Museum of Bad Art 

Founded in the basement of a pri¬ 
vate Boston home in 1993, MOBA 
has grown to frightening heights, 
boasting an offline gallery, a news¬ 
paper, a CD-ROM, and a gift shop 
stocked with reproductions of “art 
too bad to be ignored.” Most of the 
paintings were purchased at thrift 
stores or retrieved from the trash; 
one of the best (worst?) is Sunday 
on the Pot with George, a pointillist 
study shown in the Daly Gallery. 
[glyphs.com/moba] 

WEIRD WIDE WEB 

Unusual Museums of the 
Internet Explore institutions such 
as the British Lawn Mower Museum 
(outstanding), the Online Fast-Food 
Toy Museum (not bad), and My Tis¬ 
sue Box Cover Collection (better than 
it sounds), [unusualmuseums.org] 




s, chat, links, a 






135 


ENTERTAINMENT & SPORTS 


































jWebCulJe | HEALTH & FITNESS 


IVU 7:11 SIGNS BY JOANNE CHEN 



Healthy Travel 

The Net can help you stay well on the road 


H eaded out of town this summer? ■ good guidebooks 
provide vaccination and health information. But like 
the weather, conditions change—and that’s where Web 
resources can help. Many travel-health sites aren’t accu¬ 
rate or current, however, according to Bradley A. Connor 
of the New York Center for Travel and Tropical Medicine. So 
stick with some reliable standbys: 

If you’re journeying to a less developed part of the world, CDC: 
travelers’ health [www.cdc.gov/travel] at the U.S. Centers for 
Disease Control and Prevention site tells you what shots you’ll 
need, and offers region-specific tips to keep you out of the infir¬ 
mary. Another worthy site is the international society of 
travel medicine [www.istm.org], which has a global listing of 
multilingual member clinics to which tourists can turn in 
emergencies far from home. 

Even domestic getaways warrant Web research, epa: the 
ultraviolet index [www.epa.gov/spdpublc/uvindex] links to infor¬ 
mation on sun-damage risk and prevention. The lanacane itch 
information center [lanacane.com] provides a “summer itch 
index,” which factors in mosquitoes, poison ivy, and sun expo¬ 
sure. And CLARITIN [claritin.com] tracks pollen and mold levels. 

Finally, don’t leave home without a look at health: pills, ills 
and bellyaches [lonelyplanet.com/health]. In addition to pointers 
on precautions, insurance, and immunizations, there’s a thor¬ 
ough checklist for your first-aid kit—just in case you suffer a 
nasty fall or bout of diarrhea. Have a nice trip! 


HEALTH 


Disabilities 

COMMUNITY ACTION 

Family Village In a perfect world, 
every town would have a disability- 
friendly activity center, library, cof¬ 
fee shop, and house of worship. 
Family Village, a project of the Wais- 
man Center at the University of Wis¬ 
consin, has created a truly inclusive 
community in the virtual world. Drop 
by the Post Office to take part in 
regional, disability-specific, and 
parent-to-parent discussions, among 
others. There’s even a message 
board for the parents of children 
whose problems have yet to be diag¬ 
nosed. [famiiyvillage.wisc.edu] 


NBC correspondent John Hocken- 
berry. [cando.com] —tia keenan 


MIND / BODY 


Meditation 

OLD SCHOOL Vipassana 
Meditation In its purest form, med¬ 
itation is a means to achieve control 
over our chattering minds. The sim¬ 
plest and most effective technique 
was practiced by the Buddha himself: 
vipassana, “to see things as they real¬ 
ly are." Read the Code of Discipline 
for a detailed description, then follow 
links to individual meditation centers 
around the world—which offer free 
courses. You can print out an appli¬ 
cation or apply online, [dhamma.org] 



THE SCOOP Disability 
News Service Access dozens of 
articles on health, related legisla¬ 
tion, employment, and the arts. 
There’s also a classified section. 
[disabilitynews.com] 


DATING SERVICE 

Romance & Resources for the 
Disabled For a six-month sub¬ 
scription fee of $50, members can 
browse detailed profiles, exchange 
e-mail with potential companions, 
and mingle at the Singles Bar chat. 
[disableddating.com] 


ASSISTIVE PRODUCTS 

The Boulevard This "assistive 


technology expo” links to hundreds 
of products for the disabled, from 
adaptive computer equip¬ 
ment to clothing 

portation. 

the merits 
in chats 
and forums. 

[blvd.com] 


DIGITAL DHARf Medi¬ 
tation Internet Resources 
Locating a bona fide teacher among 
Web sites touting pay-as-you-go 
enlightenment can be tricky. This 
helpful directory points to reliable 
information on the major tradi¬ 
tions. [holisticmed.com/www/ 
meditation.html] 


ONE HAND CLAPPING 

Tricycle.com The online version 
of the literate Buddhist magazine 
provides select articles and ex¬ 
cerpts from highly regarded writers, 
teachers, and spiritual leaders, 
including the Dalai Lama and Robert 
Thurman, [tricycle.com] 


MIDDLE PATH Access to 
Insight Dedicated to Theravada 
Buddhist meditation, 
this extensive 
online 
library 
is cross- 
ndexed 
not only by 
author, sub¬ 
ject, and title but 
also by simile and 
metaphor. Interested in 
putting the philosophy 
into action? The site 
offers links to DharmaNet 
International meditation 
centers and teachers. 
[www.accesstoinsight.org] 
-CARL FRANZ, 
L0RENA HAVENS 
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Southern Culture on the Skids 


diqital club festival 

the world's largest online music event.O 


featuring over 200 acts, including ^ -- 

Gov't Mule^ ( WilCQ 


blink-182 


Widespread Panic 


Aimee Mann & Michael Penn 


Ben Folds Five 




From today's best 

known bands and the hottest new acts 
bursting onto the club scene come together 

fc El 

Live bands from legendary music clubs in 
dozens of cities, coast to coast. J 

4 days, 4 nights. Online 
worldwide. A global event. 


For free ticket contest, 
and complete schedule, log on to: 


www.digitalclubnetwork.com 


328 Performance Hall Nashville, TN • 40 Watt Club Athens, GA • 7th Street Entry Minneapolis, MN • 9:30 Club 
Washington, DC • Arlene Grocery New York, NY • Belly Up Tavern Soiana Beach, CA • Blind Pig Ann Arbor, Ml 
• Blue Note Columbia, MO • Bluebird Theatre - Denver, CO • Bottleneck - Lawrence, KS • The Brewery Raleigh, 
NC • Brownie New York, NY • asbah - San Diego, CA • Crowbar - State College, PA • First Avenue Minneapolis, 
MN • Granada Theatre - Lawrence, KS • Jimmy's Music Club New Orleans, LA • Knitting Factory New York, NY • 
Legends Lounge - Las Vegas, NV • Little Brothers Columbus, OH • Lupo's Heartbreak Hotel Providence, Rl • 
Maxwell's - Hoboken, NJ • McCabes Guitar Shop Los Angeles, CA • Metro Chicago, IL • Ogden Theater Denver, 
CO • Peabody's Down Under Cleveland, OH • Ranch Bowl Omaha, NE • S.O.B.'s New York, NY • Smith's Olde 
Bar Atlanta, GA • e Theatre St. Petersburg, FL • Toads Place New Haven, CT • Webster Theatre Hartford, CT 
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CKHS MATTERS BY DEAN FOUST 


SHOPPING 




Beach Gear 


BEACHYKEENTheBeach- 
Store.com This bright, stylish site 
claims to sell “everything under the 
sun.” It also lets you book your sea¬ 
side getaway (via Travelocity.com) 
and check the weather at your fave 
surf-and-sand spot before you pack 
all your brand-new toys. We loved 
the beach umbrella shaped like a 
giant blue flower ($50) and the 
High-Tech Chair, which folds into a 
IO-by-12-inch bag and weighs only 
6 pounds ($65). Grab an oversize 
tote festooned with tropical motifs 
($22), and stuff it with velvety roy¬ 
al blue beach towels ($37.50 for 
two), [thebeachstore.com] 


Sign on the E-Dotted Line 

Buying insurance online is becoming more viable 


U NTIL VERY RECENTLY, MEETING FACE-TO- 

face with a backslapping insurance agent 
was a better bet than purchasing a poli¬ 
cy over the Net. Quotes provided by sites 
for comparison shopping weren’t always 
binding, and most were just guesstimates 
based on the insurer’s regulatory filings. 
What’s more, the law required that you print out 
n application, sign it, and mail it in before the 
policy was approved. Even then, the savings were 
usually negligible because of state laws requir¬ 
ing insurers to charge the same for all policies. 

Now there’s more reason to start browsing for 
coverage. For openers, sites like insweb [insweb. 
com] and QUICKEN.COM: INSURANCE [quicken, 
com/insurance] are working more closely with 
insurers to make sure that the quotes you get 
are accurate. And thanks to regulators’ growing 
acceptance of e-signatures, insurers are start¬ 
ing to close deals on the Web. 

In early April, InsWeb began allowing Cali¬ 
fornia drivers to buy auto coverage online; the 
company plans to expand the service to other 
states over the coming year. The trick: While 
you’re filling out the e-application, the site is 


scanning insurance and DMV databases to check 
your credit and driving records. “You can actu¬ 
ally print out your proof of insurance, put it in 
your wallet, and go,” says Marc Barach, chief mar¬ 
keting officer for InsWeb. “It appeals to some¬ 
one who didn’t realize their current policy was 
about to lapse or someone buying a car who 
didn’t have prior coverage.” 

Barach admits there are limits to what 
cyberinsurers can offer: Life and health poli¬ 
cies, for instance, will always require physi¬ 
cal exams. But you may soon be able to buy 
renters insurance on the Web, with home- 
owner policies likely to follow. Who knows? 
Someday, maybe we’ll all be insured this way. 

QUICK CLICKS: Know someone who needs 
a quick cash transfusion? Move over, Western 
Union. For a service charge of $ 1 per transaction, 
Bank One’s emoneymail [emoneymail.com] lets 
you transfer funds from your checking account, 
Visa credit card, or Visa debit card via e-mail. 
Lucky recipients decide whether they want the 
money deposited into checking or credited to a 
Visa account; for a fee of $1, they can also opt for 
an old-fashioned paper check. 


IT'S A BREEZE Beach- 
Store.com Along with its own trav¬ 
el gear and a nice assortment of 
grown-up goodies, this site offers a 
passel of items for the kiddies—all 
at a discount. The elegant King Kool 
Lounge will float you in style for $16; 
for a mere $17, you can fit three 
youngsters on the Gator Ride On, 
an adorable inflatable amphibian. A 
folding chair with a pocket for hold¬ 
ing your stuff is priced right at $21, 
as is the colorful canvas Parrot Bar¬ 
rel bag ($11). Have toddlers? A jum¬ 
bo bucket and shovel ($4) cost 
much less here than at other sites. 

[www.beach-store.com] 
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WE RECYCLE: Secondhand 


WHALE OF A TIP Poorly 
Drawn Stickman Beach Stuff 

As its goofy name suggests, this 
site features some cleverly de¬ 
signed children’s inflatables: a 
floating hot dog with a canine head 
($11), a giant whale that seats two 
kids ($14), and, for your latest 
arrival, the Sky Flyer Baby Boat 
($10). Slather your offspring with 
Ocean Potion Kids Potion, SPF 50 
($7.50), then douse yourself with 
dark-tanning carrot oil ($8.50) 
before baking in the sun. Click on 
Cool Beach-Related Items to grab 
an octopus-shaped incense burn¬ 
er ($7.50). [stores.yahoo.com/ 
poorlydrawnstickman] 

-PAMELA DES BARRES 

Pet Stores 

BEST FRIENDS Pets- 
Mart.com Everything you might 
possibly want for your basset hound, 
budgie, or ravenous reptile can be 
found at this site, which features 
lively community pages and plenty 
of deals for every stripe of animal 
lover. New customers are sometimes 
rewarded with a “buy one, get one 
free” offer on pet-food items, and 
you can even print out coupons to 


use at your local PetsMart store. 
There's lots of helpful advice about 
flea and tick season, how to feed 
your older cat, and understanding 
“dogspeak." Submit a photo of your 
beloved beast, and maybe he’ll 
become the Smart Pet of the Day. 
[petsmart.com] 

SUPERSTORE Pets.com As 

you probably know, Pets.com is the 
home of that annoying little sock 
puppet puppy. The good news is that 
5 percent of the proceeds from Sock 
Puppet caps ($16), watches ($50), 
and other promotional tie-ins go to 
animal causes listed on the site’s 
Pets.commitment page. You’ll find 
reliable old standby brands such as 
Friskies and Pedigree, as well as lams 
and Science Diet, at fair prices 
($6—$16 for a case of Friskies Buf¬ 
fet, depending on can size). Click Ask 
the Vet to find out how to include 
your pets in family fire drills. Even 
ferrets have their own category, 
where you can learn to trim your 
pet’s nails without having to “wres¬ 
tle your weasel.” [pets.com] 

SERVICE PLUS Petopia The 

self-proclaimed Internet Pet Par¬ 
adise features the Bottomless Bowl: 
Sign up to save 10 percent on food 


and more, delivered right to your 
door for as long as you like. At the 
Cats Home, you’ll learn more than 
you’ll ever need to know about pre¬ 
venting hair balls and what to buy 
to stop your kitty’s coughing fits. 
Over at the Dogs Home, veterinari¬ 
an Dunbar holds forth on toilet 
training, next to featured merchan¬ 
dise such as Allen's Spring-Action 
Scooper for Grass ($18). Especial¬ 
ly helpful is the Pet Services Finder 
for vets, groomers, and critter- 
i friendly hotels, [petopia.com] 

Earthwise 
Animal Products If you plan to 
keep feeding Fido his Alpo, skip the 
Earthwise essay about the “4-D” 
(dead, dying, diseased, and dis¬ 
abled) protein sources used in com¬ 
mercial pet foods. Health-conscious 
pet owners will appreciate products 
that are guaranteed to be “free of 
toxic chemicals and pollutants.” 
[earthwiseanimal.com] -P.D.B. 

Thrift Shops 

GOODWILL HUNTING 

ShopGoodwill.com The Net 

counterpart of the secondhand-shop- 
ping institution, which is as much of 
an American landmark as McDon¬ 
ald’s, has moved into the auction are¬ 
na with kitsch and collectibles from 
Goodwill outlets nationwide. Peruse 
the easily navigable site, view pictures 
of merchandise, and place your bid. 
You’ll have to hunt through the junk 
to discover the good stuff, but isn’t 
that what thrifting is all about? 
[shopgoodwill.com] 

FINDERS KEEPERS Inter¬ 
net Resale Directory Whether 
you’re a hard-core antiquer travel¬ 
ing the back roads in search of 
unearthed treasures or just want to 
buy a used lamp at the closest Sal¬ 
vation Army outlet, this extensive 
database will guide you. Search 
more than 40,000 surplus, salvage, 
and used-merchandise sellers by 
location and type, from flea markets 
to designer consignment shops. 
[secondhand.com] 

CHEAP CHIC Vintage- 

Vixen.com Check here for stylish, 
affordable apparel from the 1900s 


through the 1970s—including cock¬ 
tail dresses and casual wear in sizes 
0 through 20, plus accessories and 
men’s clothing. Read up on your gar¬ 
ment’s history and value, and learn 
how to care for it. [vintagevixen.com] 

HOUSE OF SCORES Flea- 

tique.com Ring the bell and step 
into a thrifter’s dream home. This 
bargain-hunting collective offers a 
great selection of toys, clothing, fig¬ 
urines, books, home furnishings, and 
more—all reviewed and pictured in 
their respective “rooms." Fill your 
shopping cart, or ask the personal 
shopper to e-mail you a heads-up. 
Don’t forget the site’s motto: “Crazed 
collector” + “chic recycler” = F U N. 
[fleatique.com] 

JUNIOR LEAGUE Second- 

Time.com Looking to find toys and 
baby clothes at discount prices? This 
Net shop carries quality used goods 
for children, from Barney videos to 
Gymboree jumpers. If you don’t feel 
like browsing, enter your child's age, 
sex, and size, and see what pops up. 
[secondtime.com] -LISAKO 

PERSONAL 

FINANCE 

MSN: MONEYCENTRAL 

[moneycentral.msn.com] 

The Net’s premier finance por¬ 
tal: Research stocks in depth, 
create and manage a portfolio, 
file taxes online, budget for 
retirement, and more. 
THESTREET.COM 
[thestreet.com] 
Subscribe for up-to-the- 
minute market news that you 
can’t afford to miss. 
MORNINGSTAR.COM 
[morningstar.com] 

With its Portfolio X-Ray ser¬ 
vice, this noted mutual fund 
authority helps you analyze 
how diversified you are. 
E'TRADE 

Your best bet for online trad¬ 
ing. Good tutorials for 
novices and sophisticated 
research tools for vets- 
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Motorcycling 


SAFETY FIRST Motorcycle 
Tips & Techniques Few of us are 
really born to be wild. Learn about 
safety from veteran riders, who offer 
advice on everything from leaning on 
your bike correctly to maintaining 
proper tire pressure, [msgroup.org] 


Blue 

Ridge & Smoky Mountain 
Motorcycle Adventure Maps 

Conceived “on a spirit-cleansing sun¬ 
set ride in 1987,” the laminated maps 
sold here can guide you through the 
glorious Appalachian Mountains 
armed with hotel, camping, restau¬ 
rant, and B&B information. A six-map 
series, available for $30, forms a loop 
through the region. The maps fit 
snugly in a tank-bag window. Check 
the site for updates on current riding 
conditions, [ioa.com/~smma] 


ADVENTURE TOURS 

Frank Campbell’s Home Page 

If you find yourself craving new 
byways to cruise, have a look here. 
“Florida Frank" Campbell has been 
all over the world, and he’s only too 
happy to pass on touring advice. 
Learn about the ideal bike and gear 
for your explorations. Looking for a 
travel companion? Try Riding Bud¬ 
dies. [home.att.net/-flafrank] 


FOOD FOR THOUGHT The 
Interactive Motorcycle If you've 
ever “ridden 500 miles for a cup of 
coffee,” you’ll probably feel right at 
home at this literate zine. Bike- 
inspired fiction includes gems such 
as Martin Eden’s “Spilt Milk”: “No one 
had been able to keep him in sight for 
years, not since he had got the Nor¬ 
ton. Not even the 


;guru BY SUSAN BRESLOW SARDONE 


Last-Minute Vacations 

When it comes to travel bargains, procrastination pays 


W ANT TO ESCAPE NEXT WEEKEND? NOT PLAN- 

ning ahead can really pay off on the 
Internet. Stay flexible about where you 
want to go, and you may find a deal on 
an inviting destination. * To get a jump 
on the opportunities, sign up at smarterliving 
[smarterliving.com] and indicate your preferred 
departure airport. You’ll receive a free e-newslet¬ 
ter showing bargain round-trip airfares available 
from major carriers in your area that week. 

Combine a cheap airfare with a reduced-rate 
hotel room from travelscape.com, and you can 
practically taste those pina coladas. Travelscape’s 
“hot deals” have included offerings as low as 
$175 for a night at Acapulco’s famed Las Brisas 
resort, and $3 9 for a night at the Las Vegas Hilton. 
Another good place to bookmark is travelzoo 
[travelzoo.com], which tracks the latest bargains 
on more than 100 Web sites and determines the 
top 20 Internet travel deals each week. 

Specializing in spur-of-the-moment discounts, 
iithhourvacations.com picks up extra seats, 
empty rooms, cancellations, and unsold space. 
Got a yen for Polynesia? A five-day trip from Los 
Angeles to Tahiti/Moorea, including round-trip 


airfare and lodging, was priced at $899 per per¬ 
son here when we checked. Similar savings can 
be found at lastminutetravel.com, where a 
four-day excursion from Atlanta to Cancun, 
Mexico, was on sale for $300 per person. Themed 
getaways at the just-launched SITE59 [site59. 
com] (for trips booked “at the 59th minute”) cur¬ 
rently depart only from New York City, but more 
metro areas are to be added soon. A recent offer 
from New York to Raleigh, North Carolina, for 
the opening of a major Rodin exhibit, was priced 
at $560 per couple and included airfare and three 
nights’ accommodation. 

If drop-of-a-hat trips are a way of life for you, con¬ 
sider signing up for the weekly newsletter from 
your favorite online travel agent, such as 

EXPEDIA.COM orTRAVELOCITY.COM, along 

with alerts from airlines on which 
you collect frequent-flier miles. 

Caveat emptor: Before you 
click and buy any vacation, be 
sure to read the small print. 

Last-minute arrange¬ 
ments are generally 
nonrefundable. 
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reclusive Tarahumara Indians. The 
Copper Canyon is deeper, wilder, and 
several rimes larger than the Grand 
Canyon of Colorado. Sturdy pack 
burros do the heavy lifting as hiking 
expeditions led by seasoned guides 
explore cliffs, cave dwellings, and 
side canyons, [peoplesguide.com/ 
coppercanyontrek.html] 

CLOUD WALKING 

Himalaya Expeditions, Inc. 

Founded by ethnic Nepalese to 
support high-profile Everest expedi¬ 
tions, this company offers a dizzying 
selection of Himalayan treks for fam¬ 
ilies, beginners, and experts. Among 
the memorable itineraries: the King¬ 
dom of Mustang and Shey Gompa in 
the Upper Dolpo. [himalayas.org] 
-CARL FRANZ, LORENA HAVENS 


FAMILY TRIPS 


lodging, including last-minute deals. 
And be sure to check the Kid’s Trav¬ 
el page for advice on keeping Junior 
happy in transit, [bhg.com/travel] 

CRASH COURSE Fodor’s: 
Children and Travel The world’s 
largest English-language travel 
publisher provides a quick, easy 
guide to exploring with kids in tow. 
[fodors.com/resource/children] 

GLOBAL UNKSAbout.com: 
Travel with Kids Guide Teresa 
Plowright has created this collection 
of links for clans on the move. Cate¬ 
gories run from kid-friendly cruises 
to farm vacations, and Plowright’s 
pointers go far beyond Disney-style 
trips, to places as far away as Africa 
and Asia. Plus: a bulletin board, fea¬ 
ture articles, and book recommen¬ 
dations. [travelwithkids.about.com] 


full of hormones, mouths running, 
riding the newest hardware...leathers 
exploding off their youthful, virile 
bodies with colors stolen from the 
carnival.” [activebike.com] 

-JAMES PORTEOUS 


Hiking 

VIRTUAL BASE CAMP 
Backpacker Thanks to decades of 
wilderness travel experience, the 
good folks at Backpacker magazine 
understand that next to hitting the 
I trail, nothing is more enjoyable than 

swapping war stories, camp craft, 
and hard-earned gear tips—hence 
the site’s active, friendly forums. Use 
the detailed Gearfinder to locate 
equipment you need. In addition to 
first-rate articles that give practical 
advice and cover hot ecotopics, 
there’s a weekend wilderness guide, 
a personal photo album service, and 
free e-mail, [backpacker.com] 

STEPS TO ADVENTURE 

Hiking & Walking Homepage 

Just as a receding ridgeline hides 
distant peaks, so this deceptively 
simple page conceals vast ranges 
of information. Links reveal many 
valuable resources: hiking publica¬ 
tions, online forums and chats, 
places to explore, clubs and orga¬ 
nizations, treks and tours, trail 
videos, and more, [www.teleport. 
com/~walking/hiking.html] 


SHOES OR BOOTS? The 

Gear Addict As the name sug¬ 
gests, this site is a magnet for trail- 
happy gearheads, who come to 
buy, sell, and discuss equipment. 

[web-dzine.com/gearaddict] 

TIERRA INCOGNITA 

Mexico’s Copper Canyon Few 

hikers have discovered the trails and 
treasures of northwestern Mexico's 
rugged Sierra Madre, inhabited by 


Travelingwith Kids 

PLAN AHEAD BH&G Guide 
to Travel Search the Family Travel 
Calendar for details on events around 
the country, such as Maize Quest in 
York, Pennsylvania, and the annual 
Frontier Festival in Cody, Wyoming. 
Use the Travel Planner to find low 
rates on airfares, rental cars, and 


WILD ADVENTURE Great 
Outdoor Recreation Pages: 
Family If the prospect of Sea World 
makes your family yawn, head here 
for advice on everything from pinch¬ 
ing pennies in the Pyrenees to pony 
trekking in Ladakh. GORP can also 
point you to parks, trails, and activ- 
ities throughout the U.S. and 
Canada, [gorp.com/gorp/eclectic/ 
family.htm] -ALEXIS ADAMS 



[roadtripstore.com] 


[infomagic.net/ 


: adventure, 


squirrels, transparent 

women. Find more thai 
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WAVES BY MATT GOLDBERG 


SCIENCE 



The Text Big Thing 

From classics to oddities, old books are finding new life online 


Astronomy 

FOR BEGINNERS Earth & 

Sky: Skywatching Center Yes, 
it takes a telescope the size of Wai¬ 
kiki to satisfy an astrophysicist, but if 
you’re just starting to delve into as¬ 
tronomy, you need only a clear night 
and this site’s simple instructions for 
stargazing. The Tonight’s Sky feature 
guides your naked eye toward con- | I 

stellations, planets, and events in the £ ] 

heavens. And thanks to the stellar § 

Star Pronunciation Guide, nebula- | j 

neophytes won't mispronounce | : 

the names of such astral bodies as | I 

Zubeneschamali. [earthsky.com/ 2 | 

features/skywatching] | 

FOR INTERMEDIATES J 

Astronomy in Your Face Check g 
this site's Upcoming Events to get a 1 
long view of planetary transits and | 
meteor showers for months to come, g I 

If you're just looking to learn more g j 

about our solar system, the planet- • 
by-planet breakdown boasts snazzy | 
animation and Hubble-captured | J 

images, [astronomyinyourface.com] | 


m LTHOUGH HARD-CORE LUDDITES MIGHT 

H beg to differ, it seems safe to say that the 
in Internet will not destroy high culture 
■ I after all. ■ This year marked the begin- 
ning of a fourth decade for project 
gutenberg [gutenberg.net], the progenitor 
■ ■ of the many efforts to digitize the world’s 
great books. Now on the Web, the pro j ect archives 
texts in the public domain—those whose copy¬ 
right protections have expired — including the 
work of literary icons such as Shakespeare, Lewis 
Carroll, and Edgar Allan Poe. As of March, the site 
had amassed roughly a quarter of the 10,000books 
it hopes to have in its database by the end of2001. 

Beyond cultural conservation, such a giant data¬ 
base changes our relationship to the books. Texts 
can be searched by keyword or studied and com¬ 
pared in ways not possible with printed matter. 

Another leading e-library, bartleby.com, 
houses titles such as H.G. Wells’s The Time 
Machine and W.E.B. DuBois’s The Souls of Black 
Folk, along with a slew of reference tomes. The 


ABOVE: Mark Twain’s wit is alive on the Web. 
RIGHT: The Hubble Space Telescope in orbit. 



site lets users do very specific searches, such as 
looking for all occurrences of the word Brooklyn 
in Walt Whitman’s Leaves of Grass. For the idle 
and curious, if s a great diversion; for students and 
professional researchers, it can be a lifesaver. 

Not everyone who follows in Project Guten¬ 
berg’s footsteps does so out of a desire to save 
“classic” works. Since there are no rights hold¬ 
ers to pay and the cost of putting texts online 
is negligible, even books that are not so great 
can be resurrected. Witness the naked word 
[crosswinds.net/~freeebooks/nakedword], a public 
domain site produced by a lone, self-taught pro¬ 
grammer with a passion for obscure, 100-year-old 
literature. Among the odd¬ 
ities archivedhere are mem¬ 
oirs from the wife of General 
George Custer and a subpar, 
little-known short story written late 
in Mark Twain’s career. It might seem strange 
to preserve these things, but when you’re 
“keeping the past alive—one book at a 
time,” the Naked Word’s motto, there’s 
no room for snobbery. A little more 
storage is only a Zip disk away. 


FOR ADVANCED AMA¬ 
TEURS www.Skycalcndar. 
com Locate your latitude and lon¬ 
gitude on the site's online grid, and 
the Sky Calendar will produce a per¬ 
sonalized star map, complete with 
moon phases and planet positions. 
This Java applet lets you clock the 
sky day by day or even hour by hour, 
online or off. [skycalendar.com] 


FOR YOUNGSTERS 

Astronomy for Kids! Budding 
stargazers would have no trou¬ 
ble soloing here. The Sky 
Facts section explains 
advanced concepts such 


















HALLOWED HALLS: Visit the Louvre without flying to Paris. 


language. To help kids gauge the size 
of our celestial neighborhood, the 
Planets section tells them how to 
walk the relative distances on a foot¬ 
ball field. The site also offers print¬ 
er-friendly maps for nights when 
celestial action will be especially 
exciting, [dustbunny.com/afk] 

FOR FUN Star Journey When 
the Hubble Space Telescope was first 
deployed, critics couldn’t help noting 
that the name rhymed with trouble. 
Times have changed, and the Hubble 
is a real star now, using its lens to map 
constellations and galaxies. Take a 
virtual tour of the telescope at this 
National Geographic site, or settle 
back and enjoy the outstanding pho¬ 
tos of wispy nebulae, pointillistic 


European 
Free Improvisation Pages There 
are no musical scores at this site, 
which features artists who avoid for¬ 
mal constraints in order to maximize 
their freedom to improvise. Masters 
of the moment such as Derek Bailey 
and Cecil Taylor are the yin to the 
yang of experimental composers. 
Dozens of inspired performers are 
showcased here via detailed back¬ 
ground information and audio clips. 
[www.shef.ac.uk/misc/rec/ps/efi] 

The 

livingroom.org The late Randy 
Hostetler once composed a virtuoso 
piece of music titled 8, which re¬ 
quired the pianist to juggle a billiard 
ball with one hand while playing a 


wide range of experimental instru¬ 
ments, from the famous theremin to 
the more obscure nail violin, are post¬ 
ed here, [windworld.com] 

-FRANK GREEN 


Art Museums 

A CULTURAL SHRINE 

Louvre You could spend hours 
wandering through Paris's renowned 
Louvre. The same could be said of 
this beautifully designed site. Take 
a virtual tour of the vast museum, 
learn about its vaunted place in 
French history, then head to the Col¬ 
lections link. Click on the enigmatic 
Mona Lisa to view a superb reposi¬ 
tory of major European paintings 
(don’t miss Leonardo da Vinci’s 
divine The Virgin and Child with St. 
Anne), [louvre.fr/louvrea.htm] 

Gal¬ 
leria degli Uffizi Before drinking 
in the magnificent images from the 


crown jewel of Florence, investigate 
the museum’s storied past: Commis¬ 
sioned in 1560 by Duke Cosimo I de’ 
Medici, it was originally used as the 
administrative center of the Floren¬ 
tine state. On your tour of its corri¬ 
dors, visit the Botticelli room to see 
the exquisite Madonna of the Pome¬ 
granate, whose limpid eyes fill the 
screen, and take a nice long gander 
at his radiant Birth of Venus, [www. 
uffizi.firenze.it/welcome.html] 

The 

State Hermitage Museum 

Located in St. Petersburg, the Her¬ 
mitage boasts 3 million works of art. 
Dive in by linking to Russian Culture 
via Collection Highlights. Then click 
on Peter the Great for the heart of the 
collection: objects from a memorial 
museum, the Kunstkammer (Cabinet 
of Curios). Choice pieces include a 
1706 goblet in the form of a ship. The 
wine was drunk through a horn set in 
the mouth of a crowned lion on the 
ship’s prow! Not exactly Styrofoam. 
[hermitagemuseum.org/html_En] 
-PAMELA DESBARRES 
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Qjnn waves BY MATT GOLDBERG 


The Text Big Thing 

From classics to oddities, old books are finding new life online 


SCIENCE 


Astronomy 

Earth & 

Sky: Skywatching Center Yes, 
it takes a telescope the size of Wai¬ 
kiki to satisfy an astrophysicist, but if 
you’re just starting to delve into as¬ 
tronomy, you need only a clear night 
and this site’s simple instructions for 
stargazing. The Tonight’s Sky feature 
guides your naked eye toward con- ° 
stellations, planets, and events in the £ 
heavens. And thanks to the stellar 1 
Star Pronunciation Guide, nebula- I 
neophytes won't mispronounce § 
the names of such astral bodies as 1 
Zubeneschamali. [earthsky.com/ I 
features/skywatching] 1 

FOR INTERMEDIATES f 

Astronomy in Your Face Check g 
this site’s Upcoming Events to get a | 
long view of planetary transits and | 
meteor showers for months to come. 2 
If you’re just looking to learn more | 
about our solar system, the planet- “ 
by-planet breakdown boasts snazzy 1 
animation and Hubble-captured i 
images, [astronomyinyourface.com] | 
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HALLOWED HALLS: Visit the Louvre without flying to Paris. 


language. To help kids gauge the size 
of our celestial neighborhood, the 
Planets section tells them how to 
walk the relative distances on a foot¬ 
ball field. The site also offers print¬ 
er-friendly maps for nights when 
celestial action will be especially 
exciting, [dustbunny.com/afk] 

FOR FUN Star Journey When 
the Hubble Space Telescope was first 
deployed, critics couldn’t help noting 
that the name rhymed with trouble. 
Times have changed, and the Hubble 
is a real star now, using its lens to map 
constellations and galaxies. Take a 
virtual tour of the telescope at this 
National Geographic site, or settle 
back and enjoy the outstanding pho¬ 
tos of wispy nebulae, pointillistic 
star clusters, and distant galaxies. 
’ [nationalgeographic.com/features/ 

97/stars] - BRYAN VANDYKE 


SONIC ARTS 


New Music 

MEET THE COMPOSER 

Other Minds Modern experimen¬ 
tal music draws from past musical 
traditions only to strike out on its 
own, creating new modes of expres¬ 
sion that accommodate its creators’ 
visions. San Francisco’s Other 
Minds Festival gathers avant-garde 
composers from around the world 
to exchange ideas and collaborate 
on live concerts. At the Web site, 
you can find recordings, videos, 
musical scores with performance 
instructions, and transcripts of 
interviews with leading innovators. 
[www.otherminds.org] 


European 
Free Improvisation Pages There 
are no musical scores at this site, 
which features artists who avoid for¬ 
mal constraints in order to maximize 
their freedom to improvise. Masters 
of the moment such as Derek Bailey 
and Cecil Taylor are the yin to the 
yang of experimental composers. 
Dozens of inspired performers are 
showcased here via detailed back¬ 
ground information and audio clips. 
[www.shef.ac.uk/misc/rec/ps/efi] 

The 

livingroom.org The late Randy 
Hostetler once composed a virtuoso 
piece of music titled 8, which re¬ 
quired the pianist to juggle a billiard 
ball with one hand while playing a 
keyboard with the other. In that play¬ 
ful spirit, the designers of the Web 
site that was created to carry on his 
work have built a virtual “home” 
around a series of bouncing eight 
balls. The “rooms” contain practical 
information for musicians, with links 
to funding resources, performance 
venues, recording companies, and 
more. Drop by the Living Room for an 
informal show of sound and video 
files, [livingroom.org] 

SOUND SCULPTURE 

WindWorld Just as musicians 
have invented new ways of com¬ 
posing and performing music, so 
sculptors have invented odd new 
contraptions on which to play it. 
They’ve made air columns, tongue 
drums, tone holes, slap tubes, pyro- 
phones, corrugahorns, and all man¬ 
ner of sonic devices from materials 
both precious and common. Descrip¬ 
tions and construction plans for a 


wide range of experimental instru¬ 
ments, from the famous theremin to 
the more obscure nail violin, are post¬ 
ed here, [windworld.com] 

-FRANK GREEN 


VISUAL ARTS 


Art Museums 

A CULTURAL SHRINE 

Louvre You could spend hours 
wandering through Paris’s renowned 
Louvre. The same could be said of 
this beautifully designed site. Take 
a virtual tour of the vast museum, 
learn about its vaunted place in 
French history, then head to the Col¬ 
lections link. Click on the enigmatic 
Mona Lisa to view a superb reposi¬ 
tory of major European paintings 
(don’t miss Leonardo da Vinci's 
divine The Virgin and Child with St. 
Anne), [louvre.fr/louvrea.htm] 

Gal¬ 
leria degli Uffizi Before drinking 
in the magnificent images from the 


crown jewel of Florence, investigate 
the museum's storied past: Commis¬ 
sioned in 1560 by Duke Cosimo I de' 
Medici, it was originally used as the 
administrative center of the Floren¬ 
tine state. On your tour of its corri¬ 
dors, visit the Botticelli room to see 
the exquisite Madonna of the Pome¬ 
granate, whose limpid eyes fill the 
screen, and take a nice long gander 
at his radiant Birth of Venus, [www. 


The 

State Hermitage Museum 

Located in St. Petersburg, the Her¬ 
mitage boasts 3 million works of art. 
Dive in by linking to Russian Culture 
via Collection Highlights. Then click 
on Peter the Great for the heart of the 
collection: objects from a memorial 
museum, the Kunstkammer (Cabinet 
of Curios). Choice pieces include a 
1706 goblet in the form of a ship. The 
wine was drunk through a horn set in 
the mouth of a crowned lion on the 
ship’s prow! Not exactly Styrofoam. 
[hermitagemuseum.org/html_En] 
-PAMELA DES BARRES 
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JUST BECAUSE IT LOOKS LIKE A FISH, SMELLS 
LIKE A FISH, AND TRIES TO WRITE LIKE A FISH 


DOESN’T MEAN IT’S 
A RED HERRING. 


We’re Red Herring and we’re about the business of technology, and all the 
business that technology touches. And try as they might, our competitors aren’t. 
That’s because, from public offerings to public policy, only Red Herring offers 
the insight, answers and action that are so crucial to today’s top business 
professionals. No fluff. No delay. No substitutions. 


www.redherring.com 
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HOW TO GET THE MOST NET IN THE LEAST TIME edited by rob bernstein 


FINDIT. 


r~ 

QUICKTIPS 


QUICK ESCAPE 

Your boss walks into the office just as you’re 
wrapping up an online game of mah-jongg. 
You fumble for; your mouse and: attempt to , 
close the browser window. Instead, you 
misclick and maximize the screen. Kiss 
that bonus good-bye. Next time, just click 
[Windows key + D) to close all open windows. 
Other useful PC keyboard combos include 
[Ctrl + Hj (open the History window) and 
[Tab] (move to the next link or text field). 


M onitor stocks in real time, teach 
yourself howto use an abacus. Type 
secretmessagesto coworkers during 
a meeting. Thanks to software avail¬ 
able for the ubiquitous PalmPilot, 
you can make your handheld do just about 
anything—even turn into a digital compass 
or a remote control for your TV. 

Want to get your palms on Palm soft¬ 
ware? At the company’s official Web site 
[palm.com], users can check out Palm Inc.’s 
favorite picks. To view them, click the Prod¬ 
ucts and Software link, then scroll down 
and click Platinum Solutions. 

Although the Palm Web site does point 
users to some great software, its selection 
lacks breadth. In truth, palm gear h.q. 
[palmgear.com] is home to the best range 
of software. This amazing PDA hub rates 


the newest programs available and lists its 
Top 50 Downloads. 

Other popular software repositories, such 
as CNET DOWNLOAD.COM [download.com] 
andzDNET: downloads [hotfiles.com], can 
also help you find Palm programs. But you 
may have more fun perusing the multitude 
of software available at any of the more than 
700 sites makingup the the palmpilot web 
ring [webring.org/cgi-bin/webring?list& 
ring=geoff]. 

Of course, the PalmPilot isn’t the only PDA 
on the market. The Handspring Visor, which 
runs on the Palm OS, is wildly popular and 
has its own software hub, visorcentral 
[ visorcentral.com], handango [handango. 
com], another online repository for hand¬ 
held software, includes programs for Win¬ 
dows CE-powered devices. 


CUTTING THE CORD 

Wondering how your name and phone num¬ 
ber landed on every telemarketing list in 
America? It’s a mystery, but, mercifully, you 
can put an end to the calls. At JUNKBUSTERS 
[junkbusters.com], surfers can find out 
how to get off lists for good and learn 
tactics to protect their privacy. And at 
ESSENTIAL.COM you can sign up for a free 
service called Teleguard, which automatical¬ 
ly removes you from more than 1,000 lists. 


Looking to spice up your PalmPilot? Sites devoted to the popular 
handheld can guide you to the hottest PDA software on the market 


PUBLIC ACCESS 

Show me yours and I’ll show you mine. At 
backflip [backflip.com], surfers can post 
Netscape Navigator bookmarks or Microsoft 
Internet Explorer favorites to the Web, sharing 
them with the world. The free service helps 
you build a Yahool-like directory for your link 
collection and offers a useful search feature for 
finding sites by keyword. Your personal 
account is password-protected and can he 
accessed from any Net-enabled computer. 
clickmarks.com is another excellent Web- 
based bookmarking service. 
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LEARNIT 


BY LOU DOLINAR 


How to defend your home computer from Internet vandals 


Configuration ] Identification | Access Control | 
The following network components ate installed 


BTflxl 


3 Client for Microsoft Networks 

S Novell NetWare Client 

3Com EtherLink 10/100 PCI For Complete PC Manageme“ 
VS) Dial-Up Adapter 

Tj 3Com Diagnostic Commu nciation Module (Do Not Delete) y| 


Remove 


Primary Network Logon: 
( Novell NetWare Client 


Erie and Print Sharing 


j Cancel | 


D 

.01 


IGITAL INTRUDERS ROUTINELY SCAN “ALWAYS-ON” DSL AND 
cable modem connections for exploitable security holes, 
which allow them to hack into home PCs. If you’re con¬ 
cerned about data theft or damage to your computer, you 
should put the following security measures into effect. 


HACK THYSELF 

The simplest way to know whether your PC has security holes 
is by taking on the role of hacker and attacking your own sys¬ 
tem. This is easier than it sounds if you click to Gibson Research 
Corp.’s shields up! [grc.com]. Here an automated system will 
examine your Web address, scan for security problems, issue a 
detailed report on what’s wrong, and tell you what to do about 
it. Other useful scanners can be found at hackerwhacker 
[hackerwhacker.com] and DSL REPORTS [dslreports.com]. 


.02 


LEARN NOT TO SHARE 

Always turn off your computer’s file- and printer-sharing settings. 
Otherwise, Internet intruders may be able to view the contents 
of your hard disk and send messages to your printer. If you have 
a home network and are running a proxy connection, you need 
only shut off the settings on the PC that’s connected directly to 
the Net. Gibson Research can walk you through it; when you’re 
done, rescan your PC to make sure the fixes worked. 




i 

£ 

SB 

fciff "":i 


V* 

ALERTS 

SECURITY PROGRAMS CONFIGURE 

SECURITY ! 



Advanced ) 

f Security level 
Use these slidj 

K to choose security levels for your local and Internet access. 

Local Internet 

I Medium M 


r 

_J High 


setting for 


Recommended setting for aH 

'rf* 

M local area 


Strong security: 

j 

■1 privileges. 

Is all traffic, -r 


- Enforces application privileges. 
-Internet Lock blocks all traffic. 

- Blocks Internet access to 

w LOCK V 

m access to 
md file/printer 


Windows services and file/printer 

Jputei and 


- Stealth mode: firewall hides all 
ports not in use by a program. 


155.00.000.00 

When you are connected to the Internet 
press the "Test My Shields' button to begin 


vtt38. GopyrigN|e)tMS 
fey Gibson Research Cap. 


IestMySNelft | 


sharing (far left); 
ZoneAlarm’s free 
home firewall 
(above); “hacking” 
with Gibson Re¬ 
search’s IP Agent. 


If you’re really paranoid, turn off your computer when you’re not 
using it. Most cable broadband systems reset your network address 
when you shut down; any hackerwho may have been probingyour 
original address will be unable to find the new one assigned to you. 


.03 


INVEST IN SOME PROTECTION 

There are several security software products that can help shield 
your home PC from digital trespassers, blackice defender 
[networkice.com] monitors and reports on computer intrusions 
($40). zonealarm [www.zonelabs.com] automatically plugs 
exploitable security holes (free to home users). Also check out the 
respectable Norton internet security 2000 [norton.com] ($60). 

If you have multiple computers linked over a home network, 
you might want to consider investing in some hardware protec¬ 
tion. linksys instant broadband etherfast cable/dsl router 
[www.linksys.com] connects to your cable or DSL modem and has 
four lOBase-T Ethernet ports for attaching computers with net¬ 
work cards ($199). Any computer sitting behind the Linksys unit 
is invisible to hackers. 

LOU DOLINAR WRITES THE PLUGGED IN COLUMN FOR NEWSDAY. 
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WEBTQOLBOX 

You’ve found a great deal on used 
tires at Bob’s Online Wheel Empo¬ 
rium. But is the e-shop trust¬ 
worthy? Although you can’t kick 
the tires, you can determine how 
reliable the site is by downloading 
and installing SHOPASSURED 
[webassured.com], a free, PC- 
only plug-in for Microsoft Internet 
Explorer 4.x or later. The software, 
which adds a toolbar to your 
browser window, ranks the integ¬ 
rity of e-stores and lets surfers 
retrieve background reports detail¬ 
ing a site’s practices. The toolbar 
also lets you file complaints online 
and, in some instances, see 
whether other surfers have had 
problems with a specific site. 



Keep tabs on free hard-disk space, 
memory usage, CPU activity, and 
transfer rates with FREEMETER 
[tiler.com/freemeter]. The util¬ 
ity can be customized to alert you 
when free disk space drops 
beneath a specified level, and it’s 
capable of displaying up to 10 dif¬ 
ferent meters at the same time. A 
professional version of the soft¬ 
ware is available for $14 and 
includes a file-logging feature as 
well as support for networked 
computers. The program requires 
that your system be running Win¬ 
dows 95, 98, NT, or 2000. 

Want to keep tabs on auction 
bids? New e-mail messages? Stock 
prices? With ONSCAN 
[onscan.com], a free, PC-only 
utility, surfers can receive alerts 
via mobile phone, pager, or e-mail 
whenever changes have been 
made to a Web site. To use Onscan, 
your system must be running 
Internet Explorer 4.01 or later. 


TRYIT 


BY JIM LOUDERBACK 


It’s designed for use in the workplace, but the 
snazzy and affordable iPaq fits right in at home 


I N APRIL, MY WIFE KIMMl’S FIVE-YEAR-OLD PC, 

“Old Creaky,” finally drew its last breath. I 
tried my best to resuscitate the ancient sys¬ 
tem, but ultimately it had to be unplugged. 
When it was tossed, Kimmi wept. She loved 
the poor thing. 

After two weeks of mourning, Kimmi reluc¬ 
tantly agreed to search for anew home PC. At first 
I thought she might like one of those newfangled 
Net appliances—stripped-down PCs that do 
nothing but access the Web. But then I realized 
that we needed a computer that could commune 
with our Hewlett-Packard fax/printer. That ruled 
out most Net appliances, which generally lack 
support for computer peripherals. We also 
looked at Apple’s colorful iMac product line, but, 
hey—we’re a Windows family. 

In the end, we decided to purchase an “Inter¬ 
net PC,” which is a type of computer optimized 
for Net use. Typically, standard versions of these 
systems offer a 500MHz Celeron processor, 64MB 
of RAM, and a modest 4GB hard drive. 

Gateway, NEC, and Sony offer Internet PCs, 
but these oddly shaped systems include an expen¬ 
sive flat-panel LCD display. I wasn’t interested in 
paying platinum prices for copper capabilities. 
Besides, Old Creaky’s 17-inch ViewSonic moni¬ 
tor was still in fine working condition. 

Dell offers something called the WebPC, a rea¬ 
sonably priced system (it starts at $679) with 
solid computing power. But Kimmi couldn’t 
stand to look at it: She thought it resembled one 
of Three Mile Island’s cooling towers. 

Compaq’s comparable iPaq caught my wife’s 
eye, however. This sleek silver-and-gray box 
weighs a scant 10 pounds and starts at $499. It 
runs Windows 2000 and ships without a moni¬ 
tor, modem, or CD-ROM drive. 

Although the iPaq is designed to run on a net¬ 
work in the workplace—not in the home—we 
felt the computer was priced just right. We paid 
extra for an external 56K modem and a ^ 
removable 24x CD-ROM drive. The system 
cost $653 total. Not bad. 

When we got the PC home, we managed 
to get it up and running in less than 10 min¬ 
utes. With Old Creaky’s vestigial monitor 
attached, we flicked the iPaq on and were 
greeted by the Windows 2000 interface, 
which neither of us had ever navigated. We 



e net : 
work a cinch 
and seemed to 
speed up our Net 
connection. It’s also 
quite stable. We’ve been 
using the iPaq for several 
months now, and Windows 
2000 hasn’t crashed yet. 

The computer has felt sluggish lately, and I’ve 
considered increasing the system’s memory from 
64MBs to 128MBs. With the iPaq, this is a simple 
task—just slide off the PC’s side panel and plug 
in new memory modules. It’s also effortless to 
remove the iPaq’s CD-ROM drive. It slides in and 
out of a bay in the front of the system and can be 
replaced with a Zip drive or a DVD player. 

The iPaq doesn’t have any expansion slots, how¬ 
ever. You can’t add a graphics acceleration board 
or a sound card. It also isn’t powerful enough to 
play “blood-’n’-guts” computer games—but that 
isn’t a problem, because Kimmi isn’t much of a 
gamer. Instead, she uses the computer to sync up 
with her PalmPilot and to upload pics from our 
digital camera. The iPaq is ideal for these tasks; 
it has two USB sockets built into the front panel, 
so you can easily plug in peripherals. 

In truth, the only thing I dislike about ournew 
computer is its “business” label. The iPaq is per¬ 
fect for home use, and Compaq would be wise to 
introduce a consumer model. Kimmi loves it too. 
And Old Creaky? Well, it’s all but forgotten. 

JIM LOUDERBACK IS HOST OF ZDTV’S FRESH GEAR. 


BUYIT? 


When All Is Said and Done... 


I like iPaq’s specs. I like its design. And I really like 
its price tag (starts at $499). It’s not for power 
users or graphics designers, but it packs more 
than enough punch to handle all your Web surfing, 
e-mail, and word-processing needs. 
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SEARCHALERT 


BY DANNY SULLIVAN 


Add a powerful search feature to your 
burgeoning Web site 

I T BEGAN AS A MODEST HOMAGE TO YOUR FAVORITE ACTOR, ACTRESS, 

author, sports team, musician, or hobby. Today, your Web site 
is a colossal work of code. In fact, it’s so large that parts of it 
are practically unnavigable. How can you improve it? Add a 
search function to your site. Any of the Web’s top hosted search 
engine services can automatically create and maintain a free 
searchable database of your site. 

The most popular hosted search engines include atomz.com, 
BESEEN MY SEARCH [mysearch.looksmart.com], freefind 
[ freefind.com], PICOSEARCH [www.picosearch.com], and 
searchbutton.com. How do they work? With your permission, 
these services scan your Web site and index its pages. They then 
e-mail you a snippet of HTML, which you paste into your site’s body 
of code. That’s it. No software or hardware is required. 

Most of the hosted search services provide detailed reports that 
reveal what information your visitors have been requesting. Many 
also let you customize the design of the search tool and results 
page to reflect the style of your site. Atomz even lets you control 
which pages get returned for a particular query. 

In exchange for their services, the hosted search engines 



SEARCH ME: PicoSearch is giving away free code fo surfers in 


place ads or logos in your site’s search results. It’s a small price 
to pay for such a valuable tool; if you want to dump the ads, 
you’ll have to pay a monthly charge. 

If you would prefer to do it yourself, check out searchtools 
[ searchtools.com]. The site offers a thorough how-to guide on 
manually adding search engine software to your Web site. 

DANNY SULLIVAN RUNS SEARCH ENGINE WATCH [searchenginewatch.com]. 


SURFGURU 


Setting up auto-replies; printing from the Web; opening file attachments 


I’m heading to Fiji and won’t have 
access To my e-mail account 
there. A friend told me I should 
set up an “auto-reply.” What is 
he talking about? 

An auto-reply is simply a prewrit¬ 
ten response that you can instruct 
your e-mail program or service to 
automatically send to an incoming 
message. Surfers often use auto¬ 
replies (aka “vacation responses") to 
answer messages for 
them while they’re on 
the road. Many Web- 
based e-mail services 
and clients, such as 
YAHOO! MAIL [mail. 
yahoo.com] and eudora [eudora. 
com], have built-in auto-reply fea¬ 
tures. If your e-mail service or 
client lacks this feature, you can 
investigate a free utility called 
PROMASOFT AUTORESPONDER 




[users.pandora.be/jo.de.vulder]. 

As long as you have a POP mail 
account, the program’s filter set¬ 
tings can be configured to deliver 
auto-replies to any e-mail address. 

Is there a way to print only a 
portion of a Web page with 
Microsoft Internet Explorer 4.x? 


Use your cursor to highlight the text 
and images you would like to print 
and type [Ctrl + P], This will launch 
the Print window. In the Print Range 
section, click Selection. 

When I click on a file or an attach¬ 
ment that I’ve downloaded from 
the Net, Windows sometimes 
asks which program I’d like to use 
to open it. But I don’t have a clue. 
Look at the file’s three-character 
extension, which identifies the file 
type. For instance, a file with a .txt 
extension is a text file and can be 
opened in any word-processing 
program. Files with .jpg, .gif, or .bmp 
extensions are graphics files and 
can be opened in Windows Paint 
or in programs such as Adobe 
Photoshop. To run queries on mys¬ 
terious file extensions, click to ext 
search [kresch.com/exts]. 


AUL 


You temporarily 
step away from your 
PC. When you 
return you’re faced 
with a screen full of 
unanswered instant 
messages. Your 
friends think you're 
too self-important 
to respond. In reali¬ 
ty, you were busy 
gorging yourself on 
cheesecake in the 
kitchen. Maybe 
you should down¬ 
load 

[members.aol.com/ 
vtinmanv], a free, 
PC-only utility that 
answers IMs. The 
program saves any 
incoming messages 
and works with AOL 
3.x and later. 
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3 Internet Madness 


that “60 percent of regular Internet users 
say the Internet has reduced their TV view¬ 
ing.” But as the study itself points out, it’s 
impossible to use WebTV and watch TV at 
the same time (they use the same device). 
No wonder, then, that the tube took a hit. 

And the Net, it turns out, is many 
things: e-mail, home pages, online games, 
pornography, chat, cams. The HomeNet 
testers treated this complex medium as a 
uniform agent. The guerrilla warfare of a 
chat on AOL is an experience altogether 
different from e-mail with another Phish 
fan in the tapers’ conference on the WELL, 
or from your dissertation research. 

Relationships conducted online, argue 
pundits like Salon.com’s Scott Rosenberg, 
are no less real than relationships conduct¬ 
ed in person, on the phone, or by letter. They 
can even be deeper and richer than the rela¬ 
tionships we have with our neighbors or 
pals in the next cube. But one thing’s for 
sure: They’re different, and it’s misleading 
to compare flesh-and-blood relationships 
with electronic companionships. “When 
you try to define all fruit in its relation to 
apples,” writes Grohol in his critiques, post¬ 
ed at GROHOL.com, “I think you’re going to 
eventually come to the conclusion that an 
orange is very much lacking the quality 
characteristics of‘appleness.’ ” 

Another general shortcoming of the 
studies is that, typically, completed 
research is validated through the scrutiny 
of peer review. The HomeNet study is the 
only one that underwent such scrutiny. “In 
the academic world, to go through peer 
review would have taken years,” says Nie. 
“By that point, the study would have strict¬ 
ly been for historical purposes.” He’s exact¬ 
ly right and exactly wrong—peer review 
legitimizes studies so that their findings 
can become part of the historical record. 

The birth of the concept of Internet addic¬ 
tion is even more absurd. The term itself 
comes from a parody “disorder” described 
in 1995 on a site dedicated to eating disor¬ 
ders, run by a doctor named Ivan Goldberg. 
The Internet addiction disorder included 
symptoms such as “obsessive thinking 
about what is happening on the Internet,” 
and “voluntary or involuntary typing 
movements of the fingers.” Some surfers 
took the spoof seriously, and Mental Health 
Net even posted Goldberg’s criteria. 

A year later, Young followed up with 
her study, which stated that "Internet 
addiction does exist.” Though some col¬ 
leagues dismissed that conclusion and 


questioned her methodology, the term 
“Internet addiction” took off. Young, 
author of Caught in the Net: How to Recog¬ 
nize the Signs of Internet Addiction—and a 
Winning Strategy for Recovery, went on to 
found the Center for On-Line Addiction, 
"the first consultation firm and Web-based 
resource network to specialize in Inter- 

THE MOST-FREQUENT USERS 
REPORTED SPENDING LESS 
TIME IN THEIR CAR, AT 
SHOPPING MALLS, AND 

WATCHING TV. 

COULDN’T THESE FINDINGS BE 
SPUN AS POSITIVE 
HEADLINES? THE 

INTERNET REDUCES GRIDLOCK.’ 
THE NET’S MORE FUN THAN TV!’ 


net-related conditions such as problem 
day trading, online infidelity, virtual sex¬ 
ual offenders, and cybersexual addiction.” 

Although the Stanford, HomeNet, and 
Young studies are riddled with problems, 
they’re not entirely wrong. The Stanford 
study identified trends other than isolation. 
One-quarter of employed Internet users 
reported that it increased the time they 
spent working at home without decreasing 
their office hours. The most-frequent users 
reported spending less time in their car, at 
shopping malls, and watching TV. 
Couldn’t these findings be spun as positive 
headlines as well? “The Internet Reduces 
Gridlock.” “The Net’s More Fun Than TV!” 

Both Rheingold and Rosenberg attacked 
HomeNet’s conclusions that people’s social 
contacts diminish the more time they spend 
on the Net, and they counter that people do 
connect socially online. But as the Net has 
become more corporate, what were once 
cozy electronic hangouts have turned into 
neon strips and stadium-sized shouting 
matches. “The virtual world can give play to 


the world of ideas and emotions, but it can 
create unrealistic expectations,” says Levin¬ 
son. “There are a whole set of disappoint¬ 
ments with online communities.” 

And Net addiction, as specious as it 
might be as a medical term, happens. A 
friend recently returned to New York after 
nine months in Idaho and stayed up until 
5 a.m. for weeks straight chatting with a 
Polish painter he was falling for. Now, that 
might be love. But it might also be an emo¬ 
tional narcotic. 

Grohol calls online behaviors “phasic.” 
Most new Internet users go through a stage 
of intense curiosity, the same way that peo¬ 
ple might acclimate to a novel environ¬ 
ment by immersing themselves in it But 
they move toward balance, Grohol writes, 
just “like a teenager learns not to spend 
hours on the telephone (eventually!).” The 
Polish girl goes back to her life; her suitor 
goes back to looking for an apartment. 

We might consider the history of atti¬ 
tudes toward new technologies phasic. 
Henry David Thoreau fretted that all the 
telegraph was going to do was stuff our head 
with nonsense like “Princess Adelaide has 
the whooping cough.” (Some would say he 
was right.) Levinson points out that at the 
turn of the century, movies were thought 
to turn impressionable young people into 
criminals. The printing press, the phone, 
and television had their detractors at their 
inception, and still do. The Internet is just 
the next in line. 

And the uproar continues. At press time, 
another New York Times report, this one by 
Jane Brody, citing Young among other 
cybersex “experts,” added more fuel to the 
Internet addiction fire. On the other hanH 
refuting the Internet isolation line, a study 
by the Pew Internet and American Life Pro¬ 
ject found that more than half of Net users 
reported strengthening their social ties as a 
result of being online. 

“These are just the very first pages in a 
long opus on how these machines will 
affect us,” adds David Shenk, author of Data 
Smog, which studies the darker conse¬ 
quences of the information revolution. “In 
25 years, we’ll be able to look back and get 
some answers. But the technologies will 
also need a lot more studying, even then.” 

While we wait for the results, Dave 
Kansas, remember to call your mother. IS 

AUSTIN BUNN writes about culture and tech¬ 
nology for Brill’s Content, The New York 
Times Magazine, Feed, and Salon. 
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Augury? A bit messy. Tea leaves? So 
18th century. If you really want to 
know what the future holds, tell the 
Little Astrology Prince what kind of 
sushi you like. Once you pick your 
favorites from the revolving wheel 
of toro, uni, salmon, and yellowtail, 
he’ll tell you what your taste in raw 
fish says about your luck in love, career, money, and family. (We wanted to make a 
pun about this all sounding a little fishy, but fortunately we restrained ourselves.) 
[astprince.com/english/sushi/indexe.html] 
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ganda ever produced. The Smurfs share the labor and the 
wealth and live in a cashless society, 
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interests (the Jewish-looking 
Gargamel wants to take the work- 
's and turn them into gold) 
and the fat-cat politicians 
(Azrael) they control, and 
you’ve got yourself the 
perfect tool for warping 
young minds. La la la la la 
la, indeed, [geocities.com/ 
capitolhill/lobby/1709] 
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unreasonable urge to drop large, heavy objects 
on his head—and yes, that is our final 
answer. Fortunately for Regis’s 
sake, you can take out all that 
aggression safely online. Here 
you can drop Kathie Lee Gifford, 

Andre the Giant, Hello Kitty 
(she’s tougher than she looks), 
or a big ol’ sack of cash on his 
elfin, crypto-Bostonian head. 
[smashregis.com] 
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